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Selling  Food  Products  in  Chicago 


W'onian^ — the  world’s  .greatest  purchasing'  agent — is  the  buyer 
of  food  products. 

In  Chicago  more  wonien'read  d'he  Chicago  Daily  News  than 
any  other  newspaper. 

The  Daily  News  has  a  larger  circulation  in  Chicago  than  any 
other  newspaper  daily  or  Sunday.  It  is  an  evening  paper  and  is 
brought  into  the  home  at  night  instead  of  being  taken  away  from 
the  home  in  the  morning.  Moreover,  the  w'omen  of  Chicago  have 
been  accustomed  for  years  to  turn  to  The  Daily  New's  for  buying 
information.  The  dry  goods  and  department  stores  know  this  and 
buy  more  space  in  The  Daily  News  six  days  a  week  than  they  buy 
in  any  other  newspaper  in  seven  days. 


Sellers  of  food  products  know  this,  and  buy  more  space  in  The 
Daily  News  six  days  a  week  than  they  buy  in  any  other  new's- 
paper  in  seven  days. 


The  record  of  food  product  advertising  in  Chicago  news¬ 
papers  for  the  first  nine  months  this  ye^r  is  as  follows: 


Agate  Lines 

The  Daily  News  (six  days) . 222,196 

The  Tribune  (seven  days)  . 193,346 

The  Examiner  (  seven  days) . 133,688 

The  Journal  (six  days) . 101,877 

The  American  (six  days) .  98,856 

The  Herald  (.seven  days) .  73,726 

The  Post  (six  days) .  50,751 


If  you  want  to  reach  the  ultimate  buyer  of  food  products  in 
Chicago — if  you  want  to  move  your  goods  off  the  dealers'  shelves 
— advertise  in  The  Daily  New.s. 

The  Chicago  Daily  News 

Over  400,000  Daily 

Member  of  Audit  Bureau  of  Circulations 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


25%  Growth  In  Circulation  In  1915  Is  the 
Splendid  Record  of  The  Detroit  Free  Press 

'  I  *HIS  remarkable  gain  in  a  single  year  places  The  Detroit  Free  Press  in  the  front  rank 
^  of  American  morning  newspapers. 


I 

i 


THE  OFFICIAL 

STATEMENT 

Six  Months  Daily  Average 

Preceding  Papers  Sold 

Six  Months 

Daily  Average 
Papers  Sold 

Preceding 

Oct.  1,  1914  80,421 

Oct.  1,  1915 

100,423 

Increase,  20,002  or  24.8% 

The  semi-annual  report  of  circulation  made  to  the  United  States  Government 
requires  that  only  papers  actually  sold  for  cash  shall  be  counted  as  circulation. 
Hence  the  foregoing  report  takes  no  account  of  free,  service,  correspondents,  ad¬ 
vertisers,  unsold,  returned  or  exchanged  copies. 

The  Detroit  Free  Press  Has  the  Largest 
Two-cent  Morning  Circulation 
in  the  United  States 

And  It  is  Constantly  Growing 
Greater 

In  the  six  months  from  April 
1  t(»  October  1.  1915,  the  actual 

week-day  circulation  of  The  Free 
Press  has  been  mounting  in  this 
fashion : 


SIX  MONTHS  OF  GROWTH 

April  Average . 

.  95,476 

May  Average . 

.101,642 

June  Average . 

.  104,723 

July  Average . 

.107,035 

August  Average 

.112,152 

September  Average, 

110,005 

STATEMENT  OF  THE  OWNERSHIP,  MANAGE¬ 
MENT,  CIRCULATION,  ETC.,  OF  THE 
DETROIT  FREE  PRESS. 

PuliLisHEu  Daily  at  Detroit,  Michigan. 

{Required  by  the  Act  of  August  24,  1912.) 

Note:  This  stateincri  is  to  l>e  made  in  duplicate,  both 
copies  to  be  delivered  by  the  publisher  to  the  postmaster, 
v^ho  will  send  one  copy  to  the  Third  Assistant  rostmaster- 
General  (Division  of  Classification),  Washington,  D.  C., 
and  retain  the  other  in  the  hies  of  the  postoffice. 


!\Jana^ing  Editor  i  1’""‘  . Detroit,  Midi. 

Business  Manager,  \\  .  II.  Pettibone . Detroit.  Mich. 

Publishers,  The  Detrihi  Free  Press . Detroit,  Mich. 


Owners:  (If  a  corporation  give  name  and  address  of 
stockholders  holding  one  per  cent  or  more  of  total  amount 
of  stock). 

l  iiiLip  II.  McMiii-an,  K.  I).  St.air,  E. 

Meiser,  Jerome  II.  Kemick,  Georue  P. 

(ioODALE,  PiMI.  J.  KeiO,  OtIS  MoRSE. 


\Vm.  ,11.  Pettibone . Dttrdt,  Mich. 

Geo.  II.  Nicolai,  .\.  M.  Dingwall _ .New  York,  N.  Y. 

(!eo.  Middleton . I.os  .\ngcles.  Cal. 


Known  Ijondholders,  mortgagees,  and  other  security 
holilers,  holding  one  per  cent  or  more  of  total  amount  of 
bends,  mortgages,  or  other  securities:  Detroit  Savings 
Itaiik,  Detroit,  Mich. 

Average  number  of  copies  of  each  issue  of  this  publica¬ 
tion  sold  nr  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  date 
of  this  statement  (October  1,  1915): 

100,423 

William  H.  Pettibone. 

Business  Manager. 

Sworn  to  and  subscribed  before  me  this  4th  day  of 
October,  1915. 

Charles  H.  Bassett. 

Notary  Public  in  and  for  County  of  Wayne,  Mich. 

(SEAL.) 

(My  commission  expires  October  13,  1916.) 


The  CirenUtioB  Growth  of  The  Detroit  Free  Preu  is  Probably  Not  Equaled  or  Exceeded  by  Any  Two>Cent  Morning  Paper  in  All  America 


This  proves  that  the  morning  newspaper,  in  this  field,  is  gaining  in  value  as  a  medium 
for  general  advertising,  is  the  family  paper  in  Detroit  and  Michigan,  and 
is  alert  to  its  widening  opportunities  and  hence  is  able  to 
give  advertisers  increasingly  better  service. 

The  Sunday  Detroit  Free  Press  Shares  Largely  in  the  Splendid  Percentage  of  Growth 

in  Circulation 


i 

•^HE  following 

circulation  fig- 

*  ures  of  The 

Sunday  Detroit 

Free  Press  for  the  past  five  Sun- 

days  indicate  the 

steady  increase 

being  made. 

Sept.  5th . 

. 132,063 

Sept.  12  th . 

. 132,809 

Sept.  19th . 

. 133,708 

Sept.  26th . 

. 134,294 

Oct.  3rd,  135,2  70 

As  a  family  newspaper  and  as  a  result  pro¬ 
ducer  for  advertisers  The  Detroit  Free  Press 
has  few  equals. 

When  placing  your  advertising  consider 
these  facts: 

The  Free  Press  shows  the  largest  percentage  of 
gains  in  its  class  in  America. 

The  Free  Press  has  the  largest  two-cent  morning 
circulation  in  the  United  States. 

The  Free  Press  is  making  steady  gains  in  circu¬ 
lation. 

The  Free  Press  depends  on  excellence  of  prod¬ 
uct  for  popular  favor  and  resorts  to  no  bribe 
schemes  to  gain  circulation. 


COMPARATIVE 

FIGURES 

Circulation  Average 
Daily  and  Sunday 


Oct.  Ist,  1914 .  80,421 

Apr.  Ist,  1915 .  81,966 

Oct.  l»t,  1915 . 100,423 

Week  Days 


Sept,  1915,  1 10,005 

Sunday 

Oct.3, 1915, 135,270 


-PrtiToit 


Michigan’s  Greatest  Newspaper. 

Member  Audit  Bureau  of  Circulations. 

VERREE  &  CONKLIN,  Inc. 

Special  Representatives 

New  York  Chicago 
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THE  BOSTON  HERALD  AND  printers’  papers  merge  sTILL  MORE  VIGILANCE 

SOMETHING  OF  ITS  THRILLING  CAREER  American  Primer  Takes  Over  PrinUng  Advertising  Men’s  League  of  New  York 

Trade  News  and  Master  Printer.  i  ..uaj.-*  n.. 


An  Intimate  Story  of  the  Rise,  Fall  and  Resurrection  of  One  of  the 
Greatest  Newspaper  Properties  in  the  Country — Internal  Dissen¬ 
sions  Caused  Receivership  and  Sale — M9rton  F.  Plant’s  Own¬ 
ership  Restoring  It  to  Old-Time  Vigor  and  Prestige. 


Itcnoath  the  bald  and  prosaic  fact  that 
the  Poston  Herald,  at  its  recent  forced 
sale,  brought,  on  a  single  bid,  $1,800,000— 
a  bid  that  has  no  particular  significance 
— there  lies  perhaps  the  most  fascinating 
story  that  ever  was  developed  out  of  hard 
and  unpleasant  facts. 

In  the  ups  and  downs  of  newspaper 
properties  it  would  be  difficult,  if  not  im¬ 
possible,  to  tind  one  that  matches  this. 

There  are  uncounted  business  tragedies 
in  the  story  of  this  newspaper  property 
— stories  that  will  never  be  told.  These 
matters  date  back  for  a  great  many 
years,  and  the  sufferers  take  no  part  iii 
the  public  procetnlings,  and  their  identity 
is  known  only  to  a  few  intimate  friends. 

In  the  days  following  the  close  of  the 
Civil  War,  the  llerahl,  owned  by  E.  C. 
Hailey,  had,  in  the  opinion  of  its  pro- 
-prietor,  reached  the  acme  of  its  prosper¬ 
ity.  Not  at  all  fastidious  in  his  ideals 
of  newspaper  propriety,  .Mr.  Hailey  had 
linancially  fattened  on  the  proceeds  of 
patronage  by  shady  business  enterprises 
of  various  sorts — (jiiack  doctors  and  other 
characters  whose  main  object,  next  to 
making  money,  was  to  elude  the  vigi¬ 
lance  of  the  guardians  of  puldic  order 
and  decency.  Mr.  Hailey  was  willing  to 
see  some  measure  of  wealth  fall  into  the 
laps  of  the  young  men  who  had  helped 
him  build  up  his  fortune.  So,  in  the  late 
sixties,  he  sold  the  newspaper  to  five 
young  men  on  his  force  of  employees. 
These  were  his  younger  brother  George 
G.,  Royal  M.  Pulsifer,  Edwin  H.  Haskell, 
Justin  .Andrews  and  Charles  11.  Andrews 
— the  two  last  named  being  brothers. 
Time  notes  were  taken  from  these  young 
and  aspiring  purchasers  for  a  very  large 
proportion  of  the  necessary  money.  The 
present  writer  once  had  it  direct  from 
one  of  these  purchasers  that  Mr.  Hailey 
had  a  veVy  decided  opinion  that  his 
‘‘boys”  would  have  difficulty  in  taking  up 
these  notes  as  they  came  due;  and  tliat, 
sooner  or  later,  the  principal  ownership 
of  the  Herald  would  revert  to  him.  Mr. 
Hailey  had  been  postmaster  of  Hoston 
and  was  supposed  to  have  t)een  pos- 


Yesterday  the  Oswald  Publishing  Co., 
of  New  York,  imblishers  of  the  American 
Printer,  took  over  the  Printing  Trade 
News,  a  printers’  weekly  with  a  na¬ 
tional  circulation.  With  these  two  jour- 


Incorporates  the  Advertising  Protect¬ 
ive  Bureau,  and  Puts  A.  J.  Harding  in 
Charge — Subscribes  $1,000  a  Year  for 
Three  Years. 


,.o«ui  c..^cu.auou  ,>un  luese  iwo  jour-  club-house  of  the  Advertising 

nals  will  a  so  be  merged  the  Master  ^  York  turns  out  to 

Printer  of  Philadelphia,  a  montnly  maga-  , 

one  of  several  big  things.  Now 


New  Owner  of  the  Boston  Herald  and  Traveler 


candidates  on  their  mettle 


•  1  4  .......  ..  ....... ....j  be  only  one  of  several  big  things.  Now 

ziiie  started  thirteen  years  ago.  ,«,„es  the  launching  of  a  plan  to  place 

the  vigilance  work  on  a  permanent  basis, 
under  the  chairmanship  of  Harry  D.  Rob¬ 
bins  and  with  the  immediate  and  active 
management  in  the  hands  of  A.  J. 
Harding. 

The  league  has  incorporated  the  Ad¬ 
vertising  Protective  Bureau,  with  the  fol¬ 
lowing  incorporators:  Harry  Tipper,  O. 
C.  Harn,  W.  H.  Ingersoll,  11.  D.  Rob¬ 
bins  and  A.  J.  Harding.  The  bureau  will 
lie  controlled  by  its  subscribers,  of  whom 
the  league  is  one. 

All  advertising  organizations  in  New 
York,  other  organizations,  and  advertisers 
of  proper  standing  interested  in  protect¬ 
ing  the  truth  standard  in  New  York  ad¬ 
vertising  will  be  invited  to  subscribe  to 
the  work  of  the  bureau.  Subscriptions 
will  be  invited  on  a  three-year  basis  ag¬ 
gregating  the  sum  of  $2,"i,000  per  annum. 
The  league  will  head  the  subscription  list 
with  $1,000  a  year  for  three  years.  Its 
committee  will  promote  the  bureau,  ap¬ 
plying  any  expenses  in  this  connection 
against  its  subscription. 

When  the  necessary  subscriptions  have 
been  obtained,  they  will  be  turne<l  over 
to  the  new  bureau  which  will  then  go  un¬ 
der  salaried  management.  From  this 
l>oint  on  the  league  will  have  no  more  to 
do  with  the  bureau  than  any  other  sub¬ 
scriber  except  to  take  a  fatherly  interest 
in  its  welfare,  for  which  purpose  a  com¬ 
mittee  will  be  maintained.  The  bureau 
will  l)e  independent  of  the  league,  but 
committed  to  its  vigilance  standards.  It 
will  be  on  an  efficient  systematic  business 
basis.  It  will  have  the  support  and  co- 
*  operation  of  all  advertising  organizations 

'  f/  f  and  interests  in  New  York  concerned  with 

^7  ^  ^ ^  ^  the  protection  of  advertising  integrity  and 

kX  ^  the  correction  of  dishonest  and  deceptive 

.N  Herald  and  Traveler.  practices.  The  bureau’s  work  will  be  on 

^ _ _ constructive,  not  destructive,  lines.  The 

; — ; - ;  _  Big  Stick  will  be  kept  in  the  closet,  to  be 

The  Printing  Trade  News,  which  was  etnplo.ved  only  when  absolutely  necessary, 
established  nearly  twenty-seven  years  rpjjp  bureau  will  give  reporting  service  of 


of  the  Herald  would  revert  to  him.  Mr.  Spokane  (Wash.)  Ad  Men  Give  18  Poll-  ago,  was  ownwl  by  John  H.  Delaney,  distinct  value  to  its  subscribers  alone, 
Hailey  had  been  postmaster  of  Hoston  ticians  a  “Selling”  Chance.  formerly  State  (  ommissioner  of  Efficiency  ^.p|]  ^-orth  the  price  of  membership, 

and  was  supposed  to  have  lieen  pos-  OctobeT  0— At  its  Albany,  and  Charles  G.  Kvery  rent  of  the  bureau’s  revenues  will 

sessed  of  political  aspirations-a  possible  ,r„rfi;i«Xk  the  Sn^^^  '‘'r  business  manager.  active  vigilance  work  under  sal- 

..cor  in  regular  luncheon  this  week  the  rspoKane  jy^ing  the  past  two  years  has  mflnnD.pmpnf 


seat  in  Congress  looming  liefore  his  men 
tal  vision. 


regular  lunciieon  iiiis  weiK  lue  opusnuc  |)aper  during  the  past  two  years  has 

.Ad  Club  gave  eighteen  candidates  for  been  edited  by  Earl  II.  Emmons,  formerly 
the  position  of  city  commissioner  an  op-  Moines  (la.)  Register  and 


aried  management. 

AV’ith  the  completion  of  the  above  stated 


Meantime  a  change  had  lij-en  made  in  the  ^bich  rang  uncompromisingly  at  tlie  end  The  AScan  Printer  which  is  owned  ‘•b«irmanship  in  New-ark 
eharaeter  of  the  paper.  Ihe  new  owners  stipulated  periods  and  brought  bv  Joh^SrOsVald  and  edited  by  E  were  handled,  and  the  eff^  of  hU 

had  ehih  ren  growing  up  and  they  wanted  of  eloquence  to  an  un-  ^uirOreS  has  been  a  journal  making  w«rk  d‘d  much  to  cause  the  violators  of 

to  take  their  paper  liome  with  them.  At  ^  “lunu  ^jre.s*  nas  wen  a  j  uriiai  lu  k  ^^uth  in  advertiaing  to  chanf^e  their 

this  time,  Mr.  Haskell,  more  than  any  r...  -  ,  npwsnanera  are  vicorouslv  ^y^’^rr^Pbic  display  a  leading  methods.  Mr.  Harding’s  work  in  New 

one  of  his  partners,  had  the  controlling  backintr  “Dn-sa  IJn  Week”  and  "Nation-  other  two  ma^zines  have  ,  jp^sey  brought  many  inquiries  from  dif- 

voiee  in  reforming  the  tone  and  general  ii  Advertiseil  in  NewsnaDcrs  Week”  business  suggestions  and  news-giving  e  parts  of  the  United  States  asking 

character  of  the  paper.  He  came  of  a  ;in  ^  Mob mteT^iointlv  in  ‘  his  method  of  getting  the  evidence 

sturdy  Maine  family,  and  being  a  mem-  Snokane  startinir  next  Monday  ^The  !h'”  c'nraaerl  „nd  how  to  handle  the  cases  after  the 

iK^r  of  tlie  Unitarian  Church  he  a.lopted  alion  of  ^the  k'"  •  .  k «  evidence  was  in  hand, 

the  habit  of  presenting  a  lay  sermon  in  yarioug  imeg  throughout  the  oitv  has  ^  He  read  a  paper  on  false  advertising 

each  number  of  the  Sunday  Herald — the  been  throughout  the  city  has  „  se,„i.monthly.  Y-oronto  convention  and  was  a  hard 

Sunday  issue  having  been  a  necessary  The  Spokesman-Review  is  putting  out  .  '  TWW  v  u  worker  for  the  cauM.  It  is  the  general 


Sunday  issue  having  been  a  necessary 


outgrow’th  of  demami  for  war  news  every  ^ew  premiums  in  the  shape  of  a 

day  of  the  week.  These  discourses  came  motorcycle  for  the  boys  and  automobile, 
to  be  looked  forwar.  to  by  Herald  read-  „offirles  for  the  irrown-UDS. 


Italian  Papers  in  New  York 
AVith  a  combined  circulation  of  ap- 


evidenee  was  in  hand. 

He  read  a  paper  on  false  advertising 
at  the  Toronto  convention  and  was  a  hard 
worker  for  the  cause.  It  is  the  general 
opinion  of  those  who  know  Mr.  Harding 
that  his  appointment  puts  the  right  man 


.  . ,  ,  ,  1  •  goggles  for  the  grown-ups.  . . ^  . , . , -  ,  , 

ers  each  Sunday  and  were  a  decided  in-  Clarke  Patchin  of  the  Spokesman-  newspapers  of  New  York  keep  those  counted  upon  for  results, 

novation  in  journalism.  The  financial  Rpview’s  editorial  staff  has  won  his  liorn  to  the  Roman  tongue  w'ell  posted  on  He  is  president  of  the  Harding  Advef- 
end  of  the  paper  was  left  in  the  sole  gpm-g  gg  ^  Nimrod  by  having  killed  a  the  day’s  occurrences.  They  are  lively,  tising  Service  of  Newark,  which  makes  k 
charge  of  Mr.  1  ulsifer,  whose  business  while  on  a  hunting  trip  near  one  up-to-the-moment  journals  and  are  ably  specialty  of  booklets  and  projecting  fle- 

( Continued  on  page  486.)  of  the  Spokape  epuptry  lakes-  edited  by  newspaper  men.  vices. 


proximately  .*100,000  daily,  the  six  Italian  in  the  right  place,  and  that  he  can  be 
newspapers  of  New  York  keep  those  counted  upon  for  results. 


{Continued  on  page  486.) 
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DISTINCTLY  A'  SUCCESS 

>  - 

Intematiooal  Newspaper  Window  Display- 

Week  as  (Carried  Out  by  the  Bureau  of 

Advertising,  A.  N.  P.  A.,  Shows  a  De¬ 
cided  Advance  Over  Its  First  Year  — 

More  and  Better  Displays. 

Like  Field  MhckIihIk  flasliing  ItiiMetiiis 
from  the  hatlletield,  |)iihlisherK  are  re|M>rt- 
iiig  to  the  Ktireaii  of  •\<lvertising,  of  the 
.Viiierieati  Xe\vspai»er  I’tthlishers’  .\ss<a-ia- 
tioQ.  tlie  varyiii);  sin-eess  with  liitenia- 
tioUal  Xewspaiter  Window  Display  Wt-ek 
whi<h  elowK  tonight.  Some  typical  htll- 
h-tiiiK  are  as  follows: 

Williniantie,  ('onn. — “Better  displays 
atid  more  <if  them.” 

'  Troy,  .\.  Y. — “Belter  l)eeatis<*  mer- 
<-hants  imderst<MKl  plan.” 

Wilmington.  Del. — “.Miieli  larger  this 
year,  isissihly  ten  to  one  increase.”  (One 
|)a|ier  says  “."VO  |»er  cent,  im-rease”). 

CohiH-s,  X.  S'. — “.Much  lietter  display 
than  last  year." 

Winston-Salem.  X.  — “(^msiderahly 
more  interest  ;  much  easier  to  get  mer¬ 
chants  to  make  displays.” 

Binghamton.  X.  Y. — “One  hundred  per 
cent,  greater  interest.” 

Staunton.  Va. — “The  merchants  have 
shown  an  earnest  endeavor  to  co-oiterate 
with  us,  and  the  campaign  is  certain  to 
have  a  line  effe<-t  from  every  viewisniil.” 

Ites  .Moines,  Iowa. — “rnusual  activities 
in  retail  shopiting  causing  biggest  week 
ill  the  histor.v  of  Des  Moines  outside  of 
Christmas  prevented  merchants  from  giv¬ 
ing  as  much  time  as  last  year,  hut  showing 
was  ver.v  crislitahle.” 

.V  statistical  review  of  the  event  is 
lieing  made,  and  this  will  show  that  win¬ 
dow  displays  were  held  in  about  .‘KiO  cities 
of  the  I'nitetl  States  and  Canada  and 
were  promoted  by  alsiut  .VtO  newspaiiers. 
Kvery  county  in  the  I'liited  States  and 
every  jirovince  in  ('anada  was  represented. 

Tliere  was  a  great  increase  in  the 
niimher  of  advertised  articles  shown  as 
coinparisl  with  last  year,  and  fully  fifty 
|M-r  cent,  more  show  windows.  Here  and 
there  difficulties  were  encounteretl.  In 
a  few  instanc<*s  manufacturers  trhsl  to 
get  more  than  their  share  of  displays,  or 
hs-al  dealers  were  interested  in  something 
els«*,  hut  these  were  minor  matters.  Ke- 
tailers  showtsl  a  ketuier  apiirwiation  of 
newspaper  advert i.sed  prtsliicts  than  ever 
la'fore,  and  manufacturers  and  advertisers 
gave  whole-hearted  supisirt  to  the  project. 

Many  interesting  surprises  were  de- 
veloisHl  by  the  display.  In  Seattle, 
Washington,  Mr.  .foseph  Blethen,  of  the 
Times.  reiKirted  that  out  of  five  hundred 
retailers  solicitetl  only  thre<‘  refused  to 
make  displays. 

.V  manufacturer  wrote  to  the  Bureau 
that  he  had  written  to  sixty-seven  deal¬ 
ers  and  fifty-six  of  these  had  iiroiniseil 
to  make  window  displays. 

In  many  cities  prizes  were  offereil.  Ix>- 
cal  newspaiier  jirizes.  in  some  instances. 
>vere  supplementtHl  by  prizes  offered  b.v 
manufacturers.  Photographs  of  the  prize¬ 
winning  windows  are  now  being  sent  to 
the  Bureau  of  Advertising  and  will  be 
c<>m|uled  into  an  illustrated  Ixsiklet  to  lie 
sent  to  national  advertisers. 

Window  AVeek  figures  will  not  lie  com¬ 
plete  for  ten  days  more  but  when  the.v 
are  gathered  they  will  lie  a  dts-ument  that 
will  demonstrate  to  any  advertiser  that 
if  he  wants  to  influence  the  hx-al  dealer 
lie  must  use  the  advertising  meiliiims  that 
sell  gotsls — the  daily  newspapers. 

It  fs  inter<*sting  to  note  that  more  news- 
paiters  comhinetl  for  this  display  than  for 
any  similar  movement  ever  undertaken. 

Ministers  For  Advertising;  Doctors,  No! 

“It  is  interestiiif;  to  compare  the  atti¬ 
tude  of  the  ininisters  with  that  of  the 
medical  fraternity.  The  ministers  are 
seeing  the  value  of  advertising,  while  the 
doctors  stand  on  the  ethics  of  the  profes¬ 
sion  and  count  out  the  practitioner  as 
not  in  gooil  standing  who  makes  use  of 
the  advertising  columns  of  the  jiapers. 
..  .  Ministers  who  have  adopted  iikmI- 

ern  methods  of  publicity  have  found  |Miid 
advertising  of  great  value,  and  thus  ls>ar 
testimony  to  the  advantages  it  affords 
them  in  reaching  people  and  bringing 
them  under  the  influences  (hat  make  for 
the  better  side  of  life.” 


HEARS!  WINS  AGAINST  A.  P. 


Latter  Cannot  Interfere  with  Heading  of 
Oakland  fCal.  t  Examiner. 

On  Tuestlay  Justice  George  A.  Benton 
in  the  Xew  A’ork  State  Supreme  Court 
handetl  down  a  decision  making  pt'rmanent 
the  injunction  obtained  by  AVilliam  Kan- 
thdph  Ilearst  restraining  the  Assotdated 
Press  from  disciplining  him  for  his  re¬ 
fusal  to  comply  with  the  Associatetl 
Press’  direction  to  change  the  tyiKigraphi- 
cal  make-up  and  arrangement  of  tim  title 
or  heading  of  the  Dakland  edition  of 
Ilearst’s  San  Francisco  Examiner. 

.Mr.  Ilearst’s  coiilenlion  in  effect  w'as 
that  the  As.s(s'ialtHl  Press  has  no  right 
to  interfere  in  any  way  with  the  use  of 
its  s<‘r\’ice  in  the  Oakland  Edition  of  the 
San  Francisi-o  Examiner. 

The  de<-ision  of  Justice  Benton  holds 
that  the  Associated  Press  has  no  right 
arbitrarily  to  su|)ervisc  (he  jiuhlication 
of  a  newspaiH-r  which  it  serves  by  pre¬ 
venting  it  from  publishing  a  sjiecial  e<li- 
tioii  for  annther  community. 

It  isdnts  out  that  the  contract  for  the 
.AssiK-iated  Press  with  its  memliers  “is 
for  service  and  not  for  supervision  or 
giiartlianship.” 

'rite  order  of  the  court  following  the 
(hs-ision  reads  as  follows : 

“The  plaintiff  (W.  K.  Ilearst),  is  en- 
tithsl  to  judgment,  with  costs,  against 
the  defendant  (the  .\s.sociate<l  Press),  en- 
joitiing  it.  its  ollicers,  dinx-tors  or  agetits 
from  susiM-nding  service  of  the  defend¬ 
ant’s  daily  news  rejMtrt  to  the  plaintiff  for 
liublication  in  the  San  Francisco  Ex¬ 
aminer  and  from  disciplining  or  ]iunish- 
ing  the  idaintiff  by  a  fine  or  otherwise, 
Iwcause  of  the  refusal  or  failure  of  the 
plaintiff  to  comply  with  the  defendant’s 
direction  to  change  the  tyitographical 
make-up  and  arrangement  of  the  title  or 
heading  of  the  Oakland  Edition  of  the 
San  Francisco  Examiner.’’ 


PUBLISHERS’  STATEMENTS 


Circulation  Figures  (doming  in  Rapidly, 
in  a  Desire  to  Obey  the  Law. 

Xearl.v  all  of  the  puhlishern  of  daily  and 
Sumlay  newspapers  throughout  the  coun¬ 
try  have  made  affidavit  in  the  Octolxjr 
statements  to  the  Governimmt  of  a  seven- 
day  average  instead  of  wjtarate  averages 
for  the  dail.v  and  Sunday  issues,  as  here¬ 
tofore.  This  was  done  under  advice  from 
the  Third  Assistant  Postmaster  General, 
who  ruled  thus:  “In  the  <ase  of  news- 
imiH-rs  entered  as  daily,  including  Sun¬ 
day.  the  statement  should  show  the  aver¬ 
age  number  of  coph-s  <»f  all  of  the  daily 
issues,  iiu-luding  the  one  on  .Sunday,  sold 
or  distributed  t<»  paid  subscribers.” 

Tbe  reports  for  six  months  ending  Sep- 
temls-r  .’Kt  were  in  a  great  many  instances 
filed  on  (h-tola-r  1.  as  per  statute  reipiire- 
ments.  and  publisheil  on  October  .‘5  or  4. 
lndo«*d.  there  was  evident,  acr-ording  to 
an  important  ofti<-ial  of  the  Government, 
a  sincere  purpose  and  desire  on  the  part 
of  the  owners  and  publishers  of  daily 
newspapers  to  «*omply  with  the  law  in  all 
of  its  recpiirements. 

It  was  noted  that  the  affidavits  of  the 
daily  and  Sunday  |»n|«-rs  read  in  most 
ca'-es,  “dail.v.  including  Sunday,"  and 
that  the  sworn  statements  of  the  evening 
papers  read,  “evening.  ex<‘ept  Sunday.” 

It  is  rejsu'ted  that  in  one  or  two  in¬ 
stances  the  title  line  on  tbe  Sunday  issue 
of  a  seven-day  pa|K‘r  was  changed  by  the 
atldition  of  the  woni  Sunday  and  that  a 
re-entr.v  was  made  at  the  local  post  office 
of  the  Sunday  only. 

It  is  said  that  in  this  way  the  Sunday 
pa|K‘r  takes  on  the  status  of  a  weekly 
liublication  and  is  not  obliged  under  the 
law  to  file  circulation  figures. 

.\t  this  writing — noon  on  Thursday — 
there  are  more  imhlishers’  statements  in 
the  files  of  Tiik  Editou  AM)  I’i'Bi.isiiKK 
than  have  ever  lieen  brought  together 
within  l.'i  days  of  the  filing  date. 

I’lie  re<-ords  of  this  office  show  that  the 
Xew  A'<irk  Evening  .Tournal  has  the 
largest  evening  circulation  in  .America. 
7H2.24!t ;  the  X<-w  York  American  has  the 
largest  Sunday  circulation.  (KMt.881);  tbe 
Boston  Post  the  largest  morning  circulal- 
tion,  4t):i,.')78. 


CLOUGH  LEADS  BY  24 


A  Hot  (Campaign  for  Presidency  of  the 
Advertising  Association  Ends  with 
Everybody  Good  Natured  and  Pledg¬ 
ing  Cordial  Support  to  the  Winning 
Ticket — Touching  Memorial  Poem. 

(Iiicago,  Octolier  13. — S.  DeWitt 
(  lough  was  elec-ted  president  of  the  Ad¬ 
vertising  .Association  of  Cliicago  on 
.Monday  in  a  nip-and-tuck  three-corner¬ 
ed  contest,  by  fur  the  hottest  in  the 
histor.v  of  tbe  Im-al  ad  organization.  He 
beaded  the  “purple”  ticket.  He  wins 
the  oflice  by  virtue  of  a  plurality  of  24 
votes  over  William  F!.  Kier,  who  beaded 
the  “brown”  ticket.  The  vote  for  presi¬ 
dent  was;  ('lough,  1()4;  Kier,  140,  and 
Edward  C.  Ibsle,  of  the  “blue”  ticket. 
101. 

'I'lie  a<l  clubmen  did  not  ]ilajr  jiartisan 
politics,  however.  Few  voted  “straight.” 
(Jonseijiientl.v  candidates  on  every  ticket 
were  elected.  The  other  ofliivrs  chosen 
are: 

First  vice-president — L.  D.  WALLACE, 
.Tit.,  si'cretary  United  Cereal  Mills,  Ltd., 
purple  ticket. 

Second  vice-president — FHEDERICK  A. 
F.MtK.Mt,  cdvertising  manager,  blue  ticket. 

Third  vice-president — GUIDLEY  AD- 
.\.MS,  advertising  manager  Stcwart-Warncr 
Speedometer  Company,  purple  ticket. 

Treasurer— ItOHKItT  .1.  VIRTUE,  pub¬ 
lishers'  representative,  brown  ticket. 

Financial  secretary — JOHN  C.  Mc- 
I'LURE.  Direct  Advertising,  blue  ticket. 

Recording  secretary — JOHN  A.  TEN¬ 
NEY.  publishers’  representative,  purple 
ticket. 

.Arnold  .loerns,  eliairinan  of  tbe  educa¬ 
tional  committee  and  for  .vears  active 
nationall.v  in  advertising  club  work,  was 
elected  a  director  on  the  “brown” 
ticket  bv  tbe  largest  vote  accorded  any 
candidate.  Hie  vote  was  '240.  Other 
(iirectors  chosen  are  AVilliam  H.  Rankin, 
on  the  “blue”  tieket,  and  W.  H.  Keiit- 
nor  and  W.  F’rank  McOiire  on  the 
“purple’’  ticket. 

The  campaign,  as  the  election  results 
might  indicate,  was  a  fast  and  furious 
one,  of  the  old-time  red-fire  variet.v.  It 
lasted  for  a  month.  .Almost  each  nigiii 
a  rall.v,  under  the  aiiapici's  <if  one  of 
the  tickets,  was  held,  with  singers  and 
dancers  imported  from  a  show  to  get 
the  crowd,  and  orators  to  regale  it. 

Xotwithstanding,  as  soon  as  the  vote 
was  announced  the  club  pledged  them¬ 
selves  read.v  to  forget  all  past  alliances, 
unite  under  the  cosmopolitan  set  of 
ollicers  selected  and  work  for  a  greater 
club  in  the  future,  (hie  could  not  find 
a  single  club  member  dissatisfied  with 
the  result  of  the  ebn-tion.  Messrs.  Bode 
ami  Kier,  the  losing  caijdidates  for  jires- 
ident.  were  among  (he  first  to  con¬ 
gratulate  .Mr.  Gloiigh  and  assure  him  of 
their  hearty  co-operation  with  bis  ad¬ 
ministration. 

.1.  1'.  McKvoy,  of  tbe  Herald  stalf, 
|i:iys  a  touching  tribute  to  his  late  col¬ 
league,  Stewart  W.  Carothers,  the 
gifted  young  cartoonist  who  was  killed 
in  a  fall  from  bis  hotel  window  last 
week.  'I’hese  verses,  by  McEvoy,  ap- 
IHuired  in  Thursday’s  Herald: 

GAROTHER.S 

Itcslde  me  is  his  cluttered  desk. 

Within  my  reach  his  empty  chair. 

Ills  pens  and  Ink  are  all  askew — 

They're  lying  as  he  left  them  there. 

A  sketch  ho  never  will  complete, 

.\  cigarette  butt  on  the  floor — 

1  can’t  lielleve  he’s  gone  away, 

I  .ilnuist  see  him  at  the  door. 

lie  had  a  quiet  sort  of  charm. 

He  never  had  a  lot  to  say — 

He  grew  on  one — A'ou  understand.... 

I  find  It  hard  to  work  today. 

It  seems  he’ll  come  this  afternoon 
.\nd  say  It’s  all  a  sad  mistake — 

I  never  felt  this  way  before 

Nor  knew  this  gnawink,  lonely  ache. 

His  sketch,  half-finished,  lying  there. 

His  pens  and  Ink — how  dead  they  seem! 
That  desolating  empty  chair 

It  seems  a  wierd  and  ghastly  dream.... 

I  couldn’t  love  a  brother  more.... 

I  can’t  believe  he’s  gone  away, 

I'm  looking  for  him  at  the  door.... 

....I  And  It  hard  to  work  today. 

Ernest  Stout,  a  reporter  for  (be  Eve¬ 
ning  I’ost.  this  week  received  word  lie 


hud  passed  the  state  bar  examinatiou 
and  jdans  leaving  the  newspaper  field 
shortly  for  the  law.  Mr.  Stout  did  not 
take  up  the  study  for  his  new  profes¬ 
sional  career  until  jiast  40.  For  five 
years  he  read  law,  mostly  on  street 
cars,  as  he  covered  his  assignments. 

tine  (|uestion  asked  him  by  the  exam 
ining  board  was:  “Did  you  ever  read 
‘(’oke  on  Littleton?’” 

To  which  the  reporter  n-plied:  “Xo, 
but  I  have  read  Blackstone  on  street 
cars.” 

The  Examiner  eovereil  the  Fort 
Sheridan  military  training  camp  in  a 
novel  way  which  made  a  big  hit  with 
the  citizen  soldiers.  Tbe  Examiner  is¬ 
sued  what  it  calls  the  “Fort  Sheridan 
Fyxuminer’’  sujiplementul  with  its  regu¬ 
lar  editions.  It  was  a  miniature  of  the 
Examiner  front  page,  containing  noth¬ 
ing  but  news  of  tbe  camp.  Bert  Clarke 
had  charge  of  the  ExamiiU'r  men  at  the 
camp. 

Prof.  Grubo,  of  the  University  of 
Chicago,  took  occasion  to  remark  to  his 
class  the  other  day  that  in  his  judgment 
the  Sjiringfield  (Mass.)  He|iublican  is 
the  iK'st  paper  in  the  United  States  for 
a  student  to  read. 

’i'he  Old-Time  Printers’  .Association 
met  Sunday  at  the  Hotel  (..aSalle  and 
discussed  plans  for  an  appropriate  cele¬ 
bration  of  the  birthday  anniversary  of 
Benjamin  Franklin,  which  is  .lanuary 
1").  The  association  hojies  to  make  the 
celebration  a  memorable  one.  The  day 
also  will  be  observed  in  the  public  and 
parochial  schools.  At  Sunday’s  meeting 
was  Mrs.  Fimily  Beaubien  I,eBeau,  daugh¬ 
ter  of  Mark  Beaubien,  who  assisteil  in 
printing  the  first  copy  of  Chicago’s  first 
newspairer. 

The  FA-ening  American  awarded 
prizes  for  jKHdic  tributes  to  James 
Whitcomb  Riley  which  the  .Ameriean 
printed  on  (K-tober  8,  the  Hoosier  jioet’s 
liirthday.  Several  columns  of  the  trib¬ 
utes  were  printed. 

GREEDY  FOR  FREE  SPACE 

Jewelry,  Railroad,  Harvester  and  Talking 
Machine  Interests  In  it 

■Among  those  asking  the  newspapers 
foi  free  publicity,  just  now,  are: 

(ierman-.tmerlean  Hutton  Company  and 
the  Women’s  Wear  Company  for  a  “Dress- 
Up  Campaign.” 

International  Harvester  Company,  of 
New  Jersey. 

F’.  Wallis  Armstrong  Company,  I’blladel- 
pbla,  for  the  Victor  Talking  Machine  Com¬ 
pany,  of  Camden,  N.  .1.  '' 

Canadian  I’aciflc  Railway. 

Jewelers’  Circular. 

Of  these,  the  last  is  the  more  import¬ 
ant  and  aggressive.  The  Jewelers’  Cir- 
cular  “asks  for  the  co-operation  of  the 
entire  trade  in  its  campaign  for  greater 
publicity  for  the  proper  wearing  of  jew¬ 
elry,”  asks  jewelers  to  use  every  en¬ 
deavor  to  get  certain  write-ups  into  their 
local  papers  “as  original  articles,”  and 
adds:  “The  articles  already  ]iublished 
by  the  press  throughout  the  country 
could  not  have  been  purchased  for  any 
amount  of  money,  while  the  amount  of 
space  already  oMained,  if  paid  for  at 
(IbO,  and  our  campaign  has  only  begun.” 

N.  League  of  .Advertising  Women 

The  League  of  .Advertising  AVomen  of 
Xew  A’ork  (’ity  will  hold  its  monthly 
meeting  on  Tuesday  evening  next  at  the 
Prince  George  Hotel  at  eight  o’clock. 
Mrs.  .Tulian  Heath,  President  of  the 
Housewives’  liOague,  will  tell  what  Mrs. 
Gonsumer  thinks  of  advertising  and  how 
she  responds  to  it,  and  Harry  Tipper, 
Advertising  Manager  of  the  'Texas  Oil 
Gompany  and  President  of  the  Ad  Men’s 
League,  will  present  the  advertising  view¬ 
point  in  return.  A  discussion  of  the  sub¬ 
ject  will  folb)w.  b.v  others  well  known  in 
the  advertising  field.  The  meeting  is  oi>en 
In  men  and  women,  and  the  League  is 
anxious  to  welcome  all  advertising  women. 

“The  Hope  of  the  World" 

“The  newspa|)er  still  remains  the  hope 
of  the  ethical  world,”  said  (>eorge  Henry 
I’ayne  in  X'ew  York,  the  other  night,  in 
a  lecture  on  “The  History  and  F’ounders 
of  American  Journalism.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


MEMHKKS  OF  THF  XKW  YOHK  XFWSl’APKH  ITBLISHFKS’  ASSOCIATION’,  FHOTOOKAPHKi)  SI'Kl  lALIA’  FOK  ‘  THK  KDITOK  AND  I'L’BLISHKU.  ’ 
Skated  (1,,ekt  to  Bight) — .James  C.  Daytox,  TIekhekt  F.  (Ji  xmsox,  Herhekt  L.  Bkiihimax.  Iah  es  \\ii.ey,  Bkadeokd  Mkkkii.i,  and  T.  B.  Spexger. 

Stanihxo  (Leit  to  Bight) — \V.  O.  Woodward,  Emu,  M.  Schoi.z,  Victor  F.  Bidder,  Oeorge  H.  Larke,  A.  B.  Chivers,  Lixcoi.x  B.  1’ai..mer,  Victor  H.  Polachek, 

Dr.  E:  a.  Bc.viei.y,  Edward  Paysox  Cai-i- 


NEW  YORK  PUBLISHERS  MEET 


Discuss  Agents'  Commission  Oppose  In¬ 
crease  in  Freight  Rates. 

'Pile  (lucstiou  of  the  ngents’  commission 
on  hwiil  advertising  proved  a  fruitful  topic 
for  strenuous  discussion  at  the  regular 
meeting  of  tlie  New  Vork  Newspaper 
Pulilisliers’  Association  at  the  Hardware 
Chill  on  Wwlnesday. 

It  is  stated  that  the  practice  of  allow¬ 
ing  commission  of  10  or  I.")  per  cent,  on 
all  loi'al  business  when  placed  through  an 
advertising  agency  hud  been  the  cloak  be¬ 
hind  which  a  great  evil  had  grown  up  and 
is  flourishing.  Some  agents,  it  is  said, 
split  commissions  with  new  advertis«*rs 
and  in  this  way  the  rates  are  cut. 

It  is  reiiorted  that  some  of  the  mein- 
hers  of  the  local  association  favored  tak¬ 
ing  drastic  action — siudi,  for  instance,  as 
allowing  the  commission  direct  to  any 
advertiser  who  would  contrai-t  for  10, <100 
lines  to  he  used  in  one  year. 

Both  Herbert  L.  Bridgman,  the  presi¬ 
dent  of  the  association,  and  I,.  B.  Palmer, 
the  secretary,  declined  to  be  intervi«‘we<l 
on  the  subject. 

A  topic  that  is  being  discussiHl  by  the 
publishers  with  much  warmth  is  the 
increase  of  the  rate  on  paper.  This  is 
to  Im‘  elfecti'd  by  the  government  by  a 
change  in  classiflcation. 

A  hearing  on  the  subject  is  to  be  held 
at  the  ('iistoin  House,  November  15.  The 

A.  N.  P.  A.  has  decidisl  to  fight  the 
adoption  of  the  new  rat»‘.  It  is  ladieved 
that  when  the  association's  pn‘sentation 
of  facts  and  arguments  is  finished  the 
obnoxious  ruling  will  Ik-  set  aside. 

.V  iileasant  deparfun-  from  regular 
roufine  was  the  taking  of  a  group  pic¬ 
ture  especially  for  The  Editor  axd  Prii- 

I.ISHEII. 

Those  present  at  the  meeting  were  the 
following:  .James  ('.  Dayton.  New  York 
Journal;  Herbert  F.  (lunnison,  Brooklyn 
Eagle;  Herbert  I...  Bridgman,  Brooklyn 
Standard-Union,  president  of  the  asso¬ 
ciation  ;  Jxiuis  Wiley,  New  York  Times ; 
Bradford  Merrill.  New  York  American ; 
T.  B.  Spencer,  New  York  Sun ;  Emil  M. 
Scholz,  New  York  Evening  Post;  Lincoln 

B.  Palmer,  secretary  of  the  association  ; 
Edward  I’ayson  Call.  New  York  Journal 
of  Commerce;  Dr.  E.  A.  Rumely  and 
(!<-orge  H.  Larke,  New  York  Mail;  A.  B. 
Chivers,  New  York  GIoIh-;  V.  F.  Bid¬ 
der,  Staats-Zeitung;  B.  F.  Polachek, 
Das  Morgen  Journal;  W.  G.  Woodward. 
New  York  Tribune. 


HOUSTON  AT  PORTLAND,  ORE. 

Addresses  the  Press  Club  on  the  War  and 
Worldwide  Competition. 

Porti.a.xd.  Ore.,  Octola-r  !l. — Herliert  S. 
Houston,  vice-iiiesident  of  Doubleday, 
Page  &  Co.,  and  president  of  the  Asso¬ 
ciated  Ad  Clubs  of  the  World,  addressed 
the  I’ortland  Press  Club  October  7  on 
“The  Effect  of  the  European  War  on 
Worldwide  Competition.”  He  was  intro¬ 
duced  by  William  I).  Wheelwright,  pres¬ 
ident  of  Pacific  Export  laimlM-r  Company 
and  a  life  member  of  the  club,  who  is 
considered  Portland’s  best  after-dinm>r 
s|>eaker. 

Wednesday,  October  IJ,  the  1‘ress  Club 
will  hold  its  first  “Jinks”  of  the  season 
in  the  club  rooms,  acts  from  the  bn-al 
vaudeville  theatres  and  club  talent  con¬ 
tributing  to  the  entertainment. 

(Jiarles  W.  Myers,  manager  of  the  club, 
has  launched  a  new  ]iublication  i-alled 
.Motoroad,  which  is  to  be  devoted  to  auto¬ 
mobiles  and  good  roads. 

John  li.  Travis,  news  i-ditor  of  the 
Journal,  is  taking  an  extended  trip  East 
for  the  first  time  in  many  years. 

Dr.  ('.  H.  Chapman,  former  iiresident 
of  the  University  of  Oregon,  and  for  the 
past  10  years  editorial  writer  on  the 
.Morning  Oregonian,  has  joined  the  Jour¬ 
nal  staff  in  a  similar  capacity. 

Oscar  Hewitt,  sjM-cial  writer  for  the 
Chicago  Herald,  was  a  Portland  visitor 
last  week. 

Don  J.  Sterling.  Sunday  editor  of  the 
Journal,  has  returned  from  a  visit  to  the 
Panama-Pai'itic  Exposition  at  San  Fran¬ 
cisco. 

.J.  O.  Ha.ves,  of  San  Jose,  Cal.,  publish¬ 
er  I  with  his  brother.  Congressman  E.  A. 
Ha.ves)  of  the  San  .Jose  Dail.v  Mercur.v 
and  the  San  Jose  Dail.v  Herald,  and 
David  B.  Ogden,  of  Boston,  manager  of 
the  Christian  Science  Publishing  House, 
were  recent  visitors. 


TORONTO  EDITOR  FOR  PEACE 


liefore  the  International  Pence  Congress 
at  San  Francisco.  .And  he  proceeded: 

“Before  this  world  war  is  over  these 
two  free  democrai-ies  of  North  America 
will  have  paid  the  price  of  war.  It  ma.v 
lie  they  will  have  jiaid  it  in  full,  and  it 
may  be  that  the  United  States  as  well 
as  Canada  will  have  paid  in  blood.  .And 
then,  not  the  Lbiited  States  and  Canada 
ajone,  but  all  democratic  nations  the 
world  over,  will  have  something  to  say 
to  the  war  lords. 

“Ami  they  will  insist  that  the  world 
is  too  small  for  war  lords  or  for  war; 
that  in  the  world  neighborhood  of  civi¬ 
lized  nations  there  shall  he  no  longer  any 
room  for  tin-  wild  lieasts  of  Flurope’s 
war  jungle,  and  that  broken  down  war- 
nationalisms  of  Europe  shall  give  place 
to  North  America’s  international  exjieri- 
ment.” 

Ilerliert  S.  Houston,  of  New  York, 
luesident  of  the  .A.  A.  C.  W.  and  chair¬ 
man  of  the  committee  on  information  of 
the  League  to  Enforce  Peace,  was  an¬ 
other  speaker. 

BIG  FINANCIAL  ADVERTISING 


Now  an  Active  A.  N.  P.  A.  Member 
The  .Muscatine  (la.)  .Journal  has  been 
transferred  from  the  nsso<-inte  to  the 
active  class  of  memiM-rship  in  the  .Ameri- 
can  Newspaper  Publishers*  Association. 


Dr.  Macdonald  of  tbe  Globe  Addresses 
Peace  Congress  in  Ringing  Words 

“From  the  Atlantic  to  the  Pacific  and 
from  the  Pacific  across  to  the  Arctic,  there 
stretches  an  international  boundar.v  line 
of  4.CM10  miles,  where  territory  touches 
territory,  where  sovereigntv  meets  sov¬ 
ereignty,  where  nation  salutes  nation: 
but  for  HM)  .years  those  international 
■waters  of  the  Great  Lakes  have  lieen  un- 
Jretted  by  an.v  ship  of  war,  those  rolling 
prairies  have  lieen  unmarked  b.v  an.v  hos¬ 
tile  fort,  those  majestic  mountains  have 
jiever  echoed  to  the  roar  of  an.v  alien 
gun.” 

Thus  spoke  Dr.  .James  A.  Macdonald, 
editor  of  the  Tirt'onto  Globe,  on  .Monday, 


Widespread  Publicity  Campaign  on  tbe 
Anglo-Frencb  Loan. 

’I'his  week  an  advert i>}jng  campaign  has 
been  oiK-ned  in  New  York  for  the  purpose 
of  marketing  the  securities  involved  in 
the  new  half-billion-dollar  .Anglo-French 
loan.  The  plan  of  campaign  was  laid  out 
and  all  details  arranged  b.v  J.  P.  Morgan 
&  Uo.’s  ngents,  Collin  .Armstrong,  Inc. 

The  newspaiK-r  advertising  went  into 
jiractically  every  city  in  the  United  States 
having  a  poimintion  of  20,(K)0  or  up¬ 
wards  :  and  a  few  well-known  investment 
towns  having  a  smaller  population  than 
that  also  received  consideration.  .A  nuni- 
her  of  the  iiopular  weeklies  were  also  used 
and  such  monthlies  as  could  be  reached  in 
time  for  their  November  issue. 

’nie  business  was  placed  by  the  .J.  AVal- 
ter  Thompson  Co.  and  a  portion  of  the 
newspaper  copy  was  placed  by  Doremus 
&  Co.  and  Albert  Frank  &  Co. 

'The  list  includerl  a  large  number  of 
financial  and  trade  publications,  foreign 
language  papers  and  religious  weeklies. 
The  space  used  was  uniform  throughout, 
(!00  newspaper  lines — about  a  quarter  of 
a  page — and  its  equivalent  in  other 
mediums. 


will  be  approximately  12,()OH,bO()  bales  of 
cotton  to  market  (crops  of  1!)14-15),  ac- 
coiding  to  the  figures  of  the  Chattanooga 
(Tenn.)  News. 

Every  bale  of  cotton  will  average  in 
value,  at  the  lowest  estimate,  $5H.  This 
means  a  cotton  income  to  the  South  of 
.‘i'l>(IO,(M)0,(M)0  or  more  for  the  Southern 
States,  for  cotton  alone! 

Add  to  this,  based  on  government  esti¬ 
mates,  an  increase  in  the  cereal  crop  of 
.$15H,(MHI,0(K)  for  the  year,  and  an  increase 
in  cattle,  hog  and  sheep  production  of 
.$1(M),(I(H>,(MKI,  to  say  nothing  of  the  in¬ 
crease  in  value  of  these  items  over  other 
years,  and  the  increase  of  value  and  pro¬ 
duction  of  horses,  mules,  poultry,  fruits, 
manufactured  articles,  etc. 

The  gross  income  of  the  South  this 
year  in  Hur)»lus  proiiucts  alony  is  over 
the  billion  dollar  mark.  The  increase  in 
gross  income  will  be  over  !ii300,0H0,0<K),  as 
compared  with  any  jirevious  year,  or  an 
income  increase  of  something  like  .tlO  per 
capita! 

AA'.  B.  Sullivan,  publisher  of  the  Co- 
lnmbi:i  ( S.  C. )  Becortl  and  chairman  of 
the  .Advertising  Committee  of  the  South¬ 
ern  Newspaper  I’ublishers’  Association, 
says  to  'I'liE  Editor  axd  I’i'iii.ihhkk : 
“Conditions  are  very  much  improved  in 
this  se<-tioiir  Business  with  us  is  prac¬ 
tically  normal,  and  from  what  1  am  able 
to  judge  from  the  columns  of  Southern 
newspapers  we  shall  have  a  great  season. 
Foreign  advertisers  should  not  overlook 
this  part  of  the  country  this  .vear.  .Money 
is  plentiful,  and  as  it  was  pretty  ‘tight’ 
last  year  our  people  will  be  great  ‘spend¬ 
ers’  this  year.” 


BIG  MONEY  IN  THE  SOUTH 

Never  So  Much  Prosperity  as  Now — 
Excellent  Advertising  Field 

Southern  peo]>le  are  going  to  have  lots 
of  moue.v  to  spend  in  the  purchase  of 
ailvertised  merchandise  during  the  next 
six  months,  at  an.v  rate.  In  this  period 
(based  on  government  estimates)  there 


SALESMANSHIP  CLUB 
Detroit  Leads  Off,  and  Other  Cities  Are 
Expected  to  Follow  Quickly. 

These  are  the  directors  of  the  newly 
organized  Salesmanship  Club  of  Detroit; 
To  hold  office  until  April  1,  IDlli:  1). 
M.  Barrett,  publisher  Salesmanship;  E. 

C.  'Tanger,  sales  manager  Joseph  Mack 
Printing  Co. ;  F.  C.  O’Meara,  instructor 
in  salesmanship.  To  hold  office  until 
April  1,  1017 :  Norval  A.  Hawkins,  gen¬ 
eral  sales  manager  Ford  Motor  Co. ;  F. 
II.  Dodge,  general  sales  manager  Bur¬ 
roughs  Adding  Machine  Co. ;  James  W. 
Fiske,  director  of  selling  service,  J.  L. 
Hudson  Co.;  Harry  AV.  F'ord,  president 
Saxon  Motor  Car  Co. 

AA'alter  C.  Cole,  assistant  secretary  of 
the  Detroit  Board  of  Commerce,  is  sec¬ 
retary  of  the  new  club.  He  and  D.  M. 
Barrett,  editor  and  publisher  of  Sales¬ 
manship,  have  been  very  active  in  forming 
I  he  club,  which  it  is  hoped  will  lead  to 
the  organization  of  salesmanship  clubs 
throughout  the  country.  Plans  are  being 
made  for  open  forum  meetings  and  for 
constructive  educational  courses  during 
the  AVinter  months,  •  '  '  " 
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Big  Stores  Oppose  Price  Maintenance 

Out  of  200  Interviewed,  94  Per  Cent  Object  to  Legislation  Giving  Manufacturers  the  Right  to  Fix  Both 
Wholesale  and  Retail  Prices — Some  Frank  Views  on  the  Relative  Value  of  Advertised 
and  Unadvertised  Goods  from  Successful  Business  Men  All  Over  the  Country 


TH HOUGH  the  courtesy  of  F.  Col¬ 
burn  1‘inkbani,  secretary  and  gen¬ 
eral  manager  of  the  National  Ue- 
tail  Dry  Goods  Association,  a  representa¬ 
tive  of  TiiE  Kuitok  and  Puui.isuek  was 
last  week  accorded  the  privilege  of  look¬ 
ing  over  200  letters  from  the  proprietors 
or  managers  of  department  stores  con¬ 
taining  answers  to  a  questionnaire  on  the 
subject  of  price  maintenance. 

They  c-ontain  a  wealth  of  valuable  ma¬ 
terial,  but  the  one  fact  that  shines  out 
clear  and  strong  is  that  94  per  cent  of 
the  merchants  by  whom  they  are  written 
are  against  price  maintenance  as  em¬ 
bodied  in  the  Stevens  Bill,  and  only  6 
per  cent,  are  for  it.  The  following  ex¬ 
cerpts  from  the  letters  will  be  found 
highly  interesting  reading  to  advertising 
and  newspaper  men. 

Jordan  Uarah  Co.,  Boston. — “We  be¬ 
lieve  that  advertised  goods,  as  compared 
with  unadvertised  goods,  are  not  more 
economical  for  the  consumer  to  purchase 
but  rather  the  c-ontrary.  We  should  say 
that  the  public  is  best  served  througn 
‘open  market  merchandise.’  We  do  not 
think  that  the  legislation  to  which  you 
refer  (the  Stevens  Bill),  if  it  were  en¬ 
acted  could  be  enforced.  Education  and 
co-operation  are  the  best  methods  of 
solving  the  problem.  It  is  undoubtedly 
true  that  even  severe  price  cutting  has 
not  altered  the  intrinsic  value  of  branded 
merchandise,  owing  to  the  increase  in  the 
volume  of  sales.  The  manufacturer  of 
branded  merchandise  is  not  held  more 
strictly  to  account  in  the  matter  of  qual¬ 
ity  than  the  manufacturer  of  unbranded 
merchandise,  the  distributor  assuming  the 
responsibility,  in  all  cases,  even  when 
the  merchandise  is  trade-marked  in 
8pe<'ial  way.” 

AOVEBTISING  AND  PRICE  CONTROL 

Bloominffdale  Brothers,  \ew  York. — 
“Truthful  and  legitimate  advertising 
should  be  sufficient  to  control  the  price 
at  which  any  article  should  be  sold,  and 
would  be  more  desirable  than  legislation. 
We  advertise  branded  articles  very 
rarely.  In  principle  there  is  little  or  no 
difference  l>etween  advertising  a  branded 
article,  and  an  article  not  brandeil.  at  a 
cut  price.  Both  would  be  used  in  the 
advertisement  for  the  same  purpose. 
Legislation  of  the  kind  pro|)osed  pro¬ 
tects  only  a  certain  class  of  merchants, 
for  which  protection  the  public  must  pay. 
Co-operation  would  be  more  desirable  and 
would  solve  the  problem  to  l>etter  ad¬ 
vantage. 

“It  is  conceded  that  it  is  very  difficult 
to  enforce  laws  against  the  small  deal¬ 
ers,  and  that  all  laws  are  enforced  in 
the  large  stores.  It  is  fair  to  assume 
that  it  will  be  no  different  with  legisla¬ 
tion  for  price  maintenance.  It  is  a 
hardship  on  merchants  who  are  over¬ 
stocked  with  advertised  goods  not  to  be 
able  at  times  to  cut  prices  on  them,  if 
for  no  other  reason  than  to  reduce  their 
stocks.  It  is  also  unfair  to  ask  all  re¬ 
tailers  to  reduce  the  selling  price  of  an 
advertised  article  only  at  such  times  as 
the  manufacturer  consents  to.  We  be¬ 
lieve  the  retail  merchant  should  be  an  in¬ 
dependent  distributor.  He  should  be  per¬ 
mitted  to  conduct  his  business  without 
interference  or  any  handicap  whatever, 
and  particularly  without  interference  or 
dictation  from  those  from  whom  he  pur¬ 
chases  his  goods.” 

LEGISLATION  DETRIUENTAL 

Joseph  Home  Company,  Pittsburgh. — 
“All  legislation  looking  toward  the  regu¬ 
lation  of  price  is  detrimental  to  the  best 
interests  of  the  public,  and  any  other 
angle  of  contrtd  is  preferable.  It  is  our 
definite  opinion  that  if  such  legislation 
were  enacted,  its  enforcement  would  fall 


upon  the  owners  of  the  trade-marked  or 
nationally  advertised  article,  and  that 
they  would  find  it  almost  imitossible  to 
enforce  the  law.  It  certainly  would  not 
be  complied  with  until  it  had  been  tested 
out  a  number  of  times  in  the  Supreme 
Court  and  found  to  be  constitutional. 
We  should  say  that  the  retailer  is  prac¬ 
tically  always  an  independent  distribut¬ 
ing  organization.  The  only  exception  is 
in  chains‘of  stores  controlled  by  manufac¬ 
turers  of  shoes  or  similar  products.” 

Hiller  d  Paine,  lAncioln,  Seh. — “From 
the  standpoint  of  the  merchant  who  has 
any  self  resiiect,  any  feeling  for  inde- 
I)endence,  or  any  capacity  to  conduct  his 
own  business,  the  fixing  of  prices  by  the 
manufacturer  or  the  wholesaler  is  a  dis¬ 
advantage  and  an  offense.  From  the 
standpoint  of  the  public  there  can  be  no 
question  that  such  a  measure  as  is  pro¬ 
posed  would,  in  a  little  while,  greatly 
increase  the  average  cost  of  merchandise 
purchase!!,  without  any  comtiensatlon.” 

Crowley,  Milner  d  Co.,  Detroit. — “The 
proposed  legislation  has  so  many  harm¬ 
ful  features  that  it  would  be  difficult  to 
control  them.  If  legislation  of  this  kind 
were  enforced,  many  retailers  would  cease 
to  carry  restricted  merchandise.  Where 
the  advertised  article  is  not  worth  the 
retail  restricted  price,  cut  prices  have 
hurt  the  volume  of  sales.” 

MERCHANTS  SHOl'LD  BE  INDEPENDENT 

Beruggs-Vanderroort-Barncy,  St.  T/Ouis. 
— “We  believe  that  truthful  and  legiti¬ 
mate  advertising,  not  theoretical  but  ac¬ 
tual,  and  in  the  fullest  acceptation  ot 
what  these  terms  mean,  is  better  for  the 
public  interest  than  any  legislation  or 
attempted  pric-e  fixing.  The  paramount 
interest  of  the  customer  is  whether  the 
goods  are  obtainable  at  the  lowest  price 
irrespective  of  whether  they  are  adver¬ 
tised  or  not.  If  the  store  has  not  estab¬ 
lished  a  reputation  of  its  own  upon  which 
its  patrons  absolutely  deiiend,  then  using 
the  name  of  a  branded  article  may  be 
helpful  to  advertising ;  it  is  not  other¬ 
wise. 

“The  retail  merchant  is  entitled  to  his 
freedom,  and  neither  the  manufacturer  nor 
the  legislature  should  deprive  him  of  it. 
Competition  we  believe  to  be  healthy  and 
helpM ;  it  is  constructive  more  fre¬ 
quently  than  it  is  destructive.” 

L.  S.  Ayres  d  Co.,  Indianapolis. — 
“Price  cutting  is  used  merely  as  ‘leaders’ 
to  bring  people  to  the  store — to  clean  up 
odd  lots  and  broken  lines,  or  because  the 
merchandise  in  question  jiroved  to  be  a 
poor  seller.  Co-operation  is  the  best  and 
most  satisfactory  solution  of  the  price 
question  arising  between  the  manufac¬ 
turer  and  the  retailer.  Trade-marked 
goods  are  being  continually  introduced 
that  prove  poor  sellers  and  should  be  dis¬ 
posed  of  as  soon  as  this  fact  is  discov¬ 
ered.  There  are  many  nationally  adver¬ 
tised  articles  whose  intrinsic  value  is 
not  as  good  as  the  unadvertised  or  un¬ 
branded  merchandise  selling  at  the  same 
or  a  lees  price.” 

SfPPORTS  CONTRACT  IDEA 

Samuel  I/eask,  Santa  Crui.  Calif. — “If 
you  go  to  the  root  of  this  matter  it  will 
appear,  I  think,  that  the  difficulty  arises 
as  a  result  of  a  demand  created  by  adver¬ 
tising.  If  it  be  legitimate  for  a  manufac¬ 
turer  to  advertise,  it  should  be  legitimate 
for  him  to  market  his  product  in  accord¬ 
ance  with  his  advertis^  statements.  If 
this  involve  a  contract  providing  for  a 
conditional  sale  to  a  retail  merchant,  it 
seems  unfair  that  the  terms  of  such  a 
contract  should  not  be  enforceable.  A 
conditional  sale  is  not  unusual,  and  can¬ 
not  be  oppressive  so  long  as  the  buyer 
is  free  to  object  to  the  conditions  and 
to  refuse  to  buy.  No  amount  of  adver¬ 
tising  can  force  a  buyer  to  make  what  he 
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believes  to  be,  on  the  whole,  a  bad  bar¬ 
gain.  It  is  always  his  privilege  to  de¬ 
cline  to  do  business  and  to  abstain  from 
participating  in  the  benefits  arising  from 
another  man’s  advertising,  if  these  bene¬ 
fits  can  be  secured  only  at  a  sacrifice  of 
independence  that  is  valued  more  highly 
than  the  benefits  referred  to. 

“This  controversy  should  lead  to  a 
deeper  studj’  of  the  nature  and  far-reach¬ 
ing  results  of  advertising  than  any  that 
has  hitherto  been  made.  It  is  a  weapon 
of  tremendous  power,  and  it  is  c-onceiv- 
able  that  it  may  have  to  be  restrained 
and  regulated  just  as  the  work  of  utility 
corporations  and  other  organizations  has 
had  to  be  subjected  to  supervision  and 
regulation.  I  am  opposed  to  the  Stevens 
bill  in  its  present  form,  but  believe  in  the 
general  policy  of  freedom,  including  the 
right  to  make  a  conditional  sale  involv¬ 
ing  price  maintenance,  providing  the  par¬ 
ties  interested  are  not  subjected  to  ille¬ 
gitimate  pressure.  At  the  present  time  a 
desire  to  take  advantage  of  a  manufac¬ 
turer’s  advertising  cannot  be  regarded  as 
illegitimate  compulsion.” 

PRICE  CUT  TO  GET  VOLUME. 

7'he  Fair,  Chicago. — “Prices  that  are 
cut  on  national  advertised  or  trade- 
marked  merchandise  are  cut  to  get  volume 
and  not  to  mislead  the  public,  as  we 
must  have  sales  to  get  volume,  and  cut 
prices  on  national  advertised  and  unad¬ 
vertised  goods  accordingly.  National  ad- 
\ertised  merchandis<‘,  in  nearly  all  cases, 
can  be  duplicated  at  a  much  less  cost 
by  unadvertised  merchandise.  Price  cut¬ 
ting  does  not  injure  the  sale  of  an  article 
unless  the  article  is  of  an  inferior  qual¬ 
ity.  The  majority  of  manufacturers  are 
in  favor  of  open  competition.” 

Porteous,  .Mitchell  d  Braun  Co.,  Port¬ 
land,  Me. — “We  believe  the  public  is  bet¬ 
ter  served  through  ‘open  market  mer¬ 
chandise.’  Merchandise  thus  purchased, 
without  any  of  the  embellishments  of 
national  advertising,  must  be  of  full  value 
in  order  to  survive.  The  only  fair  way 
of  handling  the  matter  of  price  mainte¬ 
nance  is  through  service  to  the  customer 
and  through  truthful  and  honest  adver¬ 
tising.  We  do  not  feel  that  it  can  be  ad¬ 
justed  to  the  advantage  of  the  customer 
or  to  the  distributor  by  any  legislation 
permitting  price  fixture.  If  legislation 
were  enacted  for  a  price  maintenance  it 
could  be  enforced;  but  if  the  initiative 
rest  with  the  manufacturer  of  the  arti¬ 
cle  the  great  cost  of  enforcement  would 
no  doubt  add  to  the  cost  of  the  article. 
If  the  burden  fall  uimn  the  government 
it  would  necessarily  mean  a  large  ex- 
(tense  which  would  fall  on  the  consumer 
in  the  shape  of  increased  taxation.  The 
majority  of  the  manufacturers  with 
whom  we  deal  are  oj>posed  to  price  main¬ 
tenance  by  law.” 

UNADVERTLSED  GOODS  MORE  ECONOMICAL. 

The  McManus  Department  Store, 
Xewdon,  Kan. — “We  can  cite  numerous 
instances  to  prove  that  unadvertised 
goods  are  more  economical  to  the  custom¬ 
ers  than  those  advertised  in  the  maga¬ 
zines  or  otherwise.  The  store  that  con¬ 
tinually  uses  the  cutting  of  advertised 
lines  as  a  drawing  power  will  suffer  in  the 
end,  as  the  public  are  wise  and  usually 
take  advantage  of  the  items  that  are  sold 
without  a  margin  of  profit  and  go  to  de¬ 
pendable  stores  with  their  regular  want 
list.” 

The  Broadway  Department  Store,  Los 
.Angeles,  Calif. — “If  a  law  of  this  kind 
(the  Stevens)  should  ever  be  enacted  it 
would  be  the  most  detrimental  piece  of 
legislation  for  the  retail  interests  of  the 
country  that  has  yet  been  placed  on  the 
statute  books ;  so  much  so  that  it  would 
bankrupt  more  retail  merchants  than  any 
panic  that  has  yet  occurred.  It  any 


legislation  is  needed  it  should  be  along 
the  lines  of  correcting  misleading  adver¬ 
tising,  and  not  on  price  fixing.” 

Hanger  d  Thompson,  Walla  Walla, 
Wash. — “We  believe  the  retailer  should 
be  absolutely  indeiiendent  in  order  to 
enable  him  to  give  the  best  service  to 
the  consumer.  If  he  be  handicapjied  by 
being  compelled  to  sell  merchandise  at 
some  8tii)ulated  price,  he  would  become 
simply  a  distributor  for  the  manufac¬ 
turer,  who  can  then  ‘play  horse’  with  the 
consumer  to  his  heart’s  content.  We  are 
not  in  favor  of  any  law  that  will  enable 
the  manufacturer  to  fix  the  retail  selling 
price  as  well  as  the  wholesale  price.  We 
are  absolutely  again.st  all  such  price  regu¬ 
lation  as  is  outlined  in  the  Stevens  bill.” 

WOULD  RETAIN  INDEPENDENCE. 

M.  L.  Parker  Co.,  Davenport,  la. — 
“We  are  absolutely  opposed  to  n  law  being 
passed  regulating  prices  for  retail  trade. 
We  feel  perfectly  competent  to  take  care 
of  the  retail  prices  ourselves.  The  idea 
that  some  merchants  will  be  foolish 
enough  to  cut  prices  to  such  an  extent 
that  it  would  materially  affect  the  profits 
of  the  retail  merchant  hardly  enters  into 
the  question.  The  retail  business  today 
is  on  a  different  basis  than  a  few  years 
ago,  and  merchants  are  wise  to  the  fact 
that  prices  must  be  sustained  in  order  to 
meet  the  growing  overhead  expense ;  but 
this  does  not  mean  that  the  merchant 
should  pass  to  the  manufacturer  the  right 
to  make  his  own  price  on  the  goods.” 

Fourgurean,  Temple  d  Co.,  Richmond, 
Va. — “We  are  absolutely  opposed  to  this 
bill.  If  passed,  the  entire  retail  interests 
of  the  country  would  be  throttled  by  cer¬ 
tain  manufacturers.  The  thing  involves 
a  principle  which,  to  the  casual  observer, 
looks  good,  but  which,  if  investigated,  will 
be  found  to  be  dangerous  to  every  retail 
interest,  large  or  small.  We  cannot  be 
too  emphatic  in  our  condemnation  of 
this  proposed  legislation.” 


FAVOR  THE  STEVENS  BILL 


Views  of  Merchants  Who  Think  Fixed 

Prices  Will  Help  Business. 

The  ir.  E.  Miller  Co.,  Winchester,  Ind. 
— “While  we  carry  many  advertised  lines 
we  have  comparatively  few  calls  for  par¬ 
ticular  brands,  due  to  the  fact  that  we 
have  pushed  our  own  goods  instead  of 
some  particular  make.  As  we  are  situated, 
were  manufacturers  to  put  too  close  a’  re¬ 
tail  price  on  their  goods  we  would  look 
for  other  lines.  It  seems  to  lie  the  iwlicy 
of  some  of  the  larger  city  department 
stores  to  cut  prices  on  advertise<l  lines 
making  it  hard  for  the  merchant  who 
does  want  to  maintain  prices.  To  prevent 
this  we  feel  that  the  manufacturer  is  jus¬ 
tified  in  asking  for  such  a  law  as  the 
Stevens  bill.  We  feel  that  it  would  be 
better  to  put  ourselves  in  the  hands  of  the 
manufacturer  than  have  our  trade  think 
we  are  robbing  them — due  to  the  fact  that 
some  city  firm  advertised  some  lines  we 
carry  at  about  cost  or  less.” 

Stern  Brothers,  New  York. — “The  mat¬ 
ter  of  regulating  the  selling  price  of  mer¬ 
chandise  by  the  manufacturers  is  so  im¬ 
portant  and  difficult  that  we  feel  that  each 
article  so  controlled  would  have  to  be 
decided  in  connection  with  the  surround¬ 
ing  circumstances  and  conditions,  and  that 
no  hard  and  fast  line  can  be  drawn  re¬ 
garding  the  class  of  merchandise  you 
have  in  mind.  Furthermore,  we  think 
that  the  average  manufacturer  does  not 
wish  to  bring  about  the  regulation  of  the 
business  of  a  retailer  but  to  see  that  he 
makes  such  living  profits  as  would  make 
it  worth  while  for  him  to  handle  his 
product.” 

(Continued  on  page  487.) 
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Consider  Boston  Druggists 


The  drug  and  toilet  goods  situation 
in  Metropolitan  Boston  is  different  from 
that  in  any  other  large  city. 

The  dealer  attitude  is  different.  The 
public  attitude  is  different. 

There  are  nearly  700  drug  stores  in 
the  39  cities  and  towns  of  Metropolitan 
Boston.  They  favor  advertised  goods. 
They  fill  the  needs  of  the  1,556,932  peo¬ 
ple  who  live  within  13  miles  of  Boston’s 
City  Hall.  The  majority  of  these  people 
ask  for  advertised  goods  by  name. 


We  have  secured  valuable  information  con¬ 
cerning  the  dealer  attitude  toward  advertised 
products  which  throws  some  light  on  the  public 
attitude.  This  information  covers  dealers  in  each 
of  the  39  cities  and  towns  of  the  Metropolitan 
district. 

We  can  tell  you  what  Boston  druggists  think 
about  coupons  in  advertisements,  sampling,  dem¬ 
onstrations  and  manufacturer  s’  follow-up 
literature. 

And  we  can  tell  you  what  Boston  druggists 
think  about  various  advertising  mediums — as 
they  affect  their  trade. 

The  information  we  have  on  file  will  be  useful 
to  you.  If  the  information  you  need  calls  for  a  specisd 
trade  investigation,  we  will  make  it  for  you. 

Now  what  do  you  want  to  know  about  Boston 
druggists? 

In  connection  with  your  advertising — remember 
that  the  Boston  Evening  American,  with  a  net  paid 
circulation  of  almost  400,000,  has  a  greater  circulation 
than  all  the  other  Boston  evening  papers  combined — 
and  there  are  five  of  them.  Remember  that  the  Sun¬ 
day  American  has  the  largest  net  paid  Sunday  cir¬ 
culation  in  New  England.  Remember  that  the  rate 
is  the  lowest  per  line  per  thousand  circulation  in  this 
territory. 
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THE  PRICE-MAINTENANCE  ARGUMENT- 

SECY.  WHITTIER  ANSWERS  SECY.  PINKHAM 


First  of  a  Series  of  Two  Articles  in  Which  the  American  Fair  Trade 
League  Makes  Reply  to  the  National  Retail  Dry  Goods  Association 
— Earnest  Advocacy  of  the  Provisions  of  the  Stevens  Bill. 


“As  welcome  as  the  flowers  that  hloom' 
ill  the  SiiriiiK."  declared  Edmond  A.  Whit¬ 
tier,  ser-retary-treasurer  of  the  American 
l-'air  'I’rade  League,  when  askeil  by  a  rep¬ 
resentative  of  Tiik  Euitok  and  I’CII- 
i.isiiKK  what  he  had  to  say  with  referent* 
t«t  the  opposition  to  the  Stevens  Standard 
I'rict"  Hill  hy  the  National  Itetail  Dry 
(iihmIs  AsstM-iation.  which  includes  alsuit 
one-third  of  the  departmeot  stores  of  the 
tsMintry. 

“The  more  the  peojile  who  control  that 
urbanization  talk,  and  force  themselves 
into  the  limelibht,  the  stronger  the  supiKU't 
of  the  standarti-price  i»rinciple  liecomes, 
both  ill  and  out  of  (’ongress ;  as  a  matter 
of  fact."  said  Mr.  M'hittier.  “it  will  he 
shown  long  before  this  campaign  is  over 
that  only  a  small  minority  of  the  depart¬ 
ment  stores  of  the  country — only  the  more 
.sensational  and  irregular  merchandising 
class — is  opposiHl  to  the  Stevens  HHl. 
The  higher  <lass  department  stores  of  the 
country  jiossess  the  confidence  of  the  pub¬ 
lic  and  are  not  in  sympathy  with  the 
only  iKiint  at  issue  between  the  National 
Uetail  Dry  (Joisls  Assoi-iation — which,  ac- 
<•o^ding  to  its  secretary.  Mr.  F.  ('olhurii 
I’inkham. .  has  a  memliership  of  47tl  de¬ 
partment  stores — and  the  American  Fail- 
Trade  League,  whi<-h  represents,  through 
affiliation,  all  the  organized  bodies  of  small 
merchants  in  the  i-ountry.  variously  esli- 
inateil  in  numla*r  at  from  1  .•*»( K l.t It K )  to 
;l,tKHI.IKNI.  The  issue  between  the  two 
organizations  is  the  fundamental  principle 
of  the  Stevens  Hill — in  other  words. 
wheth«*r  the  name,  reputation  and  good 
wilt  of  manufiu-turers  of  established 
brands  of  merchandis«‘  may  hereafter  be 
used  as  bait  to  lure  the  public.  The  bet¬ 
ter  class  of  depai’tment  s-tores  appear  to 
l«i‘  in  entir<‘  sympathy  with  the  Amerii-an 
Fair  Tra<le  I.rf-ague's  camiiaign  for  inoii* 
honest  merchandising  metluxls.” 

When  Mr.  Whittier’s  attention  was 
called  to  the  interview  with  Secretary 
I’inkham  in  the  Ociola*r  2  issue  of  Tiik 
Editok  AXn  I'flil.lsilKK.  he  said,  “That  is 
exactl.v  what  1  was  going  to  speak  of. 
•Mr.  Hinkham's  confessions  in  tliat  inter¬ 
view  bear  out  the  statement  _1  have  just 
made  with  res|M‘ct  to  the  lack  of  .sympathy 
of  large  majority  of  his  own  members 
with  the  jiosition  of  opisisition  to  the 
Stevens  Standard  Hrici*  Hill  in  which 
those  in  control  of  the  Dry  (Joods  .\sso- 
<-iation  have  phtc-ed  it.  Mr.  Hinkham  ad¬ 
mits  that  only  l.’U  out  of  his  470  mem- 
Is'is  have  declansl  themselves  in  sympathy 
with  the  policy  of  the  organization,  and 
in  the  next  breath  he^says,  ’We  have  two 
men  on  the  road  speaking  isinstantly  on 
the  snbjei-t  and  endeavoring  to  ascertain 
just  how  the  merchants  feel  in  regard  to 
it.  V.’e  want  to  get  their  iwiiit  of  view  ; 
thus  far  the  sentiment  seems  to  lx*  over¬ 
whelmingly  against  price-maintenance.’ 
It  is  really  remarkable  that  so  strenuous 
an  effort  to  present  'an  ex-parte  <-ase 
should  not  have  made  a  deeper  impres- 
■sion.” 

.Secretary  Whittier  expressed  the  desire 
to  take  up  one  by  one  the  isiiuts  advanctsl 
against  the  .Stevens  Kill  in  Mr.  I'inkham’s 
interview,  dw-laring  that  all  of  them  were 
nntenahle.  “Hut  liefore  doing  so,"  he 
said,  “I  want  to  refer  to  the  doubt  that 
exists  as  to  the  origin  of  the  argument 
jiresentisl  by  Mr.  Hinkham.  It  is  prac¬ 
tically  verbatim  with  the  letter  and  en- 
<-losure  sent  out  by  Mr.  .Tason  Rogers,  of 
the  New  York  (ilolie.  on  August  Kl.  to 
the  iiewspaiiers  of  the  countrjr.  Mr.  Hink- 
ham's  statement  was  not  iifintetf  fti  TnC 
Eiiitor  ami  Hi-blihiikk  until  Octolier  2. 
It  would  therefore  ajipear  that  Mr.  Rogers 
was  the  author  and  Mr.  Hinkham  the 
lilagiarist.  but  [Kissihly  Mr.  Hinkham  pre- 
paretl  the  matter  for  use  ov«*r  Mr.  Rogers’ 
signature  six  weeks  earlier.  I  call  atten¬ 
tion  to  the  idenfity  of  argument  and 
phraseology  to  indicate  the  jioverty  in 
*  fact  and  expression  of  the  opjKisition  to 


the  .Stevens  Hill.  Mr.  Hinkham's  state¬ 
ments  are ; 

1.  “’Such  a  law  would  1h‘  unconsti¬ 
tutional  as  tlass  legislation,  IsMiig  in  favor 
of  a  few  thon.saiid  inainifacturers  at  the 
exiK'iise  of  the  retail  ineri-hants  and  the 
<‘onsnmei-.’ 

“This  ai-giiment  is  easily  shown  to  he 
without  foundation.  The  Stevens  Hill 
merely  gives  permission  to  manufacturers 
to  make  <-ontra<  ts  for  the  inaintenanci*  of 
re-sale  prits's  on  tradeinarkisl  or  branded 
priMlncts  under  certain  conditions.  One 


Edmo.M)  A.  WiItTTIKIS, 

Secretary  American  Fair  Traile  League. 


of  these  conditions  is  that  they  must  file  a 
schedule  of  iirices  with  the  Federal  Trade 
('oinmission.  Another  is  that  tin*  pro- 
ilucers  shall  not  have  a  inonoisdy  or  con¬ 
trol  of  the  market  or  an  understanding  as 
to  prices  with  inaniifact urers  of  similar 
in(‘rcbnndise.  It  is  iiermissive,  not  inaiida- 
tory.  and  is  oiM‘n  to  all  manufacturers. 
Therefore,  the  contention  that  the  bill  is 
uin-onslitntional  Un-ause  it  is  class  legis¬ 
lation.  favoring  a  few  thon.saiid  inanufac- 
t urers.  is  absurd  on  its  face. 

2.  “‘It  would  make  the  ri'tailer  the 
agent  of  the  manufacturer  without  the 
usual  privilege  of  such  an  agent  return¬ 
ing  unsold  slock.  The  merchants  would 
supply  all  of  the  capital  that  was  investeil 
in  the  stock  that  he  carried,  whereas 
usually  an  agent  has  little  or  none  of  his 
capital  investeil.  In  other  words,  the  isin- 
trol  of  the  retail  price  would  be  placed 
in  the  hands  of  the  manufacturer  although 
he  has  no  flnam-ial  risk  or  ispiity  in  the 
bnsines.s.’ 

“Anyone  who  has  read  the  Stevens  Hill 
knows  better.  The  Stevens  Hill  provides 
complete  machinery  for  the  return  of 
damaged  gisids  at  cost,  ami  for  arrange¬ 
ment  by  m.nnufacturers  of  .sea.sonable 
sales.  As  to  whether  or  not  the  manii- 
fa<-turer  has  ‘no  financial  risk  or  equity 
in  the  business’  the  Supreme  Court  of  the 
State  of  Washington  said  very  pertinently 
in  the  case  of  the  Fisher  Flouring  .Mills 
Company  vs.  f'.  .V.  Swanson;  ‘It  is  a 
fallacy  to  assume  that  the  price-cutter 
po<-kets  the  loss.  The  public  makes  it  uji 
on  other  purchases.  It  will  not  do  to 
say  that  the  manufacturer  has  not  inter¬ 
ests  to  protect  hy  contract  in  the  goods 
after  he  has  sokl  them.  They  are  iier- 
sonally  identified  and  morally  guaranteiMl 
hy  his  mark  and  his  advertisement.’ 

“  ‘It  would  prohibit  low  retail  jirh-e 
opportunities  to  the  consumer  who  wishes 
to  economize.  It  would,  for  example,  pre¬ 
vent  imiiortant  seasonable  reductions  in 
prices  uiKui  which  most  housewives  de- 
[lend— es|)ecially  those  of  limited  means.’ 

“Nothing  of  the  sort.  Hrice  cutters  of 
standard  articles  ne<-essarily  reimburse 
themselves  by  overcharging  on  iitihraiided 


and  unknown  wares,  and  families  who 
patronize  them  are  victimized  ;  merchants, 
to  exist,  must  maintain  an  adequate  av¬ 
erage  of  profit. 

4.  “‘It  would  furtherniore  priKluce  dull 
seasons,  not  relieved  by  special  sales,  and 
would  therefore  discourage  the  euniloy- 
ment  of  a  considerable  number  of  the 
salespeople  in  various  department  stores.’ 

“This  argument  falls  to  the  ground 
when  the  other  side  of  the  picture  is  con¬ 
sidered  for  a  moment — when  it  is  realized 
that  price  cutting  means  continuous  dull 
seasons  for  the  public-serving  small  deal¬ 
ers — the  corner  store  and  the  country 
merchant — who  strive  to  do  business  hon¬ 
estly  and  ask  only  for  equal  opiiortunily, 
and  when  it  is  further  realized  that  price- 
cutting  tends,  not  merely  to  ‘discourage 
l■ontinllous  employment,’  but  to  drive  out 
of  business  annually  thousands  of  such 
small  merchants  who  give  opportunity  for 
earning  a  livelilusMl  to  ‘great  numbers  of 
salespeople  and  other  employis's.’  .fudge 
Hough,  in  the  ‘Cream  of  Wheat’  case, 
<  lea  fly  recognized  this  when  he  said;  ‘The 
doing  of  what  plaintiff  (The  (Jreat  .\tlan- 
tic  and  Hacifie  Tea  (.'ompany)  wishes, 
would  take  from  every  groceryman  near 
an  “Eeonomy  Store’’  the  last  incentive  to 
buy  any  Cream  of  Wheat,  and  collectively 
siuh  grocery  keepers  are  more  important 
to  the  public,  and  the  defendant,  than  is 
the  plaintiff.  If  injunction  were  granted, 
defendant  and  many  retailers  would  be  in¬ 
jured.  and  the  microscopic  benefit  to  a 
small  portion  of  the  public  would  last 
only  until  plaintiff  was  relieved  from  the 
compe'.ition  of  the  fourteen-cent  grwers — 
when  it,  tiK).  would  charge  what  the  busi- 
ne.ss  would  normally  and  naturally  bear. 
In  short,  it  is  plaintiff  and  not  defendant 
that  pursues  methods  whose  hardshi|i  and 
Hijustice  have  often  been  jiidiciall.v  coni- 
meiiteil  iipon.^  " 

IihIciI  iicjrt  ircrk.\ 


Changes  on  the  Trenton  (N.  J.l  Times 

With  a  view  of  covering  an  enlarged 
field  and  securing  greater  efficiency  in  cit.v 
service.  .lohn  II.  Sines,  news  editor  of 
the  Trenton  (N.  .T.)  Times,  has  made  a 
number  of  changes  in  his  staff  of  editors 
and  writers.  C.  Harold  Levy  remains  as 
assistant  news  editor,  in  charge  of  the 
city  desk,  while  Francis  A.  Reddan,  sec¬ 
ond  assistant,  has  Is'en  promoted  to  the 
post  of  s|)ecial  writer,  with  the  theatre 
and  educational  institutions  as  his  par¬ 
ticular  field.  M’illiam  A.  (Marke  is 
transferred  from  the  Sunday  room  to  the 
place  made  vacant  by  Mr.  Reddan,  while 
Edward  E.  Stratton,  at  one  time  city 
editor  of  the  old  True  American,  goes  to 
Clarke’s  jilaee  in  the  Sunday  room,  assist¬ 
ing  Thomas  F.  M’aldron,'  the  Sunday  edi¬ 
tor.  In  this  changing,  Michael  F.  Clancy 
becomes  suburban  eilitor,  in  charge  of  the 
extended  i-oiintry  territory  covered  hy 
the  Times.  David  F.  Rowman.  of  Ohio, 
recently  of  the  Coluinbia  School  of  .lour- 
nalism.  New  York,  comes  to  the  Times 
from  Elizabeth,  taking  an  important 
reportorial  position,  while  Charles  F. 
Murphy,  until  recently  suburban  editor, 
retires  from  active  service  to  take  a 
course  at  Columbia  University,  including 
the  journalistic  course.  .Tames  Tindall, 
long  a  reporter,  has  been  transferred  to 
the  busini'ss  staff,  and  Edward  Connelly, 
another  of  the  former  city  editors  of  the 
old  True  .Vmeri<-an,  takes  his  phu-e.  Miss 
Elina  .Tohnston  is  promoted  from  the  jKist 
of  an  occasional  writer  to  be  assistant  to 
the  Times’  scK-iety  islitor,  Mrs.  M.  H. 
Rue. 


Dinner,  in  Boston,  to  Mr.  Mapes 

Mrs.  E.  S.  Uoulston,  of  Boston,  and 
her  son.  Ernest  J.  (Joulston.  of  the  (Joul- 
ston  Advertising  Agency,  gave  a  small 
^dinner  parly  this  week  to  .T.  Ij.  Majies, 
assistant  publisher  of  the  Heaumont  En- 
t«rpri.se.  Beaumont,  Tex.  Mr.  Mapes 
'came  to  IToston  to  witness  the  world’s 
series  baseball  games,  and  incidentally  to 
olrserve  and  admire  the  [lerformance  of 
his  fellow -Texan.  Tris  Speaker.  In  the 
party  were  M.  .T.  Frankel.  of  Hhiladel- 
phia  :  R.  I...  Huckman,  of  Boston ;  and 
Thomas  F'  Flynn.  se<-retary  of  the  S.  C. 
Beckwith  Special  .Vdvertising  Agency, 
New  York. 


“ONE  OF  MY  TOWNS” 


So  .Says  Irvin  Cobb  Regarding  Boston, 

Where  the  People  Paid  Cold  Cash  to 

Sit  in  Cold  Seats  While  He  Talked  to 

’Em  About  the  War — Record  “a  Live 

One”  on  Base  Ball  Extras. 

Boston,  Oct.  14. — Irvin  Cobb — hu¬ 
morist,  reporter,  journalist,  lecturer, 
short-story  writer  and  good  fellow  gen¬ 
erally,  has  held  the  center  of  the  stage 
for  some  days  jmst  in  this  town.  Mr. 
Cobh  came  over  from  New  York  to  at¬ 
tend  the  rehearsals  of  “Black  Home,” 
dramatized  from  his  .Tiidge  Priest  stories. 
The  newspaper  men — and  the  public — 
have  set  the  seal  of  approval  on  the  show. 

Mr.  Cobb  said  that  it  seems  to  him  like 
getting  back  home  to  get  to  Boston.  'I’lint 
was  why  he  was  interested  in  having  the 
play  produced  here  for  the  first  time. 
Talking  with  a  rejairter  in  regard  to  the 
matter  Mr.  Cobb  said  ; 

“I  wouldn’t  say  that  Boston  is  easy — 
no,  it  is  more  that  Boston  is  sympathetic. 
IVhy,  the  last  time  I  came  to  Boston  I 
had  lieen  barnstorming  around  the  coun¬ 
try  talking  aiHUit  the  war,  and  1  don’t 
know  whether  I  was  a  succt'ss  or  not — 
don’t  know  now — and  Boston  opened  uj» 
Tn-mont  Temple,  a  great  big  place  that 
hsiked  like  a  bottomless  i>it  of  empty 
seats ;  hut  they  filled  it,  packed  cram  full, 
came  in  there  and  paid  cold  cash  to  sit  in 
I'old  seats  and  be  talked  to — and  then 
went  out  happy  enough  to  say  a  lot  of  nice 
things  about  me.  Yes,  sir,  Boston  is  one 
of  my  home  towns.” 

Mr.  Cobb  has  been  the  recipient  of 
many  social  attentions  since  his  arrival 
in  this  city.  Imst  Saturday  he  was  joined 
by  .Mrs.  Cobh,  who  came  from  New  York 
to  witness  the  opening  performance  of 
“Back  Home.” 

The  Cleveland  Plain  Denier  had  a  half¬ 
page  advertisement  in  the  Monday  morn¬ 
ing  Host.  This  advertisement  was  set 
four  columns  wide  and  the  full  depth  of 
the  jiage.  It  gave  eastern  advertisers  rea- 
.sons  why  they  should  use  the  columns  of 
the  Plain  Dealer. 

The  Boston  Record  is  calling  siiecial 
attention  to  its  back  page  daily  feature  of 
pictures.  The  most  of  the  pictures  pub- 
lisheil  deal  with  news  events  of  the  day. 
To  get  the  consensus  of  opinion  in  regard 
to  the  printing  of  these  pictures  the 
Record  is  advertising  in  other  Boston  jia- 
IK>rs.  Prizes  are  olTertsl  for  the  best 
statements  in  regard  to  the  photographs 
published. 

Speaking  about  the  Record  recalls  the 
sjieed  with  which  the  baseball  extras  were 
issued  Friday,  Saturday  and  other  days. 
On  Friday  and  Saturday  the  Record  base¬ 
ball  extras  were  first  on  the  street,  the 
Saturday  Record  with  final  score  and 
conqdete  details  of  the  first  seven  innings 
being  sold  all  along  Newspaper  Row  ii> 
less  than  half  a  minute  after  the  score- 
boards  flashed  “game  over.”  Record  ex¬ 
tras  were  first-  at  the  North  and  South 
stations,  first  at  Harvard  Stadium  and 
first  at  many  other  points  about  the  cit.v. 

Charles  E.  I>auriat,  .Ir.,  the  well- 
known  Boston  book  man,  talked  to  the 
Pilgrims  Monday  afternoon  at  the  Ameri¬ 
can  House  on,  “The  (Treatest  Hublicit.v 
Campaign  on  Re<*ord.”  This  referred  to 
the  enlistment  of  3,t)00,(KK)  men  in  Eng¬ 
land  by  the  use  of  jHisters.  Mr.  Ijauriat 
ilisplayed  a  collection  of  TOO  or  more  war¬ 
time  iKisters.  which  were  hung  about  the 
walls  of  the  large  nxmi  where  the  luncheon 
was  given. 

Mr.  Imuriat,  who  was  on  the  ill-fated 
Lusitania,  said  that  the  dropping  of  (Jer- 
inan  bombs  on  English  towns  and  cities 
had  had  the  effect  of  stimulating  recruit¬ 
ing.  He  added  that  he  would  have  re¬ 
mained  abroad  to  do  what  he  could  for 
the  cause  of  the  Allies  had  he  been  single. 

President  (Jallup  was  in  the  chair.  I’il- 
grim  Winchenhaugh  called  attention  to 
a  plan  that  is  on  fisit  to  erect  a  building 
at  the  corner  of  High  and  Summer  streets 
to  be  us<h1  for  the  display  of  many  kinds 
of  gootls.  This  is  a  scheme  for  mer¬ 
chandising  that  is  used  abroad  he  said, 
Init  one  that  has  never  las-n  trit>d  out  in 
.\merica.  It  is  exjwted  that  the  matter 
will  be  taken  up  in  detail  at  the  coming 
of  the  P.  P.  A.  Roy  Atkinson, 
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GENERAL  ADVERTISERS  CAN  WELL 
AFFORD  TO  FOLLOW  WHERE 
LOCAL  ADVERTISERS  LEAD  THEM 


volume  of  local  advertising  printed  by  a  newspaper  is  one  of  its  biggest  assets. 

^  Why? 

Because  it  is  an  indication  of  how  a  newspaper  stands  in  its  home  town. 

If  a  newspaper  stands  well  in  its  own  community,  it  is  the  medium  that  general 
advertisers  want  to  use. 

General  advertisers  rightfully  regard  the  approval  of  local  merchants  as  a  sure 
barometer  of  a  newspaper’s  value  as  an  advertising  medium. 

A  greater  number  of  local  merchants  use  the  NEW  YORK  SUNDAY  AMERICAN 
with  a  greater  volume  of  display  advertising  than  do  any  other  New  York  Sunday 
newspaper. 

It  brings  them  a  wonderful  return  in  business — an  immediate  business,  too. 

NEW  YORK  AMERICAN  readers  act  quickly.  They  have  the  money  to  take 
advantage  of  advertising  opportunities.  They  appreciate  the  value  of  advertising. 

There  is  a  ready  made  market  for  advertisers  in  the  homes  of  NEW  YORK 
AMERICAN  readers. 

Readers  are  accustomed  to  read  advertisements.  They  are  constantly  urged  by  the 
American  itself  to  read  the  advertisements.  They  know  the  economies  that  responding  to 
advertisements  brings  to  them.  They  prefer  to  buy  from  advertisers. 

And  there  are  so  many  readers  of  the  NEW  YORK  AMERICAN  and  they  buy  so 
much  of  everything  that  advertisers  are  always  certain  to  obtain  immediate  returns. 

Any  advertiser  who  will  take  the  trouble  to  trace  results  from  his  advertising  in  the 
New  York  territory,  will  accord  the  chief  honor  to  th^  NEW  YORK  SUNDAY 
AMERICAN. 

It  is  SUPREME  IN  VOLUME  OF  CIRCULATION. 

It  is  SUPREME  IN  THE  QUICK  ACTION  OF  ITS  READERS  IN  BUYING  FROM 
ADVERTISERS.  o  i 

It  is  SUPREME  IN  THE  VOLUME  OF  BUSINESS  ITS  READERS  GIVE  TO 
ADVERTISERS. 

It  is  SUPREME  IN  THE  INTEREST  ITS  READERS  TAKE  IN  ADVERTISE¬ 
MENTS. 

IT  IS  THE  SUPREME  ADVERTISING  MEDIUM  OF  AMERICA  FOR  EVERY 
LINE  OF  BUSINESS. 


DAILY  and  SUNDAY 


Member  Audit  Bureau  of  Circulations 
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FAIR  CLOSES  DECEMBER  4  ^  a^dre^  the  meeting, 

which  was  held  at  the  Techau  Tavern. 
_  He  urged  the  Association  to  be  vigilant 


FLORIDA  PRESS  MEET 


Gen.  ClilTord  R.  Foster  will  make  the 
party  his  guests  at  a  camp  dinner.  To¬ 
morrow  evening  a  banquet  will  be  given 


No  Truth  in  the  Story  That  It  Will  Re-  referred  to  the  lottery  business  as  “a  Important  Gathering  This  Week  in  Jack-  by  the  Chamber  of  Commerce  in  honor 
main  Open  Till  the  Close  of  the  Year  university  of  gambling.”  He  held  that  sonvillr  —  Addresses,  Discussions,  Ex-  of  the  newspaper  men  at  8:30  o’clock. 

cnrsions  and  Banquets  Combine  to  The  mayor  will  turn  the  keys  of  the 


Make  the  Ocassion  Altogether  Notable, 
Both  for  Pleasure  and  for  Benefit. 
(Special  to  The  Editor  and  Puhligher.) 
JACK.SONVIU.E,  Fla.,  Octolier  14. — Pre¬ 


city  over  to  the  members  of  the  press. 

The  city  is  appropriately  decorated 
for  the  convention. 

Individual  meetings  will  be  held  by 
each  auxiliary  on  Friday  morning  be- 


sided  over  by  A.  K.  Wilson,  publisher  of  at  9:30  o’clock.  Florida  East 

the  Fort  Pierce  News,  and  president  of  Ctoast  Association,  Lake  Region  Associa- 


—As  to  the  Oaldand  Tribune— Anti-  publicity  could  be  made  a  powerful  a^nt  cnrsions  and  Banquets  Combine  to  The  mayor  will  turn  the  keys  of  the 

,  -  c  .1.  *  j  M  for  reform.  In  conclusion  he  said ;  “The  «  ,  rk  a  i.  .u  m  .  ui  ‘^‘ty  over  to  the  members  of  the  press. 

Lottery  Campaign  of  the  Ad  Men-  Examiner  showed  the  people  that  this  lot-  Ocassion  Altogether  Notable,  ^he  city  is  appropriately  decorated 

Case  of  Newspaper  Carriers  Lost.  tcry  business  was  a  monumental  fake.  It  Both  for  Pleasure  and  for  Benefit.  for  the  convention. 

-  showed  up  the  fake  prizes,  fake  prize  win-  (special  to  The  Editor  and  Pahlisher.)  Individual  meetings  will  be  held  by 

Saw  FnANrisno,  Octolier  7. — The  month  ners  and  fake  addresses.  What  was  the  Jack.sonviu.e,  Fla.,  Octolier  14. — Pre-  each  auxiliary  on  Friday  morning  ^be- 

of  October  bids  fair  to  almost  equal  Sep-  result?  In  less  than  ten  days  from  tlie  sided  over  by  A.  K.  Wilson,  publisher  of  giuuiug  o’clock.  Florida  East 

tember  in  Exposition  attendance.  The  time  the  Examiner  started  its  crusade  the  Fort  Pierce  News,  and  president  of  Ctoast  Association,  Lake  Region  Associa- 
14000000  mark  was  reached  on  the  sixth,  against  the  lotteries,  the  sale  of  tickets  the  Florida  East  Coast  Press  Associa-  tiuti  and  West  Ilorida  AsscH‘iation  \yill 
wich  was  the  21i8th  day  since  the  opening  dropped  off  25  per  cenL  The  Examiner  tion,  the  five  auxiliary  press  associations  meet  at  Mason  Hotel.  Middle  e  londa 
of  the  Fair,  During  that  period,  the  showed  tlie  people  that  they  were  playing  of  the  -State  of  Florida  convened  in  joint  Association  and  South  Florida  Associa - 
average  daily  attendance  was  61,283.  a  game  at  which  they  had  little  or  no  session  for  the  first  time  in  their  history  ^lon  will  meet  at  H<«el  Seminole. 
With  58  more  days  to  run  it  is  estimated  chance  to  win.  When  the  people  learned  at  10:30  o’clock  Thursday  morning.  Builders  and  Tradere  Exchange  will 
that  a  total  of  at  least  18,000,000  persons  that  fact  they  ceased  to  buy.”  More  than  300  editors  and  publishers  g*'®  ®  banquet  in  Jheir  honor  Friday 

will  have  entered  the  Exposition  gates  Alfred  Metzger,  publisher  of  the  Pacific  and  allied  craftsmen  were  in  attendance  uuuu-  The  Crafts  bam^et  will^  be 
by  the  day  of  the  formal  closing,  on  De-  Musical  Review,  of  this  city,  has  issu^  on  what  is  believed  to  be  the  largest  T  i  ,  .,,  ,  ^tiday  night 

cember  4.  It  required  Sixteen  days  to  an  84-page  Exposition  edition,  which  is  guch  gathering  in  the  history  of  the  at  8:30  o clock.  It  will  be  a  love  feast 


record  the  last  million  of  attendance.  All  filled  with  interesting  matter  pertaining  state. 


rumors  that  the  Exposition  would  re-  to  the  past,  present  and  future  of  music  xiie  convention  will  continue  over  a 
main  open  until  the  end  of  the  year  or  on  the  Pacific  Coast.  An  article  on  the  period  of  three  davs,  concluding  Satur- 
later  have  just  been  set  at  rest  by  the  old  Tivoli  theatre  is  full  of  interest  to  jay  afternoon. 

statement  of  President  Charles  C.  Moore  San  Franciscans.  “A  Brief  Sketch  Con-  a  feature  of  the  convention  will  be 


j  get-together  meeting  for  publishers 

Tlie  convention  will  continue  over  a  .P""*®*',®-,  A  joint  session  of  all  aux- 
riod  of  three  davs,  concluding  Satur-  morning  at 

y  afternoon  ’  o’clock,  J.  H.  Humphreys,  president 

A  feature  of  the  convention  will  be  Florida  Association  pre- 


that  the  gates  will  remain  absolutely  cerning  the  Musical  Past”  covers  a  period  formal  merging  of  the  Lake  Region  and  final  joint  ses- 

closed  to  the  public  after  the  night  of  dating  back  to  the  very  iKiginnings  of  Pregs  Association,  of  which  Bob  Holly,  'VV  ^ 

December  4.  Coast.  “Music  at  the  Ex-  of  Sanford,  is  president  and  Claude  m  P/*^**' 

The  delegates  to  the  34th  annual  con-  position”  is  ably  handled  by  Mr.  Metz-  Johnson,  of  Tampa,  is  secretary,  with  the  Honda  State  Press  Asso- 

ventioB  of  the  American  Electric  Railway  ger  in  another  article.  Among  the  bio-  the  South  Florida  Press  Association.  ‘mtion,  presiding. _ 

Association  were  honored  with  a  special  graphical  sketches  are  those  on :  Hugo  Tlieir  consolidation  has  been  regardi'd  „„  nvE-u  Tumviiair'  nt* 

day  at  the  Exposition  during  the  week,  Maiisfeldt,  Sir  Henry  Heyman,  Leandro  gg  desirable  because  their  interests  are  MR.  UiEK  MUVIINC  UP 

and  were  presented  with  a  bronze  plaque  Campanari,  I’aul  Steindorff,  Herman  Per-  identical.  All  of  the  counties  compris-  - 

in  commemoration  of  the  occasion.  James  let,  Carlos  Troyer,  Alfn*d  Hertz,  Wallace  fug  the  Lake  Region  Press  Association  Now  Associate  Advertising  Manager  of 

H.  McGraw,  publisher  of  the  Electric  Sabin  and  Hother  W  ismer.  neighlior  those  forming  the  South  Florida  York  Mail. 


Railway  .Tournal,  of  New  York,  made  an 
address  during  the  ceremonies.  C.  Loomis 
Allen,  president  of  the  American  Electric 


NEWSPAPER  CARRIERS  LOSE  CASE 

In  the  case  brought  by  the  former  car- 


Railway  Association,  characterized  the  riers  of  the  Morning  Call,  Judge  Seawell  the  past  several  years  and  this  is  the 
Exposition  as  “a  post-graduate  course  in  has  handed  down  a  decision  “that  a  news-  first  joint  gathering  that  has  heen  at- 


leignoQT  tnose  lorming  tne  boutli  r  londa  lj,g  York  Mail. 

Press  Association.  „  o  i  i 

Tn...  r  George  S.  Dyer  has  just  been  ap- 

Ihe  auxiliarv  nrcss  associations  of  •  .  i  •  ...i  i  a*  • 

,  ii  I  •  j  -ii  •  pointed  associate  to  the  advertising  nian- 

*  londa  have  all  lieen  organized  within  v^-i,  iio 


Exposition  as  “a  post-graduate  cours 
every  department  of  human  progress. 

OAKLAND  TRIRUNE'S  FUTURE. 


ager  of  the  New  York  Evening  Mail.  He 
went  with  the  Mail  on  October  1  to  take 


paper  carrier’s  contract  is  in  the  nature  tempted.  No  meeting  of  the  Florida  “wrB, 


The  latest  phase 


,  of  an  agency,”  and,  as  such,  may  be  ter-  State  Press  Association  has  aiirnaaaed  ***  **  Georgian  ny  Diriii, 

E  8  FUTURE.  minated  at  any  time,  whether  the  agree-  tiie  present  conclave  in  point  of  ^tend  y®®*"**  attended  the  University  of 

of  the  Oakland  ment  be  called  a  “bill  of  sale,”  “airee-  am-e  and  en^h iisi^^^^^  ^  Michigan  for  two  years  At  the  age  of 


Tribune  dispute  is  reported  from  an  Oak-  ment”  or  “contract.”  When  the  Morning  Tliere  will  Ik-  no  election  of  officers 
land  source  by  the  Call,  as  follows:  Call  ceased  publication  about  two  years  during  the  presi-nt  nu-eting 

“If  ex-Congressman  J.  R.  Knowland  ago,  the  route-owners  brought  suit  for  Discussion  of  business  in  the  interest 
wante  the  Oakland  Tribune— and  he  is  damages  against  John  D.  Spreckels  of  the  printing  trades  and  newspape-r 
reported  to  have  made  the  present  court  Samuel  M.  Shortridge,  representing  the  publishing  will  cKcupv  the  morning  ^s- 
fight  behind  Mrs.  E.  P.  Dargie  to  secure  publisher,  yesterday  secured  judgment  on  gions  Friday  and  Saturday  Tlie  after- 
tbe  paper— he  is  to  have  a  free  field  and  demurrer,  the  judge  sustaining  the  posi-  nesms  and  evc-iiings  will  Ik'  given  to  out- 
thirty  days’  time  in  which  to  make  the  tion  that  route-owners  of  carriers,  were  ingg  auj  banquets  ” 

transaction.  That  is  the  gist  of  an  agree-  merely  agents  of  the  publisher,  and  could 

ment  reached  by  the  heirs  and  executors  not  claim  damages  for  the  termination  of  (Special  to  The  Editor  and  PublUher.) 

of  the  William  E.  Dargie  estate  in  court  that  relation.  Jac  ksowiixe,  Fla..  Octolier  13. _ The 

and  which  is  to  be  signed  and  ratified  The  editors  and  publishers  of  newspa-  advance  guard  of  the  five  auxiliary  press 
Monday.  The  first  clause  of  this  agree-  pers  in  San  Mateo  county  have  formed  a  associations  of  Florida  arrived  tonight 
ment,  acNxirding  to  the  executors  of  the  San  Mateo  County  Press  Association,  and  was  composed  of  110  members. 
Dargie  estate,  is  that  Mrs.  Dargie  is  to  The  officers  are :  S.  D.  Meek.  Burlingame,  Fully  .‘KK)  are  expected.  The  first  joint 
be  given  30  days  in  which  to  buy  the  president ;  1).  E.  O’Keefe,  RedwcKid  City,  asscK-iation  will  lie  held  in  the  Clianilier 
outstanding  half  of  the  Tribune  stock  at  vic-e-president ;  James  D.  Hedge,  Red-  of  Commerce  auditoiium  under  the  direc- 
the  fixed  price  of  $228,000  or  to  find  a  wood  City,  secretary-treasurer;  E.  1.  tion  of  the  Florida  East  Coast  Press  As- 
purchaser  for  the  entire  jiaiier  at  $456,000,  Woodman,  South  San  Francisco;  Paul  sociation  at  9:30  O’clock  tomorrow,  the 

which  is  the  price  offered  for  it  by  Alfreil  Pinckney,  San  Mateo,  and  A.  P.  Rellisle,  principal  patrons  lieiiig  as  follows _ A.  K. 

Holman  and  Francis  B.  IxKimis,  the  San  Mateo,  executive  committee.  Wilson,  president,  in  the  chair- 

present  publishers,  who  hold  an  option  on  -  Invocation  by  Rev.  .1.  T.  Boone',  pastor  of 

ooe-haif  of  the  stock.  That  the  former  First  Christian  church, 

congressman  will  accept  the  opportunity  Everj'body  Joins  Nat.  Press  Club  Address  of  Welcome : 


T-i  "*‘*“*"-  -  18  he  startc-d  as  a  traveling  salesman  for 

^lere  will  Ik-  no  elation  of  officers  jj  j  Co..  Pittsburgh,  covering  the 

ni  ^  prew-n  m»-eting.  country  as  a  specialty  man.  After  two 

Discussion  of  business  in  the  interest 


present  publishers,  who  hold  an  option  on 
ooe-haif  of  the  stock.  That  the  former 
congresaman  will  accept  the  opportunity 
nod  become  the  owner  of  the  paiier  is 
the  accepted  opinion  on  every  side. 


tVith  the  receipt  of  the  name  of  three 
more  aiiplicants  for  non-resident  member- 


Address  of  W<-Icomo : 

On  behalf  of  .Tacksonvilic — J.  E.  T.  Bow¬ 
den.  mayor  of  .Tacksonville. 

On  bolialf  of  t'hamber  of  Commerce — • 


6ith6r  saIIs  th6  i  •  *  •  i  a  bohfllf  of  (  hambor  of  Commorce— 

ible  ^  buvs  i  herself,  the  executors  T'"?:  oorrespc.nden  now  Charles  II.  Mann,  president  Chamber  of 


Tribune  or  buys  it  herself,  the  executors 
are  to  have  unrestrictc-d  right  to  pay  all 


with  the  German  army  has.  since  the  be-  Commerce. 

ginning  of  the  war,  liecxmie  a  member  of  behalf  of  the  .Tacksonville  pre-j 


l^aciM  from  the  proceeds  which  are  pro-  Xational  Press’  Club  at  Washington.  McNamee.  editor  Dixie. 

^  for  in  the  Dargie  will  In  case  she  ^  Schuette,  the  Berlin  cor-  ,  "ehalf  of  Builders-  and  Traders’  Ex- 

does  not  exercise  her  privilege  of  taking  au  tv  -i  x-  ciiangc — F.  C.  Calkins, 

the  Tribune  within  thirty  days,  then  she  .  ...  ®  O”  behalf  of  printing  trades — Alliert  M. 

i.  to  make  no  opposition  to  th^  purchase  a  few  weeks  ago.  he  Williamson. 

by  LoomU  and  Hcdman.  The  suit  of  the  appluations  of  seven  mem-  On  behalf  of  officials  of  Duval  eounty- 

>  ..La-..  .I.,,  including  Karl  von  M  legand  of  the  L  L.  Meggs. 


Tliomas  B.  Dargie  heirs  for  a  share  of  the 
estate  is  to  be  dropped  and,  also,  Mrs. 
Dargie’s  own  petition  for  the  distribution 
of  the  entire  estate  is  to  be  dropped.” 

Despite  the  newspaper  reports  to  the 
effect  that  J.  R.  Knowland  desires  to  se- 


Xew  York  World,  and  Carl  F.  Acker-  behalf  of  Convention  and  Tourist  Bu- 


mann,  Berlin  corresiKindent  of  the  United  Richardson. 


of  officials  of  Duval  county —  years  he  took  a  position  with  Rainier, 

_ ..  ,  _  ,  ,  „  Heinley  &  Co.  of  Danville,  Ill.,  as  spe- 

Bf  Convention  and  Tourist  Bu-  ■  i  . 

Richardson  c-ialty  salesman,  covering  this  country. 


Press.  Now  Mr.  Schuette,  who  is  a  for- 
mer  president  of  the  National  I’ress  Club,  nn 


On  Iiehalf  of  .lacksonvllle  Real  Estate  China,  Alaska.  Mexico  and  Can- 

[change — (Jc-o.  E.  Brown.  ada.  Three  years  later  he  became  ad- 


writes  to  send  in  the  applications  of  Ray-  Col.  W.  P.  Corbett. 


On  behalf  of  .lacksonvllle  Rotary  Club—  vertising  manager  of  the  Rheumaline  Co., 


Cincinnati,  and  after  a  year  and  a  half 


cure  the  Tribune  to  further  his  own  mondE.  Swing,  c-orresiwndent  of  t^  Chi-  Response  to  addresses  of  welcome — Hon.  became  copy  man  on  the  Washington  (D. 
political  purposes  and  secure  for  the  Re-  News,  Berlin;  James  O  Dcm-  F-ort  I.«uder-  f;  )  Post.  He  was  next  assistant  adver- 

publican  party  in  Alameda  county  a  of  the  Chi-  Address  “The”  Fvointicfn  n/’c-ho*!,-!  ih  tistising  manager  on  the  same  paper  and 

mouthpiece  of  weight  and  dignity,  he  has  Tribune,  Berlin,  and  Henry  Carr,  .  uJ,  Power  Past  and  Pri-sent”'^for  subsequently  went  to  the  Baltimore  News 

announced  through  the  press  that  he  is  "P®*^***  correspondent  of  the  Ikbs  Angeles  Development  of  Florida”— Hon.  F>ank  charge  of  service.  A  year  later  he 


through  with  political  aspirations,  and  Times,  Ik)k  Angeles,  Cal. 
purposes  to  settle  down  in  Alameda  and 

devote  himself  to  advancing  the  interests  Success  Through  “Business  Chances” 
of  that  section  of  the  State.  However.  ,wv.  .  . 

tibe  management  of  so  influential  an  or^an  Chicago  Tribune  offers  25  cash 

na  the  Tribune  would  enable  him  to  wield  pri**®  for  true  stories  of  success  achieved 


Harris,  dean  of  the  Florida  press,  editor  of  took  charge  of  the  copy  and  service  de- 


the  Ocala  Banner. 


partments  of  the  Philadelphia  North 


.tddress,  ‘^fflcleney  and  Co-operation” —  American,  and  after  a  year  and  a  half 
de'inhl“*'p«  accepted  a  position  as  advertising  man- 


Success  Through  “Business  Chances”  pr.  Mason  W.  Pressly,  formerly  of  Phlla- 
The  Chicago  Tribune  offers  25  cash  delphla.  Pa.,  now  a  resident  of  Seffner,  Fla. 

.  .  .  ...  --Who*  _ _ 


ager  of  Tokalon,  Paris,  where  he  was 


considerable  influence  while  remaining  in 
private  life. 

AO  men's  anti-lottebt  campaign 


through  advertising  under  the  classifiea-  ,  •"'"‘‘rson  i  nomas,  oj  the  Thomas 

i-  f  •  u  »  •  .u  -r  i.  Advertising  Agency,  .laoksonvi He. 

rT  n  ^  ®  -'‘’‘J"''’"'-  "The  Crime  Insanity  Problem  ; 

The  first  prize  was  ^LW;  second,  $100;  the  Means  for  Its  Solution” — Dr.  Ralph  N. 


Agency  ?”-Jeffer8on  Thomas,  of  the  Thomas  manager  After  four 

Advertising  Agency,  .lacksonvllle.  >’®ars  in  Europe,  studying  the  conditions. 

-tddress,  “The  Crime  Insanity  Problem  ;  characteristics  and  peculiarities  of  differ- 
the  Means  for  Its  Solution” — Dr.  Ralph  N.  ent  countries.  s|K-nding  considerable  time 


^ .  T  CAMPAIGN  third,  $50;  fourth,  $25;  fifth,  $10;  also  Greene,  chief  physician  at  the  State  Hoa-  in  Russia.  Germany,  Holland,  England, 

The  Advertising  Association  yesterday  twenty  cash  prizes  of  $5  each.  The  idea  pltal  for  the  Insane,  Chattahooche,  P3a.  France,  Spain.  Italy  and  Portugal  Mr. 

adopted  resolutions  condemning  the  lot-  was  to  secure  letters  telling  of  the  hap-  At  noon  there  was  an  adjournment  Dyer  returned  to  this  country  after  the 

••ry  business  and  pledging  their  support  piness,  the  success  and  the  satisfaction  to  permit  the  delegates  to  take  a  Clyde  war  started  and  was  at  first  connected 

to  tho  movement  to  prevent  lottery  com-  that  has  come  through  “business  chances”  Line  steamer  for  the  State  campgrounds  with  the  New  York  Trihiine,  where  he 

panies  from  operating  in  San  Francisco,  ads.  in  the  Tribune.  to  view  the  national  rifle  matches.  started  a  service  department. 
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CIRCULATION  FACTS 

FOR  ADVERTISERS 


About  two  years  ago  a  number  of  national  adver¬ 
tisers  formed  an  association  for  the  purpose  of  ex¬ 
amining  and  auditing  net  paid  circulations  of  pub¬ 
lications.  This  idea  (of  finding  out  exactly  what 
their  advertising  dollars  buy)  appealed  to  business 
men  so  strongly  that  the  Audit  Bureau  of  Circula¬ 
tions  now  includes  in  its  membership  many  of  the 
largest  advertisers  in  America. 


The  expert  auditors  of  the  Audit  Bureau  of  Cir¬ 
culations  have  recently  finished  an  examination  and 
audit  to  establish  the  net  paid  circulations  of  those 
newspapers  in  New  York  which  have  opened  their 
circulation  books  to  the  association. 

These  net  paid  circulation  facts  are  bound  to 
interest  all  business  men. 


NET  PAID  Daily  Average  Circulation  for  the  YEAR  1914 

FVEMIHG  .lOURNAL,  776,822 


Globe,  .  . 
Mail,  .  . 
Post,  .  . 
Ev’g  World, 
Ev’g  Sun, 
Telegram, 


175,449 

144,514 

19,721 


Journal  Exceeds 
the  Globe  by 

Journal  Exceeds 
the  Mail  by 

Journal  Exceeds 
the  Post  by 


601,373 

632,308 

757,101 


Have  not  opened  their 
books  to  the  Audit 
Bureau  of  Circulations 


Journal  Exceeds 
Ev’g  World  by 

Journal  Exceeds 
Ev’g  Sun  by 


? 


Journal  Exceeds 

Telegram  by  | 


StateiRMts  to  U.$.6overinKnt  for  6  ■onths  ending  Sept.  30, 1915,  show  lournal  ExCCCdS  Evening  World  Daily  by  378,462;  Evening  Sun  by  627,240;  Telegram  by  558,401 

The  New  York  Evening  Journal’s  enormous  circulation  is  the  stamp  of  widespread  approval  given  by  a  discrim¬ 
inating  public  for  publishing  a  clean,  up-to-the-minute  home  newspaper  with  all  the  news  and  exclusive  features — 
society  news — fiction — woman’s  page. 


EVENING  JOURNAL’S 


Net  Paid  Daily  Average  Circulation  for  6  Montht  End¬ 
ing  Sept.  30, 1915,  at  Reported  to  the  Government,  voat 


7S2,249 
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NEW  CLUBHOUSE  OF  NEW  YORK  AD  MEN 

NICELY  “WARMED”  LAST  EVENING 

Actual  Start  of  the  Festivities  Was  at  Yesterday’s  Luneheon,  Where 
William  Ganson  Rose,  of  Cleveland,  Spoke — In  the  Evening 
a  Delightfully  Informal  Gathering — Membership 
Applications  Exceed  900  and  Still  Coming 


Yesterday  was  certainly  a  great  day 
for  the  Advertising  Men’s  Ijcague  of 
Kew  York,  for  it  was  the  “house-warm¬ 
ing”  of  the  new  clubhouse  and  everybody 
was  “around”  on  that  owasion,  you  may 
be  sure. 

The  “warming”  really  got  going  at 
the  weekly  luncheon,  at  which  William 
(iansun  l{os»*,  president  of  the  Cleveland 
Ad  club,  s|>oke  on  “Enthusiasm”  and 
made  a  decide<l  hit.  He  said  in  part: 

“It  is  largely  due  to  the  adman  that 
this  is  the  day  of  business  ascendency. 
Xo  longer  is  the  American  ideal  a 
writer,  a  soldier,  or  a  politician,  but  a 
successful  business  man;  and  business  is 
coming  to  lie  regarded  as  a  profession, 
and  advertising  is  helping  to  make  it  so. 

“The  Egj’ptian  was  the  first  adman — a 


mural  sign  maker — and  the  precedent  for 
the  bill-poster.  Then  came  ‘directions’ 
and  ‘announcements’  painted  in  various 
places  by  the  Romans  and  other  ancient 
jH-oples.  Later  on  came  the  bellman  and 
the  town  crier. 

‘‘The  early  adman  appears  to  have 
lK*en  held  in  low  esteem,  if  we  may  judge 
by  an  essay  written  by  one  Sheppard, 
in  Ix)ndon,  in  16.5‘2.  In  referring  to  a 
intHlical  advertiser  in  a  news-letter  of 
that  day,  he  says:  ‘The  mountebank 
healer  gives  you  a  bill  of  his  cures,  and 
l)ecause  the  fellow  cannot  lie  sufficiently 
himself,  he  gets  one  of  these  advertising 
writers  to  do  it  for  him.’ 

“In  10.57,  the  following  curious  adver¬ 
tisement  appear(*d  in  the  first  copy  of 
the  I’ublic  Advertiser,  and  was  the  first 


attempt  in  England  to  sell  goods  by  ad¬ 
vertising: 

“  ‘In  Bartholomew  Lane,  on  the  back  side 
of  the  Old  Exchange,  the  drink  called  cof¬ 
fee,  which  Is  a  very  wholesome  and  physi¬ 
cal  drink,  having  many  excellent  ve  rtues, 
closes  the  orifice  of  the  stomach,  fortifies 
the  heat  within,  helpeth  digestion,  quick- 
encth  the  spirits,  maketh  the  heart  llght- 
som,  is  good  against  eye-sores,  coughs  or 
colds,  rhumes,  consumptions,  head  ache, 
dropsie,  gout,  scurvy.  King's  evil,  and  many 
others ;  is  to  be  sold  both  In  the  morning 
and  at  three  of  the  clock  in  the  afternoon.’ 

“It  is  somewhat  saddening  to  note 
that  the  first  trade  advertisement  was  a 
glittering  example  of  fraudulent  adver¬ 
tising. 

“So  much  for  the  adman  of  the  past! 
What  distinguishes  the  adman  of  today? 
Enthusiasm!  Somebody  has  said:  ‘En¬ 
thusiasm  is  the  headlight  on  the  train 
of  Progress.’  The  source  of  the  word  is 


William  Ganson  Rose. 
President  Cleveland  Ad  Club. 


the  Greek  ‘enthusiasmos,’  meaning  in¬ 
spired.  The  generally  accepted  defini¬ 
tions  are  ‘ecstasy,  fervor  of  soul  and 
ardent  zeal  of  interest.’ 

“Emerson  said:  ‘Nothing  great  was 
ever  achieved  without  enthusiasm.’  For 
instance,  enthusiasm  discovered  America; 
it  led  to  the  Declaration  of  Independ¬ 
ence;  it  made  the  United  States  the 
greatest  nation  in  the  world,  and  it  has 
given  the  Advertising  Men’s  l..eague 
these  delightful  new  quarters.  Enthu¬ 
siasm  was  a  dominant  q^uality  in  Alex¬ 
ander,  Hannibal,  Caesar,  Najiolcon, 
Washington,  Lincoln,  and  with  all  lead¬ 
ers  of  men,  whether  statesmen,  generals, 
merchants  or  admen. 

“Enthusiasm  wins  battles  in  business 
or  in  war,  and  it  can  put  to  rout  the 
w’hole  army  of  pessimism  commanded  by 
General  Apathy,  General  Debility  and 
General  Indifference.” 

Mr.  Rose  read  a  chapter  from  his  book, 
“The  Ginger  Cure,”  and  concluded  his 
talk  by  reciting  his  tone-poem,  “The 
Adman.” 

The  house-warming  was  made  com¬ 
plete  last  evening  by  the  big  gathering 
•that  filled  the  clubhouse.  The  officers 
and  members  of  the  important  commit¬ 
tees  were  on  hand  at  0  o’clock  to  wel¬ 
come  the  arriving  memliers  and  their 
guests  and  to  form  a  sort  of  reception 
committee.  The  evening  was  devoted  to 
good  fellowship  and  getting  better  ac¬ 
quainted — an  informal  evening  in  the 
strictest  manner  of  the  word  and  with 
good  fellowship  resigning  supreme. 

There  were  no  special  “stunts.”  A 
regular  dinner  was  not  served;  the  mem¬ 
bers  ordered  what  they  pleased  and 
dined  when  they  pleased.  The  club 
rooms  were  lieautifully  decorated  for 
the  occasion  and  there  was  music  from 
6  o’clock  on.  Punch  was  served  and 
light  refreshments  were  brought  in 
about  10  o’clock. 

After  all,  the  great  big  thought  that 
was  in  the  minds  of  everybody  was  the 
remarkable  way  In  which  the  club  has 
“caught  on.”  The  applications  are  al¬ 
ready  in  excess  of  900 — a  treni^R40U9 
jump.  ^ 


MR.  McCAY’S  NEW  “MOVIES” 


New  York  Artist  Makes  Drawings  That 
Really  “Live.” 

Winsor  McCay,  who  is  familiar  to 
thousands  by  his  artistic  works — “Little 
Nemo  in  Slumberland,”  “Sammy  Sni*t:ze,” 
“Hungry  Henrietta”  and  “Dreams  of  a 
Rarebit  Fiend,”  and  more  recently  from 
his  ciiiematogiaiih  pictures  of  the  friendly 
mosquito  and  “Gerty”  the  Dinosaur, 
shown  on  the  Keith  circuit — is  now  pre¬ 
paring  a  new  series  that  is  to  be  illus¬ 
trative  of  the  sinking  of  the  Lusitania  and 
its  attendant  horrors. 

Mr.  McCay’s  moving  pictures  have 
hitherto  been  along  humorous  lines,  but 
the  new  series  will  eliminate  entirely  all 
humorous  suggestions  and  will  seriously 
portray  the  tragedy  of  the  loss  of  this 
great  ocean  steamer.  He  promises  to 
startle  the  art  world  with  it. 

In  the  preparation  of  bis  “Gerty”  series 
over  10,000  i)en  and  ink  drawings  were 
made  and  Mr.  Mct’ay  expects  that  this 
number  will  be  exceeded  in  his  prepara¬ 
tion  of  the  new  series.  Line  drawings, 
wash  and  crayon  will  be  used,  or  a  com¬ 
bination  of  these  mediums,  as  may  be  re¬ 
quired  to  obtain  the  desired  results. 

This  essay  into  a  serious  field  will  be 
somewhat  of  a  novelty  for  him  although 
his  work  as  an  editorial  cartoonist  on  the 
New  York  American  has  been  in  the 
nature  of  preparation  for  such  an  at¬ 
tempt. 

Mr.  McCay  believes  that  the  art  of 
making  moving  cartoons  is  still  in  its 
infancy.  In  1911  the  Vitagraph  Com¬ 
pany  exhibited  his  first  animated  picture 


WiNSOB  McCay. 


of  Nemo.  Up  to  that  time  no  artist  had 
successfully  shown  drawnings,  moving  as 
if  alive.  In  1013  John  Bray  secured  a 
patent  on  the.  process  and  while  this 
jiatent  is  now  being  fought  in  the  courts, 
the  effect  of  the  litigation  is  to  greatly 
handicap  the  wonderful  new  art. 

Several  clever  artists  would,  but  for 
this,  have  been  able  to  produce  marvelous 
pictures,  but  Mr.  Bray’s  patent  has  scared 
them  off. 

In  filming  the  subjects  16  pictures  must 
be  drawn  for  every  second  of  time  used, 
which  is  960  a  minute,  in  order  to  get  a 
smooth  movement.  For  instance,  if  an 
object  moves  across  the  screen  in  a  sec¬ 
ond,  the  artist  must  draw  it  in  16  dif¬ 
ferent  positions.  If  two  seconds  is  re¬ 
quired  for  the  moving  object  32  pictures 
must  be  drawn,  for  half  a  second  eight 
pictures  are  required,  etc. 

The  pictures  are  like  ordinary  draw¬ 
ings  for  a  newspaper.  They  are  photo¬ 
graphed  successively,  one  at  a  time,  on 
the  film.  The  photographic  ijrocess  is  not 
rapid,  like  taking  ordinary  moving  scenes, 
but  is  very  slow.  It  took  three  days  to 
photograph  McCay’s  “Gertie”  iiictures  of 
10.600  drawings. 

The  art  has  unlimited  possibilities  and 
by  means  of  it  an  artist  can  make  his  ideals 
live.  The  artist  must  himself  rehearse  his 
character  animals  or  whatever  he  is  draw¬ 
ing  in  the  pictured  movements.  He  must 
walk  on  all  fours  to  get  the  movement 
pf  four-legged  animals. 


STATEMbINT  OF  THE  OWNERSHIP,  MANAGEMENT,  CIR- 
CUL.ATION,  etc.,  required  by  the  act  of  August  24,  1912,  of 

The  Seattle  Daily 
Times 

I  published  every  week  day  evening  at  Seattle,  Washington,  for 
October  1,  1915: 

Editor,  C.  B.  Blethen,  Seattle,  Wash. 

Managing  Editor,  W.  I).  Chandler,  Seattle,  Wash. 

Huriness  Manager,  F.  D,  Hammons,  Seattle,  Wash. 

Publisher,  Times  Printing  Company  of  Seattle,  Joseph  Blethen,  president, 
Seattle,  W’ash. 

Owners:  (If  a  corporation,  give  its  name  and  the  names  and  addresses  of 
stockholders  holding  1  per  cent,  or  more  of  total  amount  of  stock.  If  not  a  cor* 
I>oration,  give  names  and  addresses  of  individual  owners.) 

Times  Printing  Company  of  Seattle,  Seattle,  Wash. 

Blethen,  Joseph,  Seattle,  Wash. 

Blethen,  *C.  B.,  Seattle,  Wash. 

Blethen,  Rose  A.,  Seattle,  Wash. 

Duffy,  Florence  Blethen,  Seattle,  Wash. 

Mesdag,  Maricn  Blethen,  Seattle,  Wash. 

Known  bondholders,  mortgagees  and  other  security  holders,  holding  1  per  cent, 
or  more  of  total  amount  of  bonds,  mortgages  or  other  securities:  (If  there  are 
none,  so  state):  None. 

Average  number  of  copies  of  each  issue  of  this  publication  sold  or  distributed, 
through  the  mails  or  othcrwi.se,  to  jiaid  subscribers  during  the  six  months  preceding 
the  date  shown  above.  (This  information  is  required  from  daily  newspapers  only.) 

Daily  Times,  70,834.  Sunday  Times,  81,786. 

TIMES  PRINTING  CO.  OF  SEATTLE. 

JOSEPH  BLETHEN,  President. 

Sworn  to  and  subscribed  before  me  this  2nd  day  of  October,  19IS. 

F.  U.  HAMMONS. 

Notary  Public  in  and  for  the  State  of  Washington,  residing  at  Seattle. 
(My  commission  expires  December  10,  1915.) 


A  BOUNTIFUL  HARVEST 


The  month  of  September,  1915,  returned  a  bountiful  harvest  to  The  Seattle 
Daily  and  Sunday  Times.  In  paid  advertising  patronage  The  Times  carried  898,142 
lines,  being  a  gain  of  18,018  lines  over  September,  1914,  and  being  64,134  more 
than  the  total  paid  advertising  carried  by  the  other  twro  newspapers  of  Seattle 
combined. 

The  Seattle  Star  gained  16,i84  lines  in  Septemlter  on  a  total  of  275,002.  The 
Post-Intelligencer  lost  10,122  lines  of  paid  advertising  space  in  September  on  a 
total  of  559,006  lines.  The  totals  were: 

The  Times,  Evening  and  Sunday . .  898,142  lines. 

The  Post- Intelligencer,  Morning 


and  Sunday  .  559,006  lines. 

The  Star,  Evening  Only .  275,002  lines. 


Thus  it  will  be  seen  that  The  Times  is  continuing  to  increase  its  lead  over  The 
Post-Intelligcncer.  In  September,  1914,  our  lead  was  310,996  lines;  in  September, 
1915,  our  lead  was  increased  to  339,136  lines. 

In  all  departments  of  paid  advertising  The  Times  maintained  its  steady  leader¬ 
ship.  In  classified,  in  department  store  advertising,  in  financial,  in  automobile  and 
in  photo  play  advertising  it  was  way  ahead  of  the  next  paper  in  the  field. 

Construction  of  The  New  Times  Building  on  Times  Square,  the  triangle 
bounded  by  Fourth,  Fifth  and  Westlake  Avenues,  and  Stewart  and  Olive  Streets 
will  begin  in  the  month  of  October,  1915.  The  building  is  to  be  ready  for  occupa¬ 
tion  in  July,  1916,  and  The  Times  will  move  in  August  of  that  year. 


The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representetive* 

New  York  Chicago  St.  Louis 
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BOSTON  GLOBE  GAINING 

Daily  Globe,  Up  18,037  Copies 
Sunday  Globe,  Up  5,829  Copies 

Over  Same  6  Months  in  1914 

The  figures  taken  from  the  Globe’s  sworn  reports  to  the  government 
required  by  the  Act  of  August,  1912,  printed  below,  explain  themselves: 

(From  Sworn  Statements  to  Government.) 

Net  Paid  Net  Paid 

Daily  Globe  Sunday  Globe 

Six  Months  Ending  0r|0  A  0711  COO 

Sept.  30,  1914,  .  .  jLiUjDOU 

Six  Months  Ending  007  COO  OQC  1  O 
Sept.  30,  1915,  .  . 

Net  Paid  Circulation  of  the  Globe  for  September,  1915: 


Daily  Globe 

Net  Paid,  231,495 
^Unpaid,  4,231 

Total  Net,  235,726 


Sunday  Globe 

290,049 

2,490 

292,539 


♦Papers  distributed  to  advertisers,  employes,  etc. 


Globe’s  Lead,  888,062  Lines 

During  the  nine  months  ending  Sept.  30,  1915,  the  total  lines 
of  advertising  printed  in  the  two  leading  Boston  papers  was: 

1.  Boston  Globe,  6,172,402  Lines 

2.  Boston  Post,  5,284,340  Lines 


(The  above  totals  include  all  kinds  of  advertising,  from  the  smallest 
want  advertisement  to  the  business  of  the  big  department  stores.) 


Globe’s  Lead,  218,752  Advts  Globe’s  Lead,  290,089  Lines 


Total  want  and  classified  advts  printed  in  the  nine  Total  lines  of  Automobile  Advertising  printed  in  the  nine 

months  ending  bept.  30,  191n ;  Atf\  Cl 

. 7q?’515  Boston  Globe,  .  .  626,792 

2nd  Paper,  .  .  .  .  191,704  oo/? 'tao 

♦A  gain  for  the  Globe  of  38,488  want  advts.  over  the  same  2.  Boston  Post,  .  .  33d.7U«:» 

period  in  1914.  ^  *  w 

Gaining— In  Circulation— In  Ad  vertising— The  Boston  Globe 
— To  Cover  the  Boston  Field,  Mark  the  Globe,  Daily  and 
Sunday,  No.  1  on  Your  List 


2nd  Paper,  . 


191,764 


♦A  gain  for  the  Globe  of  38,488  want  advts.  over  the  same 
period  in  1914. 
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In  PITTSBURGH 

Our  Competitors  are  amazed  at  the 
nowth  in  ’  Circulation  and  Advertising 
being  made  by 

The  Post  N  The  Sun 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
day. 

CONE,  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York.  Detroit.  Kansas  City.  Chicago. 


The 

Detroit  Free  Press 

"Michlgaa’a  Graatast  Nawspapar” 
Til*  Largaat 

2>Ceiit  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC., 

Brunswick  Bldg.  Stagar  Bldg. 

New  York  Chicago 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertiiiag  Represenlativee 

I.  A.  KLEIN,  Metropolitui  Tower,  N.  Y. 
JOHN  GLASS,  Peoplos  Gas  Bld^.,  Chicago 


Get  the  Best  Always 
Pfttaburg  IBts|iatrI| 

Greater  Pittsburg’s  Greatest 
Newspaper 

WAMJICE  O.  BROOKE, 

Brunswick  Building,  New  York 
HORACE  M.  FORD, 

Pco()leK  Ohm  Itiiililine,  Cbirago 
n.  C.  ROOK. 

Real  Estate  Trust  Building.  Ptilladelphla 


The 

Jewish  Morning  Journal 

The  Oniy  Jewish  ^forning  Pai»er 

New  York  City 

PRINTS  MORE  “HELP 
WANTED”  ADS  THAN 
ANY  PAPER  IN  THE 
CITY  EXCEPTING  THE 
WORLD. 

.Vi’l  I'aid  Circulation 
118,000  Copies  Daily 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 

I  New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


REAL  STAFF  CLUB  NOW 

Cleveland  Newspaper  Men  Get  Lots  of 
Benefit  Out  of  the  Gatherings  —  Pho¬ 
tographer  Durborough  and  His  Experi¬ 
ences — Press  Nearing  200,000  Circula¬ 
tion — Breezy  Notes. 

Ci.EVELA.ND,  October  13. — Cleveland 
iiewspaiier  w<<rkers  have  a  real  staff  club 
at  last,  the  first  successful  one  of  its  kind, 
as  far  as  is  known,  in  this  part  of  the 
country.  The  “boys”  of  the  Press  are 
the  members,  and  Victor  Morgan,  etiitor, 
is  father  and  leading  spirit  of  the  move- 


ley  (make-up  editor),  Stephen  Smith, 
Arthur  .1.  Ritchie. 

W.  II.  Durborougli,  the  photographer 
who  has  just  returned  to  this  country 
from  the  war  front  in  Europe,  passed 
through  Cleveland  in  his  automobile  last 
Saturday.  With  his  assistant,  I.  G.  Ries, 
motion  picture  exj)ert,  the  pair  attracted 
a  great  deal  of  attention  in  the  streets 
while  on  their  way  to  the  Press  building. 
Mr.  Durborough  told  harrowing  tales  of 
the  conflict  abroad.  He  .says  he  was  with 
Von  Hindenberg’s  army  a  great  part  of 
the  time. 

Samuel  T.  Hughes,  editor  of  the  News¬ 
paper  Enterprise  Association  in  this  city, 
denies  the  statement  flatly.  “When  Dur- 


Press,  under  the  direction  of  .Vdvertising 
Manager  W.  G.  Chandler,  has  run  a  full 
page  of  small  advertisements  of  mer¬ 
chants  who  will  distribute  these  stamps. 

The  May  Company,  whose  slogan  is 
“The  largest  department  store  in  Ohio,” 
has  taken  a  full  extra  page  in  all  paiK>rs, 
in  adidtion  to  its  regular  contract  space, 
the  additional  pages  to  he  run  for  five 
days.  This  new  business  has  been  award¬ 
ed  to  celebrate  the  ojiening  of  the  new 
building,  which  gives  the  store  11)  acres 
of  floor  space. 

National  Newspaper  Advertisers’  Dis¬ 
play  Week  lias  been  a  marked  success, 
according  to  W.  G.  Chandler,  of  the 
Press.  Disjilays  were  obtained  in  dry¬ 


Members  of  the  Cleveland  (O.)  Press  Stake  Clur. 


ment.  The  initial  Fall  nus'ting  was  held 
last  Monday  afternoon  and  will  lie  fol¬ 
lowed  by  weekly  gatherings.  In  addition 
there  will  be  dances  every  four  or  five 
weeks,  at  which  the  sweethearts,  wives 
and  women  friends  of  the  members  will 
participate. 

In  fact  it  was  a  so<.'iahle  organization 
that  culminated  in  this  staff  club  of  the 
Press.  Last  Spring  it  wan  derided  to 
hold  a  dance,  and  in  discussing  plans  for 
this  and  future  events  the  possibilities 
for  forming  a  permanent  organization 
looking  to  the  betterment  of  work  for  the 
Press  and  the  creation  of  harmony  among 
the  meinliers  was  realized.  Tlie  last  Sum¬ 
mer  dance  was  held  at  Euclid  Reach  in 
September. 

“We  believe  we  have  the  first  real  staff 
organization  in  this  section,”  says  Mr. 
Morgan.  “We  have  found  the  ‘lioys’  ben¬ 
efit  immensely  by  these  weekly  meetings, 
and  the  work  for  the  jiaper  reflects  their 
enthusiasm.  In  tlie  past,  the  average 
staff  meeting  in  many  offices  i-onsisted  of 
ifllling  the  memhers  together  every  so 
often  and  giving  them — well — nothing 
like  that  goes  on  here.  .\t  ea<-h  meeting 
a  given  subject  is  taken  up — lil)el,  accur¬ 
acy.  condensing — something  that  affects 
every  memlier  of  tlie  staff.  Rut  the  suc¬ 
cess  of  tills  movement  does  not  rest  on  the 
fact  that  only  a  few  members  have  some¬ 
thing  to  say  on  the  subject,  while  the 
rest  sit  hack  and  listen.  Everyone  must 
make  some  comment.  Tliis  lielps  to  bring 
out  what  is  liest  in  the  individual  and 
gives  him  more  i'onfidence  in  himself. 
The  meetings  will  he  continued  right 
tliroiigh  the  winter." 

The  picture  appearing  in  this  issue 
shows  the  meinliers  of  the  Press  Staff 
riiih.  They  are  ;  T'i)|M‘r  row,  left  to  right 
— E.  .\.  Evans,  George  R.  Davis.  Charles 
W.  O’Connor.  Norman  tllass.  Miss  Hor- 
tense  Saunders,  Miss  Beatrice  Rurton, 
Ben  E.  Ling.  Wade  Mountfortt.  .Tr..  Louis 
V.  Steinfeld.  Harcdd  E.  Beclitol,  Milan 
Sto<'king;  center  row.  left  to  right — I.,ouis 
.1.  Biittner.  Larry  Martin  (telegraph  edi¬ 
tor).  Frank  .T.  Ryan  (managing  editor), 
.Tack  B.  Foster,  .f.  R.  Calvo.  Stanley  W. 
Bogert.  .Tames  T.,avery.  Roliert  L.  Mc- 
Cnmmon.  .Tack  W.  Raper,  \’i<'tor  Mor¬ 
gan  (editor).  E.  F.  Baker,  S.  IT.  Fair¬ 
banks.  A.  L.  Parker.  Ernest  B.  Iloftyzer; 
seated,  left  to  right — Bernard  Goski.  Nor¬ 
man  Brown.  W.  II.  Hook  (city  editor), 
•Arthur  \.  Hoopingarner,  Boss  Tenney 
(sporting  editor),  R.  Bruce  Copeland.  C. 
H.  Gatchell,  Henry  Grimes,  Emmet  Fin- 


horoiigh  wanted  to  go  to  the  war,”  says 
-Mr.  Hughes,  “we  let  him  go.  Before  he 
left  he  conceived  the  idea  of  taking  mov¬ 
ing  jiietiires,  and  made  such  an  arrange¬ 
ment  with  a  Chicago  concern.  We  had 
no  objection  to  that,  as  long  ns  he  could 
get  still  newspaper  pictures  for  us.  He 
then  hired  Hies,  on  his  own  account. 
Hies.  1  suppose,  took  charge  of  the  mo¬ 
tion  picture  end  of  the  venture.  It  may 
he  seen  readily  he  has  no  connection  with 
any  newspaper.  Durborougli  himself  de¬ 
nies  Ries  is  mixed  up  in  any  passiiort 
trouble.’’ 

Charles  H.  Fentress,  Imsiness  manager 
of  the  Press,  is  wearing  the  smile  that 
won’t  eome  off.  because  his  jiaiter  is  near¬ 
ing  the  2tk).l)00  circulation  mark.  Fig¬ 
ures  for  six  months  ending  October  1 
show  an  average  of  lSl,.‘i:51  daily,  an  in¬ 
crease  of  ■1.12<I  copies  over  sworn  govern¬ 
ment  statement  of  Oetf^ier,  1!tl4. 

George  F.  .Moran,  assistant  general 
manager  of  the  I/eader-News,  has  com¬ 
pleted  a  nniipie  advertising  agreement 
with  the  Higliee  Company,  one  of  tlie 
large  department  stores  of  tlie  city.  Tlie 
last  three  cfiluinns  of  the  editorial  page 
of  the  News,  wliiiTi  is  the  last  tinge  of 
that  paper,  have  lieen  contracted  for  for 
one  year.  Mr.  Moran  says  this  is  the 
only  wn.v  tlie  Higliee  Coiniiany  lias  been 
able  to  obtain  a  representative  allotment 
of  space  in  the  News,  as  the  second  page 
is  sold  to  the  Halle  Bros.  Company,  the 
third  to  the  May  Company,  the  fourth  to 
the  Morehouse  Company  and  the  fifth  to 
the  Bailey  Company.  It  is  the  first  time 
in  years  that  the  editorial  page  of  this 
paper  has  been  encroached  upon  by  ad¬ 
vertisers.  The  Highee  Company  has  an 
elastic  agreement  that  no  definite  amount 
of  space  need  he  taken,  providing  the 
space  taken  in  the  News  is  not  exceeded 
hy  the  sjiaee  taken  in  any  other  afternoon 
paper.  This  agreement  allows  the  store 
to  retrench,  htit  at  the  same  time  pro¬ 
tects  the  publishers.  This  plan  is  in  op¬ 
eration  on  both  the  Leader  and  the  News, 
so  that  nearly  40  per  cent,  of  the  depart¬ 
ment  store  advertising  is  contracted  for 
upon  this  basis.  In  eonimenting  on  this 
phase  of  business.  Mr.  Moran  says;  “So 
far  as  we  are  concerned,  the  store  that 
takes  the  greatest  amount  of  advertising 
space  is  the  largest  store  in  the  <'lty.  We 
do  not  recognize  floor  space  or  capitaliza¬ 
tion  as  a  criterion  of  the  store’s  size.” 

The  Moo-V  stamp  has  come  to  town. 
This  is  another  premium  proposition  fa¬ 
miliar  to  almost  all  puhlisiiors.  The 


goods,  hardware,  drug,  furnishings  and 
grocery  stores.  'I’lie  Press,  which  led  in 
furthering  the  movement,  distributed  two- 
colored  display  cards. 

The  I’ress  also  has  to  its  credit  a  half¬ 
page  from  the  T'ranz  Premier  electric 
vacuum  cleaner,  which  is  conducting  an 
extensive  campaign  throughout  the  East 
and  Middle  West,  including  also  Chicago. 
I’hiladelphia,  Boston,  New  York  and 
Cleveland.  The  half-page  will  he  run 
once  a  week  for  four  weeks  in  what  tlie 
advertising  concern  calls  the  leading  news- 
pajior  of  each  of  these  cities.  According 
to  Mr.  Chandlor,  this  is  the  first  time  a 
vacuum  cleaner  lias  hecn  advertised  on  so 
large  a  scale.  Mr.  thiandlcr  says  tlic 
first  d.iy  the  ad  appeared  in  the  Press  1(11 
inquiries  were  rec^dved  from  Cleveland 
alone. 

Ralph  Horton,  art  diieetor  of  the  Plain 
Dealer,  is  completing  arrangements  for 
the  1!)1.1-1(!  skctcliiiig  ela.ss.  which  has 
been  a  feature  of  his  departnicnt  for  sev¬ 
eral  years.  Girls  from  musical  shows  in 
Cleveland,  and  characters  jiicked  tip  on 
the  street  liy  iiiciiihers  of  the  art  staff, 
are  the  subjects.  "This  form  of  work." 
says  Mr.  Horton,  “tends  to  assist  the 
‘hoys’  on  assi^iiniciits  and  in  getting  up 
their  Sunday  magazine  layouts.  It  is  tlie 
same  s.vstcm  that  prevails  in  all  the  large 
art  schools.  Moreover,  it  makes  for  har¬ 
mony  in  the  departnicnt.  for  we  endeavor 
to  stimulate  friendly  erilieisiiis  of  all  work 
done  this  way.” 

I>awrence  Redner,  earliHinist  for  the 
I^lain  Denier,  has  been  making  a  hit  witli 
his  pictures  of  the  Boston-I’hiladclphia 
world  series  contest.  “Red,”  as  he  signs 
himself,  has  depicted  Miss  Champion  rid¬ 
ing  in  Phil’s  automobile,  and,  at  this 
writing,  being  kidnapped  by  “Red”  Sox. 
who  appears  to  have  a  more  commodious 
and  speedier  car. 

George  M.  Rogers,  assistant  general 
manager  of  the  Plain  Dealer,  believes  his 
newspaper  must  take  a  dose  of  its  own 
medicine,  namely,  taking  advertising  space 
in  other  newspapers.  Five  full  columns 
are  being  taken  in  the  Boston  Post,  the 
New  York  Times,  the  Chicago  Tribune 
and  the  Detroit  Free  I’ress.  to  tell  of 
advertising  and  circulation  gains.  In  the 
nine  months  ended  Septeinher  RO,  the 
I’lain  Dealer  announces  that  it  printed 
4.h7.000  separate  advertisements,  a  gain  of 
.■{3.r>."(7  advertisements  over  the  same 
period  a  year  ago;  .’i.'H.tlOO  inclies  of  paid 
advertising  witli  a  gain  of  21,230  inches 
in  the  same  period. 


to  Oct.lsC 
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On  the  Move  Upward 

Circulation  Growth  Due  to  Editorial  Policy 

23,423  Copies  Gain 

Average  for  Six  Months  Ending  Oct.  1st 
Our  Readers  Believe  in  Our  Paper 

48,486  Lines  Gain 

In  September,  1915,  Over  September,  1914 

New  York  Evening  Msdl 


In  pursuit  of  our  aggressive 
editorial  policy  we  have 
taken  on  the  full  leased 
wire  report  of  THE 
■UNITED  PRESS,  the 

leading  afternoon  cable 
and  telegraph  news  service. 
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The  Circulation 
Question 

You  can’t  sell  a  newspaper  for  3  cents 
and  have  a  circulation  of  several  hundred 
thousand.  The  two  don’t  work  together. 

If  we  wanted  large  quantity  circulation 
we  would  reduce  the  price  of  the  New 
York  Evening  Post  at  once.  But  that’s 
the  secret,  we  prefer  to  put  the  extra 
amount  back  into  the  paper  and  thereby 
secure  and  maintain  a  (juality  circulation. 

The  New  York  Evening  Post  reader  is 
usually  more  able  to  invest  3  cents  in  a 
newspaper  than  the  average  person  is 
able  to  pay  1  cent  for  a  newspaper. 

Kember  Andit  Bureau  of  Qrculations. 
Publication  Office  Western  Office 

20  Vesey  Street  McCormick  Building 

New  York  Chicago,  111. 


Printed  More 
and  Gained  More 

The  New  York  Times,  in  the  month 
of  September,  printed  more  adver¬ 
tising  (Help  and  Situation  Wanted 
Advertisements  alone  excepted)  than 
any  other  New  York  newspaper. 

The  New  York  Times,  in  the  month 
of  September,  compared  with  the  cor¬ 
responding  month  last  year,  gained 
more  advertising  than  any  other  New 
York  morning  newspaper. 


$32,000,000 

Is  the 

PATBOLL  IN  FITTSBtlBGH,  FA., 

Per  Mouth. 

Gazette  Times 

Moraiuf  and  Sunday 

“Pittsburgh’s  One  Big  Newspaper.’’ 

Qironide  Telegraph 

EkdIuc  Except  Sunday 
“The  Paper  That  Goes  Home.’’ 

Are  the  two  bigg^  and  best  buys  in  Pittsburgh  be- 
cauK  they  rearh  the  people  who  read  adrertisements. 
They  can  be  bought  at  a 

FLAT  COKBINATION  BATE 
Of  22  He.  Per  Agate  Line. 

And  gire  you  tbe  largest  net  circulation. 

For  further  Informatioo  and  co-operation,  write 

tJBBAN  E.  DICE 
Foreign  Advertising  Manager 
I’lttsburgh,  Pennsylvania. 

J.  C.  Wllberding,  225  Fifth  Avenue,  New  York  City. 

l^e  John  .M.  Branbam  Company 
Mallets'  Bldg.,  Chicago.  Cbemical  Bldg.,  St.  Louis. 


Buffalo  News 

EDWARD  H.  BUTLER 

B4iter  aad  Publisher 

“The  onl^  Buffalo  newspaper  that 
cenaors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Portign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEViT  YORK  CHICAGO 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  tbe 
first  six  montha  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  ana 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Washington,  D.  C. 


SUFFRAGE  IN  “PHILLY” 


Loral  Papers  Largely  in  Favor  of  the 

“Votes  for  Women”  Movement  —  The 

Great  Number  of  314  Newspaper  Men 

Carried  the  First  Two  World’s  Series 

Games— Lively  News  Notes. 

Philadelphia,  October  14. — Votes  for 
women.  Yes?  No?  This  is  the  all- 
important  question  —  iini>ortant  not 
merely  from  the  woman’s  standpoint— 
which  is  now  dwply  agitating  this  erst¬ 
while  placid  town.  With  the  election 
in  New  .Jersey  only  a  week  off,  and  the 
big  problem  to  be  decided  in  Pennsyl¬ 
vania  on  November  2,  the  attitude  of 
the  local  and  state  papers  is  interesting 
and  significant. 

It  is  a  curious  fact  that  most  of  the 
lo<al  newspaper  women  are  in  favor  of 
the  amendment,  while  their  confreres 
are  divided,  with  perhaps  a  majority 
(chiefly  of  the  lesser  lights)  against  the 
proposition.  Hut  it  is  the  attitude  of 
the  papers  themselves  which  counts  the 
most.  The  North  American  has  long 
la-eii  wholly  committed  to  equal  fran¬ 
chise.  With  the  customary  independence 
of  that  journal,  it  was  the  first  to  come 
out  into  the  open  in  no  half-hearted 
championship  of  the  right  of  women  to 
hear  the  responsibilities  and  privileges 
of  government.  For  months  one  entire 
page  in  the  Sunday  issue  has  been  given 
up  to  new’s  reports  of  the  suffrage  cause 
in  the  state.  This  is  edited  by  Hose 
Weston,  one  of  the  most  eoiispieuoiisly 
able  women  journalists  in  town,  who 
has  won  the  sincere  respect  and  liking 
of  her  competitors  and  the  unlKiuiided 
approval  of  her  paper. 

During  the  last  month  she  has  been 
assigned  to  accompany  the  party  which 
has  been  escorting  a  duplicate  of  the 
Lilierty  Bell  from  one  end  of  the  state 
to  the  other,  and  her  stories,  which 
have  appeared  every  day,  have  been 
marvels  of  consistent,  steady -going, 
“live”  reporting.  Mary  Ingham,  one  of 
the  brainiest  and  biggest-hearted  leaders 
of  the  work  in  this  city,  has  contributed 
many  special  articles,  sending  despatches 
from  Ilarrisburg  and  Washington  dur¬ 
ing  the  sessions  of  state  and  national 
legislatures.  Florence  Sanville,  who 
heads  the  women  workers,  also  has  a 
weekly  column. 

The  other  papers — for  awhile  most 
cautious,  giving  a  hearing  to  both 
sides — have  in  the  last  few  months  un¬ 
dergone  a  remarkable  change.  Since 
the  advent  of  Samuel  Meek,  general 
manager  of  the  Press,  that  journal, 
which  last  year  had  a  strong  “anti” 
leaning,  has  become  an  outspoken  and 
valuable  partisan,  editorials  and  space 
being  freely  devoted  to  the  success  of 
votes  for  women.  Perhaps  the  greatest 
reversal  of  position,  and  one  which 
elated  the  local  forces,  has  been  the  case 
of  the  conservative  old  Leilger,  which, 
with  its  lively  progeny,  the  Evening 
Ledger,  announced  last  spring  that  it 
would  support  the  movement,  and  has 
lieen  prodigal  of  suffrage  “displays.”  I 
hear  today  that  early  next  week  the 
Curtis  Publishing  (kimpany,  whose 
Ladies’  Home  Journal  has  been  the  organ 
of  the  “home  women,”  will  serve  as  host 
to  suffrage  speakers  who  will  address 
the  several  thousand  employes  at  inter¬ 
vals  during  the  noon  recess. 

The  writer  covered  the  National  Suf¬ 
frage  Convention  at  Washington  two 
years  ago  for  the  Evening  Telegraph, 
which  gave  her  ample  space  for  suffrage 
stories  then  and  at  many  other  times. 
The  year  before,  when  the  convention 
met  in  Philadelphia,  the  sheet,  though 
not  committed  to  the  cause,  got  out  a 
special  suffrage  edition.  This  year’s  edi¬ 
torials  show  a  suffrage  bias,  and  every 
day  a  column,  edited  by  Catherine 
Campion,  a  staff  writer,  is  published, 
which  hands  out  the  best  news  of  the 
movement  culled  from  outside  sources. 
The  clever  Alice  Duer-Miller  column, 
“Are  Women  People?”  is  used  on  Satur¬ 
day. 

To  a  certain  extent  the  Record  is  neu¬ 
tral,  with  a  bias  in  favor;  and  the  edi¬ 
tors  are  divided  in  sentiment.  The  In¬ 
quirer,  sturdily  opposed,  shows  of  late 
signs  of  weakening,  while  the  Bulletin, 


alone  of  them  all,  is  still  quite  anti. 
Suffrage  speakers  have  been  given  a 
hearing  at  the  Pen  and  Pencil  Club,  and 
Mrs.  Weaver-Drinker,  a  well-known 
newsj>aper  woman,  is  the  secretary  of 
the  Men’s  League,  of  which  Wilmer 
Atkinson,  president  of  the  Farm  Jour¬ 
nal,  is  the  chief  executive.  As  a  good 
reporter,  far  be  it  from  me  to  omit  men¬ 
tion  of  one  radical  and  (unfortunately) 
very  able  and  respected  editor  of  the 
Press,  James  O.  G.  Duffy,  who  cannot 
and  will  not  be  persuaded,  and  quotes 
Herbert  Spencer  to  prove  his  case.  He 
has  been  connected  with  the  Press  since 
the  days  of  Dr.  Talcott  WMlliams — who 
was  not,  at  last  accounts,  favorable  to 
the  principle. 

Several  special  suffrage  editions  ap¬ 
peared  in  the  state  last  month — the 
Williamsport  Sun  and  the  Huntingdon 
Semi-Weekly  News  being  among  those 


which  turned  over  their  columns  to  suf¬ 
frage  editors  and  business  managers  for 
the  day. 

Newspaper  men  to  the  number  of  314 
covered  the  first  two  games  of  the 
World’s  Series  in  this  city.  There  were 
direct  wires  from  the  press  section  to 
24  cities,  and  2  direct  cables  to  Havana, 
with  150,000  words  going  out  every  day. 
Flashes  of  the  game  were  sent  to  the 
men  of  the  fleet  in  the  Philippines,  and 
for  the  first  time,  to<  Shanghai.  Chand¬ 
ler  Richter,  of  the  Evening  Ijedger,  was 
official  scorer,  being  elected  by  the  Base¬ 
ball  Writers’  Association  for  that  impor¬ 
tant  post,  while  Joseph  M.  McCready, 
representing  the  local  chapter  of  that 
organization,  had  charge  of  the  press 
arrangements  which  were  without  a 
flaw. 

Victor  Munoz,  sporting  editor  of  El 
Mundo,  and  Jose  C.  Perez,  similar  of¬ 
ficial  on  La  Discusione,  both  of  Havana, 
were  among  those  present.  Under  a 
photograph  of  Alexander,  Luderus  and 
Ty  Cobb,  sitting  at  work  at  a  press 
table,  the  Evening  Ledger  ran  the  preg¬ 
nant  sentence:  “These  stars  actually 
write  their  own  criticisms  of  the  game.” 
Richard  Deamish,  managing  editor  of  the 
Press,  most  versatile  of  men,  sent  some 
rattling  good  stuff  from  Boston — “Before 
the  Battle:  A  War  Drama  in  Three 
Thrilling  Scenes,”  being  especially  clever. 
I  am  told  that  the  bulletin-board  ar¬ 
rangements,  described  last  week,  proved 
far  too  nearly  perfect  for  the  welfare  of 
the  business  offices,  the  normal  increase 
of  20,000  in  one  paper’s  circulation  at 
such  a  time  being  this  year  only  some 
7,000 — a  ratio  of  diminished  sale  which 
practically  applies  to  all  and  can  be  ex¬ 
plained  only  by  the  thorough  way  in 
which  the  fans  were  served  through  the 
electric  bulletins. 

Harry  Neely,  “boy  scout,”  aeroplane 
expert,  novelist,  short  story  writer,  and 
a  few  other  things,  is  back  in  town 
again  and  at  his  old  post  on  the  Tele¬ 
graph,  after  five  months  on  his  yacht, 
down  the  Chesapeake,  during  which 


time  he  was  (so  to  speak)  never  out  of 
his  bathing  trunks,  and  in  that  festive 
garb  au  nature!,  turned  out  a  new  tale 
of  some  70,000  words.  The  first  few  days 
of  his  return  to  his  old  haunts  were 
painful,  the  confinement  of  the  office — 
and  shoes — being  equally  distressing, 
after  his  long  freedom  from  both. 

R.  R.  Atkinson,  news  editor  of  the 
Chicago  Herald,  spent  a  few  days  in 
town  as  the  guest  of  John  A.  Siemens, 
city  editor  of  the  Record. 

H.  V.  Baldwin,  news  editor  of  the 
Record,  has  returned  from  a  motor  trip 
through  New  England. 

The  Press  scored  an  interesting  beat 
on  its  contemporaries  in  the  interview 
on  woman  suffrage  which  it  secured 
from  Prince  Sayid  Wajth  Ali-Gilani, 
Sheik  Ul-Islam — which,  being  inter¬ 
preted,  is  Head  of  the  Moliammedans 
in  the  Philippines.  The  reporter  was 


Philip  C.  Catziflis,  a  Syrian  who  is  study¬ 
ing  in  the  University. 

The  Sunday  Record  has  published  two 
more  letters  from  a  Lebanon  boy.  Dale 
Smith,  who  is  a  member  of  one  of  the 
Canadian  regiments  now  in  England 
waiting  to  be  sent  to  the  front.  He 
speaks  of  getting  the  Record  regularly 
from  London. 


Jacksonville  Girls  Filmed 

Six  mighty  pretty  girls  from  Jackson¬ 
ville,  Fla.,  reached  New  York  this  week, 
as  the  guests  of  tlie  Evening  Metropolis 
of  Jacksonville.  They  went  at  once  to 
the  Vanderbilt  Hotel.  They  are  winners 
of  a  circulation  popularity  contest  re¬ 
cently  conducted  by  the  Metropolis. 

Immediately  upon  arrival,  the  five  girls 
— Misses  Irene  Miller,  Mary  Lee  House, 
Marie  Bain,  Ruth  Snow  and  Gladys 
Thornton,  together  with  their  chaperone, 
Mrs.  C.  F.  Miller,  began  their  schedule 
of  entertainment,  arranged  by  F.  P.  Bed- 
dow,  circulation  manager  of  the  Metrop¬ 
olis.  This  included  sight-seeing  trips, 
photography,  shopping  tours,  abundant 
tleatrical  visits,  trip  to  Coney  Island, 
inspection  of  the  Evening  World  plant,  a 
call  upon  Mayor  Mitchel,  etc.  The  Kalem 
Moving  Picture  Company  also  began  plac¬ 
ing  the  girls  in  their  parts  in  “The 
Money  Gnlf,”  sjiwially  written  for  them 
by  a  .Tacksonville  boy. 


Vacuum  Cleaner  Patent  Sustained 

A  decision  in  the  famous  “Kenney” 
vacuum  cleaner  patent  case  has  been  ren¬ 
dered  by  .Tiidge  Mayer  of  New  York 
(Vacuum  Cleaner  Company  vs.  American 
Rotary  Valve  Company)  upholding  the 
validity  of  the  patent.  The  patent,  dat¬ 
ing  from  1007,  has  been  in  almost  con¬ 
stant  litigation  since  its  issue  and  the 
broad  nature  of  the  claims,  now  sustaineil 
by  the  court  dw-ision,  will  have  wide¬ 
spread  effect  among  the  manufacturers  of 
both  power  and  hand  imwer  types  of 
machines. 
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The  figures  below  teU  the  story  more  eloquently  than  thousands  of  words.  They  are 
the  advertising  and  circulation  figures  of  THE  EVENING  SUN  up  to  Oct.  1  of  this  year: 


Circulation  reports 

six  months  period,  made  to  the  Federal  Government 

as  required  by  law: 

Oct.  1,  1912  .  .  . 

.  99,170 

Apr.  1,  1913  .  .  . 

.  104,396 

Oct.  1,  1913  .  .  . 

.  105,525 

Apr.  1,  1914  .  .  . 

.  110,056 

Oct.  1,  1914  .  .  . 

.  122,763 

Apr.  1,  1915  .  .  . 

.  140,203 

Oct.  1,  1915  .  .  . 

.  155,009 

Lines  of  Advertising  printed  from  January  1st  to  October  1st  for  the 

past  four  years: 

1912 . 

.  2,108,629 

1913 . 

.  2,625,936 

1914 . 

.  2,904,132 

1915 . 

.  3,390,104 

No  newspaper  could  make  such  a  showing  without  sound  worth  as  a  basis  for  these 
gains.  With  THE  EVENING  SUN  the  curve  is  always  rising.  The  public  appreciates  at 
its  true  worth  the  kind  of  newspaper  THE  EVENING  SUN  is  and  will  continue  to  be.  The 
advertiser,  who  seeks — and  must  have — results,  selects  this  paper  because  it  comes  up  to 
his  ideal  of  a  productive  “buy.”  j  '  , 

Through  the  UNITED  PRESS,  THE  EVENING  SUN  has  been  first  in  giving  its 
readers  the  latest  developments  in  the  European  situation,  and  the  strong  human  interest 
features  of  this  service,  and  its  striking  news  enterprise  have  enabled  THE  EVENING 
SUN  to  compel  the  attention  of  the  more  intelligent  part  of  the  reading  public. 

The  statement  of  circulation  for  the  six  months  ended  October  1  st  is  for  the  summer 
period  and  is  always  the  lowest  of  the  year.  The  net  paid  circulation  of  THE  EVENING 
SUN  is  now  ,  __  ^  i  .  _  V  i 

170,000  COPIES  PER  DAY 
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Now  Is  Your 


To  Secure  as  a  Daily  Cor 


The  Man  Who 


first  interviewed  John  D.  Rockefeller. 


exclusively  reported  Dr.  Burchard’s  “Rum, 
Romanism  and  Rebellion”  speech  which  elected 
Cleveland  to  the  Presidency. 


rode  the  huge  elephant  Jumbo  bareback  across 
the  Brooklyn  Bridge. 


was  one  of  the  few  Americans  who  ever  met  the 
late  King  Edward  informally. 


was  the  first  to  interview  General  Grant  after 
the  Ward  and  Grant  failure. 


was  asked  by  Count  Witte  to  become  press 
agent  for  the  Russian  Government. 


was  the  chosen  interviewer  of  Chauncey  Depew, 
Richard  Mansfield,  Dick  Canfield,  Andrew 
Carnegie  and  numerous  other  people. 


averted  the  Spanish-American  War  for  nearly 
a  year  by  his  reports  from  Spain,  transmitted 
through  his  paper  to  the  President. 


enjoys  the  acquaintance  and  friendship  of  thou¬ 
sands  of  men  and  women  in  the  public  eye. 


is  among  the  few  internationally  famous  Ameri¬ 
can  journalists. 


What  George  Mir 


SEEN  AND  HEARD  IN  NEW  YORK  is  the  standing  title  of  the  daily  column  which 
Mr.  Miner  will  produce.  It  will  be  one  of  the  most  captivating  and  interesting  daily  features  ever 
put  in  the  field,  and  of  great  circulation  making  and  holding  power  for  the  paper  using  it. 

SEEN  AND  HEARD  IN  NEW  YORK  will  not  duplicate  the  news  dispatches  or,  the  work 
of  your  New  York  correspondent.  Mr.  Miner  will  get  and  write  about  what  neither  news 
reporters  nor  New  York  correspondents  can  obtain. 

No  field  offers  more  opportunities  for  interesting  anecdotes,  unsuspected  news  beats  and  fas¬ 
cinating  personality  stuff  than  does  New  York,  the  most  cosmopolitan  city  in  the  world.  Mr. 


President  Wilson 
Ex-President  Roosevelt 
Ex-President  Taft 
President  Grant 
Lord  Kitchener 
Earl  Roberts 
President  Cleveland 
Cardinal  Gibbons 
Archbishop  Farley 


Baron  Kancko,  of  Japan 
Henry  Ward  Beecher 
DeWitt  Talmage 
J.  J.  Hill 
Russell  Sage 
J.  P.  Morgan 
Joseph  Jefferson 
Sara  Bernhardt 
Rejane 


Coquel  in 
Duse 

Adelina  Patti 

Nordica 

Melba 

Mary  Garden 
GeriJdine  Farrar 
Ambassador  Reid 
Robert  Bacon 


Caruso 

Eugene  de  Reszke 
Edward  de  Reszke 
Thomas  A.  Edison 
Paul  Morton 
W.  Waldorf  Astor 
Anthony  J.  Drexel 
John  J.  Astor 
Richard  Croker 


Conan  Doyle 
James  Barrie 
Sir  Beerbohm  Tree 
Alfred  Sutro 
Sir  George  Alexander 
Lloyd  George 
Winston  Churchill 
Sir  Charles  Wyndham 
Ellen  Terry 


SEEN  AND  HEARD  IN  NEW  YORK,  by  Georj 
newspaper.  The  sure  way  to  grasp  it  is  to  wi 


THE  McCLURE  NEWSPAPE 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


475 


f  Opportunity 


Dntr ibutor  to  Y our  Paper 


George  Miner 


has  probably  the  greatest  all-round  experience 
of  any  newspaper  man  alive  today.  For  four 
years  he  was  editor  of  the  Cosmopolitan 
Magazine  and,  later,  Sunday  editor  of  the 
New  York  World.  For  ten  years  he  was  Sun¬ 
day  editor  of  the  New  York  Herald,  where  he 
originated  and  carried  out  Sunday  features 
which  made  The  Herald  recognized  as  the 
leading  high-class  Sunday  paper  of  the  country. 
Then  for  six  years  he  represented  The  Herald 
in  London  and  Paris,  and  his  famous  “First 
Nighter”  letters  created  a  commotion  in  Lon¬ 
don  and  were  featured  on  this  side  of  the  water 
in  no  less  than  sixty-five  papers. 


Returning  from  England,  for  over  three 
years  he  was  Sunday  editor  of  the  New  York 
Sun,  and  here  again  he  scored  a  big  success. 
Mr.  Miner  then  joined  the  staff  of  the  McClure 
Newspaper  Syndicate  to  become  its  special 
correspondent,  and  only  recently  returned  from 
“Looping  North  America”  from  New  York  to 
San  Francisco  by  way  of  the  Panama  Canal 
and  home  again  by  way  of  Canada,  on  which 
trip  he  wrote  twelve  of  the  most  delightful  ar¬ 
ticles  that  have  appeared  in  the  newspapers  in 
many  a  day. 


liner  Will  Do  Now 


1  Miner  will  not  write  of  things  of  New  York;  his  aim  is  to  write  of  things  in  New  York,  which  means 

f  not  only  things  from  all  over  the  United  States,  but  things  from  all  over,  the  world.  New  York  is 

simply  the  congregating  place  where  all  this  material  is  available  as  nowhere  else. 

^  I  Acquaintance,  friends,  and  entree  are  essentials  to  the  success  of  a  big  commanding  New  York 

letter.  Mr.  Miner  has  these  as  has  probably  no  other  journalist  available  today.  He  is  known 
*  I  everywhere.  He  knows  everybody.  He  is  a  prince  of  good  fellows.  He  has  the  keenest  scent  for 
a  good  newspaper  story  and  he  knows  how  to  write  it  so  that  it  will  make  the  biggest  appeal  to  the 
ybiggest  number  of  newspaper  readers.  Among  his  acquaintances  and  friends  of  the  past  and  pres¬ 
ent,  he  numbers : 


Heinrich  Conried 

Walter  Damrosch 

A.  L.  'Erlanaer 

George  M.  Cohan 

Julia  Marlowe 

Joseph  Choate 

Senator  George  F.  Edmunds 

Chauncey  Depew 

Jim  Corbett 


George  Miner,' is  a  great  opportunity  for  every 
to  wire  for  price  and  option  for  your  territory. 

PER  SYNDICATE, 


Sir  Henry  Irving 
Admiral  Peary 
Major  General  Wade 
Major  General  Miles 
Major  General  Grant 
Major  General  Bliss 
Admiral  Howard 
Admiral  Fletcher 
Justice  Brewer 


Ex-Mayor  “Bob”  Van  Wyck 
Seth  Low 
President  Eliot 
President  Patton 
President  Butler 
President  Schurman 
Lyman  Gage 
John  Wanamaker 
Mrs.  Langtry 


Mark  Twain 
H.  H.  Rogers 
Sir  Thomas  Lipton 
Sir  Thomas  Dewar 

Hugh  Spottiswood,  the  King’s  Printer 

Senator  Ben  Tillman 

Senator  Lewis 

Frank  Gould 

Charles  M.  Schwab 


Governor  Whitman 
Max  Pemberton 
Booth  Tarkington 
Marie  Corelli 

Mrs.  Mary  E.  Wilkins  Freeman 

Lester  Wallack 

A.  M.  Palmer 

Ned  Harrigan 

Charlie  Hoyt 


120  West  32d  Street 

NEW  YORK  CITY 
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Entered  as  second  class  mail  matter  in  the 
New  York  Post  Office 

Issued  every  Saturday — forms  closing  one  o’clock  on  Friday 
preceding  date  of  publication  by  The  Editor  and  Publisher 
Co.,  Suite  1117  World  Ituilding,  63  Park  Row,  New  York 
City.  Private  Uranch  Tel.  Exch.  Keekman  4330  and  4331. 
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James  Wright  Brown,  Publisher;  E.  1).  DeWitt,  General' Man¬ 
ager;  Frank  Roy  Blanchard,  Editor;  Arthur  Elliot  Sproul, 
Managing  Editor;  George  P.  Eeffler,  Business  Manager. 


New  Y ork,  Saturday,  October  16,  1915 

INFRIENDLY  ATTITUDE  OF  DEPARTMENT 
STORES  TO  ADVERTISED  GOODS 

A  iHTUsal  of  the  views  of  a  Iar{;e  iiiinilKT  of  de- 
partineiit  store  owners  and  managers  given  elsewhere 
in  this  nnmlter  of  Tiik  Editor  and  I’crlisiier  brings 
to  light  the  astonishing  fact  that  many  of  them 
are  not  only  unfriendly  but  actually  oj)])osed  to 
nationally  advertised  or  trade-marked  merehandise. 

The  Jordan-Marsh  Co.,  of  Boston,  decdares  that  un¬ 
advertised  goods  are  more  economical  for  the  con¬ 
sumer.  L.  S.  Ayres  &  Co.,  of  Indianapolis,  contend 
that  “There  are  many  nationally  advertised  articles 
whose  intrinsic  value  is  not  as  good  as  the  unadver¬ 
tised  or  unhranded  merchandise  selling  at  the  same 
or  less  jtrice.’’  The  Fair,  one  of  Cliicago’s  largest 
dejiartment  stores,  says:  “National  advertised  mer¬ 
chandise  can,  in  nearly  all  cases,  l)e  duplicated  at 
much  less  cost  hy  unadvertised  merchandise.” 

It  is  diffic\ilt  for  any  one  familiar  with  the  subject 
of  national  advertising  to  account  for  the  attitude 
of  these  stores.  Advertising,  as  any  student  of  e<‘o- 
nomics  knows,  will  not  make  permanently  successful 
any  article  that  is  infiim  in  quality  to  other  goods  of 
the  same  kind  or  that  are  sold  at  a  higher  price. 
That  the  manufacturer,  in  order  to  build  up  sales 
through  advertising,  must  produce  an  article  that  is 
reasonable  in  price,  of  good  value  and  that  can  l)e 
sold  in  competition  with  similar  merchandise  that  is 
unadvertised,  establishes  the  fact  that  as  a  rule  ad¬ 
vertised  goods  are  more  reliable  than  unadvertised 
or  unbranded  goods.  The  manufacturer  knows  from 
experience  that  unless  he  keeps  his  product  up  to 
the  standard  established  when  he  first  Ix'gan  to  ad¬ 
vertise,  all  the  money  he  has  spent  in  publicity  will 
l)e  waste<l. 

If  in  spite  of  these  facts,  which  are  susceptible  of 
proof,  the  department  stores  refuse  to  co-operate 
with  the  manufacturer  who  is  creating  a  demand  for 
his  goods;  if,  instead,  he  endeavors  to  substitute  uii- 
branded  and  unadvertised  merchandise,  then  of  what 
use  is  national  advertising  and  why  should  the  manu¬ 
facturer  continue  to  spend  his  money  for  it? 

It  is  significant,  however,  that  the  smaller  retailers 
appreciate  the  advantages  of  handling  advertised 
goods.  Customers  come  to  their  stores  to  purchase 
articles  they  have  seen  advertised  in  the  newspapers 
and  magazines.  The  retailers  do  not  have  to  spend 
their  time  in  explaining  the  desirability  of  the  goods 
for  the  purchasers  were  already  “sold”  IxTore  they 
entered  the  store.  Then,  too,  they  can  handle  a 
larger  volume  of  sales  with  a  smaller  clerical  force 
than  they  could  if  the  merchandise  was  unadvertised. 

If  the  opiKwition  to  advertised  goods  on  the  part 
of  the  department  stores  cannot  lie  overcome  then 
the  manufacturer  of  nationally  distributed  articles 


will  either  have  to  depend  entirely  upon  the  small 
retailers  or  he  will  have  to  deal  with  the  public 
direct. 

The  subject  is  a  vitally  important  one  and  of  in¬ 
terest  to  every  newspaiier  and  periodical  publisher. 
We  would  Ik*  glad  to  receive  from  our  readers  their 
views  as  to  the  best  solution  of  the  problem  now  con¬ 
fronting  the  manufacturers  of  advertised  merchan¬ 
dise. 


SHOULD  REPORTERS  BE  LICENSED? 

In  an  address  delivered  l)efore  the  students  of  the 
Columbia  School  of  .Journalism  last  week.  Dr.  Talcott 
Williams  advocate<l  the  imssage  of  a  law  compelling 
candidates  for  a  newspai)er  career  to  pass  an  exam¬ 
ination  similar  in  scoi)e  to  those  now  required  of  candi¬ 
dates  for  the  bar  and  for  the  practice  of  medicine. 
Dr.  Williams  disclaims  that  the  idea  is  original  with 
him,  but  argues  that  its  adoption  would  serve  to  stand¬ 
ardize  newsi)ai>er  practice  and  put  it  on  a  higher  plane. 

Now,  however  desirable  it  might  be  for  the  State 
to  provide  for  the  examination  of  candidates  for  jour¬ 
nalistic  honors,  it  is  doubtful  whether  the  newspapers 
could  he  persuaded  to  sujiport  a  hill  containing  that 
provision.  Tlie  universities  and  colleges  in  which 
journalism  is  now  tatiglit  require  their  students  to 
I)ass  certain  tests  before  conferring  niton  them  the 
degree  of  B.  J.  This  is  as  it  should  Ite.  But  when 
the  State  is  asked  to  enact  a  law  reipiiring  all  appli¬ 
cants  for  ]>ositions  on  a  newspaper  to  pass  an  exam¬ 
ination  founded,  as  it  naturally  would  Ite,  upon  knowl¬ 
edge  awiuired  in  these  academic  courses,  an  injustice 
would  be  done  to  many  capable  candidates  who  have 
not  had  the  benefit  of  such  instruction. 

Up  to  th<^  time  when  the  University  of  Oregon,  the 
University  of  Missouri  and  Columbia  University  es- 
lahlished  courses  in  journalism,  the  only  way  a  young 
man  could  obtain  a  knowledge  of  the  subject  was  by 
actual  exi)erieDce  in  a  newspaper  office.  The  editors 
of  those  days  were  just  as  exacting  in  selecting  re¬ 
porters  for  their  several  staffs  as  they  are  now.  They 
insisted  that  they  have  “a  nose  for  news”;  that  they 
IKissess  the  ability  to  write  grammatically,  graphically 
and  accurately ;  that  they  lie  reliable,  loyal  and  per¬ 
severing.  If,  in  addition,  they  knew  something  about 
j)olitics,  art,  literature  and  science,  so  much  the 
lietter. 

These  same  qualifications  are  demanded  today  among 
those  seeking  staff  positions.  It  makes  no  difference 
to  a  city  olitor  or  a  managing  editor  whether  an  ap¬ 
plicant  has  secured  a  diploma  from  a  school  of  jour¬ 
nalism  or  not.  The  question  is.  Can  he  do  the  w'ork 
required  of  him?  The  young  man  who  has  taken  a  , 
course  in  journalism  under  capable  and  exjK‘rienc»*d 
teachers,  such  as  Dr.  Williams  and  many  others, 
stands  a  much  better  chance  for  making  good  in  a 
newspa|)er  office  than  one  who  has  not  had  this  pre¬ 
liminary  training. 

It  should  not  be  forgotten,  however,  that  there  are 
many  young  men  who  have  in  them  the  material  for 
the  making  of  successful  journalists  who  could  not 
pass  an  academic  test  for  a  newspaper  license.  Should 
these  be  shut  out  of  the  profession? 

Each  newspaper,  in  selecting  its  staff,  is  at  present 
a  law'  unto  itstdf.  We  Itelieve  there  would  lie  unani¬ 
mous  objection  to  any  interference  by  the  State  with 
the  newspaiter’s  prerogative  to  pass  upon  the  qualifi¬ 
cations  of  those  whom  it  employs,  on  the  ground  that 
such  interference  W'ould  Ite  contrary  to  the  spirit  of 
independence  that  has  hitherto  character iz»*d  the 
American  press. 


CONVERSING  WITH  THE  ANTIPODES 
There  is  apjtarently  no  limit  to  the  inventive  capa¬ 
city  of  the  human  mind.  The  construction  of  sub¬ 
marines  capable  of  blowing  up  the  largest  and  costli¬ 
est  Iwttleships  has  been  followed  by  the  construction 
of  an  electrical  device  that  will  report  to  a  central 
point  the  presence  of  submarines  within  a  area  of 
seventy  miles.  The  hundreds  of  scientists  who  have 
la-eii  for  years  at  work  on  the  problems  of  the  wire¬ 
less  telegraph  and  the  telephone  have  so  far  per¬ 
fected  this  means  of  communication  that  President 
Theodore  N.  \’'ail,  of  the  American  Telegraph  and 


Telephone  Co.,  a  few  days  ago  was  able  to  talk  from 
the  naval  radio  station  at  Arlington,  to  Pearl  Har¬ 
bor,  Hawaii,  a  dist:iiice  of  nearly  five  thousand  miles. 

Nichola  Tesla  announced  on  Monday  that  he  had 
rcceiveil  a  patent  on  an  invention  which  would  not 
only  eliminate  static  interference,  the  present  buga¬ 
boo  of  wireless  telephony,  hut  would  enable  thou¬ 
sands  of  persons  to  talk  at  once  between  wireless 
stations  and  make  it  possible  for  those  talking  to 
see  each  other,  regardless  of  the  distance  separating 
them. 

We  believe  the  day  is  not  far  away  when  it  will 
he  possible  for  a  man  on  the  deck  of  an  ocean  liner 
to  call  up  his  home  in  Pittsburgh  and  converse  with 
his  wife  as  easily  and  as  distinctly  as  he  would  from 
Philadelphia  or  New  York. 

Every  invention  that  extends  the  area  of  man’s 
oral  communication  with  his  fellows  lessens  the  dis¬ 
tance  lietwet'n  them  and  hinds  them  more  closely 
together.  When  wireless  telephony  is  so  far  per¬ 
fected  that  we  can  talk  with  Cliiiia  pr  the  Antipodes 
the  nations  of  the  earth  will  become  as  one  people 
whose  individual  interests  will  l)ecome  the  interests 
of  all. 


AMONG  THE  NEW  BOOKS 

Briti.sii  and  American  Drama  of  Today,  with 
outlines  for  their  study.  By  Barrett  H.  Clark,  Henry 
Holt  &  Co.,  publishers.  $1.60  net. 

Mr.  Clark,  who  is  the  author  of  several  books  on 
the  drama  both  American  and  foreign,  in  this  book 
completes  his  series  of  studies  of  the  drama,  which 
began  with  “The  Continental  Drama  of  Today.”  The 
same  method  has  been  followed  in  each,  which  is  to 
give  a  short  history  of  the  author’s  life,  a  list  of  his 
works  and  a  suggestive  and  somewhat  sketchy  treat¬ 
ment  of  one  or  more  plays  which  Mr.  Clark  considers 
representative  of  the  author’s  best  style.  Tlie  book 
is  intended  for  those  who  are  provided  with  the  text 
of  each  play,  and  it  is  not  to  be  wondered  at,  there¬ 
fore,  that  the  treatment  of  each  play  is  merely  allu¬ 
sive.  One  may,  however,  question  the  author’s  selec¬ 
tion  of  Clyde  Fitch’s  “Truth”  and  William  Butler 
Yeats’  “The  Countess  Cathleen”  as  the  most  repre¬ 
sentative  ■R'orks  of  their  authors.  This  is  no  great 
reflection  upon  the  hook  which  has  real  value  for  the 
student  of  the  drama  of  today. 

The  Coming  Newspaper,  edited  by  Merle  Thorpe, 
Professor  of  Journalism  in  the  University  of  Kansas. 
Henry  Holt  &  Co.,  publishers.  New  York 

“The  Coming  New’spaper”  is  a  book  of  high  value, 
not  only  for  the  man  engaged  in  newspaper  work,  but 
also  for  the  layman — the  man  who  is  certain  that  he 
could  run  a  paper  (or  a  hotel)  much  better  than 
aiiyl)ody  is  now  doing  either  of  those  interesting 
things,  “if  he  only  had  a  chance.” 

It  contains  a  dozen  or  more  essays,  by  competent 
men,  on  various  phases  of  newspaper  publication; 
and  these  essays  are  not  simply  academic,  but  are 
wholly  practical.  The  contributors,  in  addition  to 
Mr.  Thor|)e,  are:  Dr.  Washington  Gladden,  Oswald 
Garrison  Villard,  Isaac  D.  White,  Melville  E.  Stone, 
Ralph  Tennal,  Barrett  O’Hara,  Percy  S.  Bullen,  James 
Melvin  Lee,  Roy  W.  Howard,  Frank  LeRoy  Blan¬ 
chard,  Norman  llapgood.  Dr.  Lyman  Abbott,  George 
Fitch,  Dr.  Charles  M.  Sheldon,  H.  J.  Haskell,  Hamil¬ 
ton  Holt.  I.4iwrence  F.  Abbott,  Richard  H.  Waldo, 
George  Hough  Perry,  Marco  Morrow  and  F.  M.  Ball. 

If  a  man  ever  gets  the  notion  into  his  head  that 
modern  journalism  is  the  contemptible  thing  that 
some  hectic  peace  disturbers  assert  it  is,  he  ought  to 
read  this  volume,  because  it  will  help  him  get  the 
right  stand  on  the  journalism  of  today  and  of  to¬ 
morrow  as  well. 


The  House  Organ — How  to  Make  It  Produce 
Results.  By  Frederick  Wilson.  Washington  Park 
Publishing  Co.,  Milwaukee,  Wis. 

Mr.  Wilson,  the  author  of  this  treatise,  who  is 
connected  with  the  Cramer  Kaasselt  Co.,  Milwaukee, 
discusses  the  house  organ  from  the  standpoint  of  a 
man  who  has  prepared  more  than  three  hundred 
numlters  of  such  publications  for  more  than  thirty 
lines  of  business.  The  object  of  the  l)ook  is  to  serve 
as  a  guide  for  those  who  are  to  edit  house  organs 
for  the  first  time,  and  for  firms  that  contemplate  is¬ 
suing  them.  The  writer  has  succeeded  in  assembling 
a  large  amount  of  data  and  suggestion  of  real  value. 
He  tells  what  firms  should  or  should  not  publish 
house  organs,  how  the  editorial  policy  should  be  de¬ 
termined;  he  discusses  the  value  of  the  different 
kinds  of  copy,  how  to  gather  the  news,  typography, 
the  U8t‘  of  colors,  etc.  The  need  of  just  such  a  vol¬ 
ume  as  Mr.  Wilson  has  produced,  the  first  of  its 
kind,  has  long  Itoen  felt  in  the  business  publication 
field.  It  is  therefore  a  welcome  addition  to  the  ad¬ 
vertising  man’s  library,  as  it  is  comprehensive,  well 
written  and  carries  some  excellent  illustrations  to 
make  plain  the  text. 
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PERSONALS 

Oswald  G.  Villard,  editor  of  the  New 
York  Evening  Post,  will  be  one  of  the 
speakers  at  the  51st  convocation  of  the 
University  of  tlie  State  of  New  York,  to 
l)e  held  in  Watertown,  N.  Y.,  on  October 
21  and  22. 

E.  T.  O’Brien,  for  several  years  pro¬ 
prietor  and  editor  of  the  Sun,  at  Kaii- 
kauna,  Wis.,  goes  to  Kenosha  to  take  the 
cashiership  of  the  new  state  bunk,  which 
he,  with  other  Kenosha  men,  have  or¬ 
ganized. 

Elbert  H.  Baker,  publisher  of  the  Plain 
Dealer,  was  the  guest  of  honor  at  the 
Youngstown  (O.)  Chamber  of  Commerce 
early  this  week.  Mr.  Baker  spoke  on 
advertising. 

Miss  Grace  V.  Goulder,  sordety  editor 
of  the  Cleveland  Plain  Denier,  displayed 
great  interest  in  the  work  of  the  Herald 
office  ns  she  insjHicted  it  the  other  day. 
She  was  accompanied  by  Miss  Heed  and 
.Miss  Gold. 

Selmer  B'ougner  has  been  appointed 
Ix)ndon  correspondent  and  chief  European 
representative  of  the  New  York  Sun. 

.lack  t’asey,  former  New  York  and  San 
Francisco  newspaper  cartoonist,  who  was 
reported  missing  after  the  ('hampngne 
fighting  and  believed  to  have  been  killed, 
has  reached  Chalons.  Casey  was  wounded 
in  the  foot  and  had  been  sent  to  the  hos¬ 
pital. 

Irving  G.  Beese,  a  newspaper  photog¬ 
rapher  of  Chicago,  who  went  to  Euroim 
to  get  war  i)ictures,  is  reported  a  prisoner 
in  London,  charged  with  being  a  German 
spy. 

S.  A.  Cary,  editor  of  Cary's  Weekly, 
Bnrkesville,  Ky.,  has  just  announced  his 
candidacy  as  an  independent  party  candi¬ 
date  for  the  office  of  Circuit  Court  Clerk 
of  (’umbcrlnnd  county. 

Charles  B.  Spatz,  editor  of  a  weekly 
newspaper  at  Boyerstown,  Pa.,  received  a 
cablegram  from  Germany  today  telling 
him  that  he  is  heir  to  $500,000,  left  him 
by  his  deceased  uncle.  Spatz  was  a  candi¬ 
date  for  Congress  last  year. 

E.  St.  Elmo  Lewis,  who  has  been  gen¬ 
eral  manager  of  the  Art  Metal  Construc¬ 
tion  Company,  of  Jamestown,.  N.  Y.,  dur¬ 
ing  the  iiast  three  years,  announces  the 
formation  of  a  new  concern,  of  which  he 
is  the  head,  known  as  E.  St.  Fllmo  Lewis 
and  Associates,  counsel  in  organization 
and  management.  Until  November  1  the 
address  of  the  organization  will  be  700 
Lakeview  avenue,  .Tamestown.  Mr.  Lewis 
was  for  nine  years  advertising  manager 
of  the  Burroughs  Adding  Machine  Com¬ 
pany. 

Max  Simon,  a  Passaic  (N.  J.)  news- 
pai*er  man.  will  sever  his  connection  with 
the  Passaic  Daily  Herald  and  devote  his 
entire  time  to  law.  Mr.  Simon  has  been 
in  the  employ  of  the  Passaic  paper  for 
eight  years,  at  the  same  time  correspond¬ 
ing  for  local  and  Newark  and  New  York 
paiiers. 

BOSTON  PERSONALS 

M.  11.  Galland,  formerly  of  the  .Jor¬ 
dan  &  Marsh  Co.,  advertising  staff,  has 
accepted  a  position  on  the  staff  of  the 
R.  II.  White  Company. 

F’rank  Black,  a  widely  known  advertis¬ 
ing  man,  is  having  much  to  do  with  the 
Filene  publicity. 

B.  .1.  Shaugbnessy  is  now  with  Con¬ 
rad  &  Co.  in  the  advertising  department. 
II.  F.  Parson,  who  was  in  charge  of  the 
firm’s  publicity,  has  a  gtsKl  position  in  a 
Worcester  store. 

1.  J.  Cassett  is  the  new  advertising 
man  at  Shepard’s.  Mr.  Ca.ssett  is  a  man 
of  w’ide  experience. 

William  Dougherty,  who  has  been  con¬ 
nected  with  the  Boston  .Journal  is  now 
in  charge  of  the  Walsh  publicity  bead- 
fpiarters  at  the  Hotel  J^enox.  Mr. 
Dougherty  has  been  a  reporter  and  copy 
reader  on  the  Post,  a  reimrter  and  editor 
on  the  American  and  a  reporter,  copy 
reader  and  city  editor  on  the  .Journal. 

F’rank  Sibley,  of  the  Globe,  has  a  series 
of  three  lectures.  They  are  :  “Some  Ex¬ 
periences  of  a  Newspaper  Man.”  ‘‘The 
Worst  Profession  and  IIow  to  Get  Into 
It.”  ‘‘Newspaper  Stories.”  ‘‘I  do  any¬ 
thing.”  said  Sir.  Sibley  to  Tiik  Epitok 
AND  PtTBi.isiiEK,  “from  filling  in  to  tak¬ 
ing  an  entire  evening.” 


Miss  Antoinette  Gurney,  of  the  Post 
staff,  recently  addre.ssed  the  Reading  Col¬ 
lege  Club  on  the  subject  of  new8pai)er 
work.  She  described  the  manner  in  which 
the  big  sheets  cover  such  events  as  the 
sinking  of  the  Titanic,  the  Salem  fire, 
etc. 

Laurence  Sweeney  and  William  Tighe 
of  the  Globe  figured  in  a  photograph  made 
of  the  Boston  “Royal  j..ootera”  at  the 
Philadelphia  game.  Messrs.  Sweeney  and 
Tighe  were  well  to  the  front  with  their 
flags  and  cheers. 

Paul  Waitt,  of  the  Post,  has  been  South 
writing  stories  from  the  old  home  of 
Mrs.  Galt,  fiancee?  of  President  Wilson. 

Jack  Harding,  a  former  Boston  news¬ 
paper  man,  writes  that  he  is  enjoying  his 
work  as  a  reiKjrter  on  the  staff  of  the  El 
I’aso  Herald.  Mr.  Harding  sent  his 
friend,  Roy  Atkinson,  a  Mexican  opal  that 
is  highly  prized. 

Albert  Kerrigan,  state  house  man  of 
the  Record,  is  being  congratulated  on  the 
suci'cssful  season  his  baseball  team  has 
just  concluded.  This  aggregation  of  world 
beaters  ( almost >  has  won  a  large  ma¬ 
jority  of  games,  much  to  the  satisfaction 
of  Manager  Kerrigan.  It  is  said  that 
iiovernor  Walsh  was  among  the  people 
who  congratulated  “Kerry”  on  his 
achievement. 

Carl  Burger,  formerly  of  the  Post  art 
department,  is  now  instructor  in  free  hand 
drawing  in  the  University  of  Illinois 
Mr.  Burger  is  a  graduate  of  the  Boston 
Art  Museum  Art  School.  While  on  the 
Post  Carl  did  the  comics  for  Kenneth  Rob¬ 
erts  and  Newton  Newkirk’s  “All  Sorts.” 
lie  was  formerly  art  editor  of  the  Cornel) 
Widow. 

William  Herbert  Holden,  better  known 
as  “Bert”  Holden,  for  many  years  city 
hall  man  of  the  Journal,  is  writing  edi¬ 
torials  for  the  Traveler.  He  is  one  of  the 
best  known  newspaper  writers  and  hu¬ 
morists  in  New  Flngland. 

Newton  Newkirk,  Post  humorist,  is  on 
a  six  week  trip  to  the  Rocky  Mountains, 
where  he  expects  to  shoot  a  grizzly  and 
several  jack  rabbits.  The  work  of  writ¬ 
ing  the  “All  Sorts”  column  has  fallen 
on  the  shoulders  of  Kenneth  Roberts. 
Mr.  Roberts  has  some  “contribs,”  but 
writes  the  most  of  the  stuff  himself.  Now 
and  then  he  breaks  into  verse  and  also 
likes  to  take  humorous  hacks  at  the  news 
of  the  day. 

WASHINGTON  PERSONALS 

Robert  T.  Barry,  of  the  local  office  of 
the  I^juisville  Courier  .Journal,  has  ar¬ 
rived  in  Washington  to  take  his  new  posi¬ 
tion  as  assistant  to  Morton  M.  Milford, 
head  of  the  Washington  bureau  of  the 
.  Courier  Journal.  Mr.  Barry  is  a  Ix)uis- 
ville  boy,  and  has  been  connected  with 
the  Courier  Journal  for  a  number  of 
years.  This  is  his  first  venture  in  the 
Washington  field. 

Robert  M.  Ginter,  Washington  corre¬ 
spondent  of  the  Pittsburgh  Gazette-Times, 
who  has  been  doing  desk  duty  for  the 
past  three  months  in  the  home  office,  has 
returned  to  Washington. 

W.  Wallace  Ham.  for  eighteen  years 
connected  with  the  dramatic  department 
of  the  New  York  Sun,  and  now  the  per¬ 
sonal  rejiresentative  of  .Joseph  Brooks, 
was  a  visitor  at  the  National  Press  Club 
this  week. 

N.  O.  Messenger,  chief  political  writer 
of  the  Washington  Star,  is  now  in  New 
Jersey  for  his  newspaper. 

Edward  B.  Clark,  of  the  Chicago  Eve¬ 
ning  Post,  has  returned  to  Washington 
after  spending  six  months  in  F^rance  ns 
war  correspondent  for  the  Evening  Post. 

.John  B.  Elliott,  formerly  connected  with 
the  Washington  office  of  the  Associated 
I'ress  and  now  collector  of  customs  at 
Jy)s  .\ngeles.  is  a  visitor  at  the  National 
Press  Club. 

Arthur  Wallace  Dunn,  of  the  .\merican 
Press  Association,  has  presented  the  Na¬ 
tional  Press  Club  with  a  copy  of  his  new 
book.  “Gridiron  Nights,”  which  covers 
the  thirty  years  of  activity  of  the  famous 
Gridiron  Club. 

.James  Croggon,  the  oldest  reporter  in 
AVnshington.  who  is  still  a  contributor  to 
the  Washington  Star,  celebrated  his  eigh¬ 
tieth  anniversary  last  Monday. 

W.  F.  Wiley,  managing  editor  of  the 


Cincinnati  Enquirer,  was  a  visitor  at  the 
National  Capital  this  week. 

W.  Vernon  Richardson,  publisher  of  the 
Danville  (Ky.)  Advocate  and  secretary 
to  Senator  James  of  Kentucky,  is  to  be 
married  in  Washington  the  early  part  of 
November  to  Miss  Elise  Browning,  of 
Washington.  They  will  spend  their 
honeymoon  at  Panama  as  the  guests  of 
W.  .1.  Price,  the  American  Minister. 

CLEVELAND  PERSONALS 

H.  C.  Temple,  of  the  IMain  Dealer  art 
staff,  is  starting  a  new  series  of  city  life 
sketches,  picked  up  in  his  travels  about 
town.  The  first  is  expected  to  apjiear  in 
a  week  or  so. 

Mrs.  Idah  McGlone  Gibson,  author  of 
“Confessions  of  a  Wife,”  who  joined  the 
staff  of  the  Newspaper  Finterprise  Associa¬ 
tion  here  recently,  will  leave  shortly  to 
become  assistant  to  Harry  Payne  Burton, 
eastern  editorial  manager  of  the  N.  FJ.  A. 
at  New  York. 

Jack  Wilson,  formerly  editor,  writer 
and  artist  on  the  Denver  I’ost,  is  now 
with  the  Newspaper  FJnterprise  Associa¬ 
tion,  drawing  comics. 

W.  R.  Allman,  who  draws  the  comic 
strip,  “The  Doings  of  the  Duffs,”  has  just 
signed  a  contract  with  the  Newspai)er 
Flnten)rise  Association  to  draw  the  series 
for  that  organization. 

Herbert  Quick,  editor  of  F’arm  &  FTre- 
side,  of  Springfield,  Ohio,  was  in  town  this 
week,  and  was  the  guest  of  several  local 
newspni)er  men  during  his  stay. 

Roya  W.  Howard,  president  of  the 
United  I‘ress  Associations,  came  to  town 
last  Thursday,  and  found  the  situation  so 
interesting  he  extended  his  visit  several 
days. 

Hamilton  B.  Clark,  formerly  president 
of  the  Ignited  Press,  and  who  now  occu¬ 
pies  himself  with  ranching  in  the  vicinity 
of  San  Diego,  California,  stopped  off  at 
Cleveland  the  other  day  on  his  way  East, 
and  spent  several  pleasant  hours  with  the 
“boys.” 

William  Norton,  formerly  with  the 
Ijeader  and  other  newspapers,  has  been 
appointed  by  B.  Bryant  to  the  editorship 
of  the  Lakewood  (O.)  Courier,  the  posi¬ 
tion  held  by  Morris  Welfare,  who  died 
recently. 

Mrs.  Beulah  Brown  FTetcher,  whose 
story  of  how  she  interviewed  John  I). 
Rockefeller  at  F’orest  Hills  appeared  in 
The  FIditok  and  Pi;bi.i.shek  a  few  weeks 
ago,  is  taking  a  belated  vacation  out  West. 

Lawrence  Jewell  has  joined  the  general 
staff  of  the  I^eader.  Mr.  Jewell,  until 
recently,  was  a  student  at  J\estern  Re¬ 
serve  University. 

CHICAGO  PERSONALS 

.Joseph  Medill  Patterson,  one  of  the 
editors  of  the  Tribune,  is  c-ontributing  his 
dispatches  from  the  F^rench  war  front  in 
serial  form  under  the  stock  caption, 
“F’roin  the  Notebook  of  a  Neutral.” 

Richard  J.  F’innegan,  city  editor  of  the 
.Journal  and  vice-president  of  the  Dixie 
Highway  Commission,  motored  down  the 
new  road  to  Danville,  Ill.,  Saturday,  fol¬ 
lowing  the  official  opening  of  the  highway 
in  Chicago  that  day. 

William  H.  Seed,  formerly  of  St.  Ix>uis, 
has  taken  an  editorial  position  on  the 
staff  of  the  Inland  Printer. 

Marvin  Brown,  editor  of  the  Menace, 
.\urora.  Mo.,  was  at  the  Chicago  Press 
Club  the  first  of  the  week. 

William  II.  Burquest,  erstwhile  of  the 
Chronicle,  Record-Herald  and  Inter-Ocean 
and  now  associate  erlitor  of  Domestic 
Engineering,  has  returned  from  his  vaca¬ 
tion  in  the  north  woods  to  deny  a  report 
that  apjieared  in  the  society  columns  dur¬ 
ing  his  absence.  He  is  not  going  to  get 
married,  Burquest  says.  “Miss  Arlene 
Moriarty  of  Forty-fifth  Place,”  he  asserts, 
is  a  myth — the  creature  of  the  imagina¬ 
tive  fancies  of  his  friends. 

W.  E.  Wright,  whose  home  is  at  the 
Press  Club,  was  in  New  York  this  week. 

Frank  Carson  has  become  day  city  edi¬ 
tor  of  the  Tribune  in  place  of  Captain 
W.  T.  Stott,  who  takes  charge  of  the 
Tribune  syndicate.  Mr.  Carson  recently 
went  over  to  the  Tribune  from  the  Herald. 

Reed  Tj.  Parker,  of  the  Tribune,  is  mo¬ 
toring  over  the  new  Dixie  Highway  and 
expects  to  follow  that  new  thoroughfare 


and  report  stops  all  the  way  to  Miami, 
Fla. 

FToyd  Gibbons,  the  Tribune's  Mexican 
war  corresiiondcnt,  is  back  from  quite  a 
visit  with  his  friend.  General  Villa,  whom 
he  reports  as  hospitable  as  ever. 

.lames  Keeley,  publisher  of  the  Herald, 
addressed  the  Western  Efficiency  So<'iety 
F'riday  night. 

.V  report  has  reacherl  Chicago  that  W. 
Robert  Foran,  a  local  newspaper  man, 
who  joined  the  British  army  on  the  out¬ 
break  of  the  war,  has  been  wounded  in 
FTanders.  F'oran  joined  the  service  as  a 
captain,  but  now  is  ranking  major  of  the 
Border  regiment.  He  saw  service  in  the 
Boer  war. 

H.  S.  Wetzler,  of  the  advertising  staff 
of  Successful  Poultry  Journal,  has  re¬ 
turned  from  an  extensive  trip  through 
Iowa,  Illinois,  Wisconsin  and  Indiana, 
where  he  “made”  the  country  fairs  and 
landed  a  nice  bunch  of  contracts. 

Erie  C.  Ilopgood.  a  Cleveland  newspa¬ 
per  man,  will  discuss  "The  Newspai)er 
as  a  Moral  Educator”  before  the  central 
states  conference  on  hygience,  which  meets 
here  Detober  27t  and  2ti. 


SAN  FRANCISCO  PERSONALS 

C.  B.  Blethen,  editor  of  the  Seattle 
Times  and  a  son  of  the  late  Col.  .Vlden  .1. 
Blethen,  is  in  the  city.  He  is  a  strong 
believer  in  preparedness  for  war  ns  a 
safeguard  to  this  country’s  peace.  He  is 
captain  of  the  FTeld  Artillery,  Washington 
National  Guard.  Recently,  he  founded  a 
military  training  camp  of  business  men 
of  the  State  of  Washington  at  .Vmerican 
Lake. 

Mr.  and  Mrs.  Bernard  M.  Stone,  of 
Seward,  Alaska,  are  in  the  city  as  Fix- 
position  visitors.  Mr.  , Stone  is  tlie  pub¬ 
lisher  of  the  Seward  Daily  Gateway. 

George  M.  Smith,  managing  editor  of 
the  New  York  Evening  Sun,  is  in  the  city 
doing  the  Eximsition. 

John  D.  Barry,  of  the  Bulletin  staff, 
who  is  the  author  of  “The  City  of  Domes,” 
and  of  “The  Meaning  of  the  Expodtion,” 
is  bringing  out,  through  the  H.  S.  Crocker 
Company,  his  third  exposition  book,  “In 
the  Palace  of  F'ine  Arts  and  the  h^rench 
and  Italian  Pavilions.”  It  will  consist 
of  a  walk  and  a  talk  with  a  painter,  dis- 
cus.sing  the  pictures  and  sculpture  of  spe¬ 
cial  interest,  giving,  without  technical 
language,  for  the  benefit  of  the  layman, 
the  professional  point  of  view. 

Among  the  editorial  rei)resentatives  who 
registered,  during  the  week,  at  the  Press 
Building  at  the  I’anama-Pacific  Exposi¬ 
tion,  were  the  following:  W.  H.  Kelly, 
Palo  Alto  (Cal.)  Daily  Times;  A.  A. 
Piddington,  Riverside  (Cal.)  Press;  Er¬ 
nest  Martin,  San  Bernardino  (Cal.) 
News;  Thomas  Hookei,  Spokane  (Wasli.) 
Chronicle;  A.  L.  Wortli,  The  Pal, 
Brooklyn,  N.  Y’. ;  Ida  S.  F'uller,  Los  An¬ 
geles  (Cal.)  Watt’s  Advertising;  F.  A. 
White.  Calgary  (Can.)  Herald;  F'reder- 
ick  Treadway,  Bakersfield  (Cal.)  Cali¬ 
fornian  ;  May  Searles  Johnston.  Butte 
(Mont.)  Miner;  .J.  C.  Dolan,  New  York 
(N.  Y'. )  Tribune;  E.  A.  Cleveland,  Be¬ 
loit  (Wis.)  Daily  News;  Donald  F'.  Ster¬ 
ling,  Portland  (Ore.)  Journal;  F\  W.  Em¬ 
mons,  Havana  (Cuba)  Post;  A.  E.  F'lack. 
Jais  Gatos  (Cal.)  Mail;  Miss  Martha 
F’rost,  Vandalia  (Mo.)  Lender;  FI.  S. 
Bangs,  Bakersfield  (Cal.)  Ylorning  Echo; 
II.  J.  Kenfield,  Chicago  (III.)  Ele<-tric 
Traction ;  W.  A.  Benjamin.  Santa  Ana 
(Cal.)  Daily  Register;  Art  S.  Newburgh. 
Petaluma  (Cal.)  Daily  .\rgus ;  Roy 
Green,  Concordia  (Kans.)  Blade;  Harry 
S.  Webster,  San  Bernardino  (Cal.)  Sun; 
W.  E.  F>win,  Santa  Bart)ara  (Cal.) 
News;  I>?wis  C.  Roe,  J.os  Angeles  (Cal.) 
Daily  Journal ;  J.  G.  Robertson,  Los  An¬ 
geles  (Cal.)  Investment  and  Insurance 
News. 

VISITORS  TO  NEW  YORK 

M.  II.  Rowzie,  of  the  Austin  (Tex.) 
Statesman. 

.1.  L.  Mapes,  of  the  Beaumont  (Tex.) 
Enterprise. 

L.  E.  Bontz,  of  the  Sacramento  Union. 

.Tames  Keeley,  fliicago  Herald. 

.John  Glass,  the  Chicago  special  agent. 

Herman  Philipson.  advertising  mana¬ 
ger  of  Dallas  CTex.)  Tlmes-IIerald. 

n.  C.  Milholland,  Pittsburgh  Press. 
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OFFICIAL  ADVERTISING  FIGURES 


Lines  of  Advertising  Printed  in  New  York 
Morning  Papers  During  the  First 
Nine  Months  of  1915 


{Compiled  by  the  Statistical  Department  of 
The  New  York  Evening  Post) 
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WORLD’S  LEAD 


652,304  lines 
1,389,208  lines 
1,667,530  lines 
4,900,570  lines 
5,301,190  lines 
6,044,512  lines 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


DETROIT 

SATURDAY  NIGHT 

has  built  up  its  present  valuable  clientele 
—valuable  to  the  advertiser  because  it  is 
a  responsive  clientele— by  keeping 

Every  Column  Clean 

This  means  that  our  advertising  columns 
are  edited  with  a  view  to  eliminating 
whatever  is  unworthy. 

Foreign  Advertising  Representative 
G.  LOGAN  PAYNE  CO. 

748  Marquette  Building,  Chicago 
200  Fifth  Ave.,  New  York  City 
Publicity  Building,  Boston 


WiNSOR  &  NeWTON’S 

Artists’  Materials. 

Winchester  Water  Colors 

For  Air  Brush  and  Solar-Print  Enlargements 

“British ’’Spotting  Brushes 


BLANC  D’ARGENT  - 

(Silver  White) 

LAMP  BLACK  and  SEPIA 

For  Process  Reproduction. 

Send  for  our  Specie!  Catalofue  for  Newt* 
paper  Artittt  and  lUuttrators — S  cents 

298  Broadway,  New  York 
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F  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


WHY  IS  IT? 

that  the  Times-Leader  it  the  only  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  la  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 
BRYANT.  GRIFFITHS  FREDRICKS 
Z2S  Fifth  Ave.  71(  Peoples  Gas  Bldg. 

New  York  City  Chicago 


THE  SEAHLE  TIMES 

“The  Beet  That  Koney  Can  Bny" 
Average  Circulation  for  Aug.,  1915 

Daily,  71,998 

Sunday,  83,430 
54,000  in  Seattle 

A  copy  to  every  family. 

Largest  ctrculatioa  by  many  thousands  of 
any  dnlly  or  Sunday  paper  on  the  North 
Pncifle  Coast. 

Largest  Qasatily  Best  Quality  Circalatiea 

The  S.C.  BeckwithSpecial  Agency 

Sole  Foreign  Repreacntatlvea 
■sw  Teik  Ohioags  St.  Leals 


CHURCHES  ADVERTISE 


In  Cleveland  They  Have  Put  Religion  on 
a  Business  Basis — Big  Attendance  Re¬ 
sults  —  Lots  of  Political  Advertising, 
Too  —  All  Sorts  of  Live  News  Notes, 
Personal  and  Otherwise. 

Clevklaxd,  October  6.  —  Cleveland 
churches  are  up  to  date.  They  are  more 
— they  iiave  placed  the  preaching  of 
religion  on  a  business  basis.  In  short, 
they  are  advertising  in  the  daily  news- 
pai)ers.  Tlie  campaign  was  started  last 
Saturday,  when  the  Cleveland  Federa¬ 
tion  of  Churches,  in  which  all  denomina¬ 
tions  are  represented,  l>egan  running 
quarter  page  advertisements  with  the 
heading  “The  Rally  Call  to  the  Church” 
and  with  the  footnote  “Come  to  Church 
Tomorrow.”  The  campaign,  according  to 
W.  G.  Chandler,  advertising  manager  of 
the  Press,  will  lie  continued  right  up  to 
Easter,  with  approximately  the  same 
space  being  taken  in  each  newspaper  on 
Saturdays. 

Tlie  advertisements  will  be  written  by 
Rev.  Dr.  W.  W.  Bustard,  pastor  of  the 
Euclid  Avenue  Baptist  Church  (.John  D. 
Rockefeller’s  church,  by  the  way).  While 
advertising  men  in  Cleveland  long  have 
In-en  anxious  to  have  the  churches  take 
up  display  advertising,  the  religious 
Imdies  were  slow  to  act.  How  necessary 
advertising  of  the  display  kind  is,  is  in¬ 
dicated  by  the  fact  that  more  than  50,- 
(HK)  i)ersons  attended  service  in  the  200 
federated  churches  last  Sunda.v.  All  pas¬ 
tors  prepared  8i)ecial  sermons  for  the 
occasion. 

More  dollars  are  rolling  into  the  tills 
of  the  business  offices  in  town,  because 
of  the  activity  of  aspirants  for  political 
honors  to  get  into  print.  There  are  no 
fewer  than  six  candidates  for  mayor  and 
nearly  every  one  of  them  is  taking  big 
space  in  all  newspapers.  The  advertise¬ 
ment  of  Charles  Salen,  headed  “Salen’s 
Contract  to  the  People  of  Cleveland,”  is 
declared  by  advertising  men  to  l)e  unique 
in  its  class.  In  his  statement  Salen 
cautions  the  people  to  “keep  this  con¬ 
tract,  as  I  will  not  be  responsible  for 
statements  that  do  not  hear  my  signa¬ 
ture.”  The  ads  are  written  by  Salen 
himself.  Advertising  Manager  Chandler 
of  the  Press  says  his  paper  is  not  solicit¬ 
ing  political  advertisements,  and  that  they 
are  paid  for  cash  in  hand  at  transient 
rates.  “But  the  door  is  always  open,” 
he  adds. 

POSTEB.S  PROHIBITED  IN  .SCRANTON. 

The  diverting  of  advertising  to  news¬ 
papers  by  candidates  in  Cleveland  is  in 
contrast  to  the  movement  by  advertis¬ 
ing  agencies  in  Scranton,  Pa.,  where 
political  posters  apparently  have  deluged 
that  city  to  such  an  extent  that  Mayor 
E.  B.  Jermyn  has  issued  an  order  pro¬ 
hibiting  posting  of  political  advertise¬ 
ments  on  telegraph  poles  and  bridges. 
A  fine  of  $.o0  will  follow  violations  of 
this  order. 

The  Ohio  Home  Rule  Association  of 
Cincinnati,  of  which  J.  M.  Kainineron  is 
Bccn-tary.  has  entered  the  Cleveland  field 
with  close  to  half  page  advertisements, 
the  keynote  of  which  is  “Personal  Lib¬ 
erty.” 

The  lA'ader,  which  has  l«‘en  running 
news  of  the  war  in  German,  Polish  and 
Hungarian,  has  added  another  column  to 
its  cosmo|»olitnn  news  under  the  heading 
“Notizie  della  Guerra”  for  the  benefit  of 
Its  readers  who  are  of  Italian  birth. 
Paul  Agoston  is  editor  of  this  se^-tion. 

The  Plain  Denier  has  put  up  ShW  in 
prizes  for  the  howlers.  The  first  prize  i-s 
a  diamond-studded  watch  fob.  and  the 
second  a  gold  watch.  The.v  are  for  the 
winner  of  the  highest  single  game  score 
in  five-man  team,  and  the  ninner-up. 
The  contest,  just  started,  will  continue 
through  April. 

A  compaign  for  $.'10,000  for  the  erec 
tion  of  the  Marian  Home  for  Working 
Girls  is  l)eing  given  much  space  in  all 
newspapers  here,  due  to  the  effoits  of 
William  Ila.ves,  a  well  known  newspaper 
man.  Mr.  Hayes  formerly  was  on  the 
Press,  and  now  is  secretary  to  Congress¬ 
man  Crosser. 

The  Press  is  offering  cash  prizes  for 
suggestions  for  a  title  for  its  new  classi¬ 
fied  moving  picture  advertisements,  which 


now  fill  two  columns.  So  far  no  one  has 
succeeded  in  annexing  the  money. 

Mayor  Henry  D.  Lindsley  of  Dallas, 
Tex.,  known  throughout  the  country  as 
the  “efficiency  mayor,”  addressed  the 
Cleveland  Advertising  Club  today.  Tlie 
topic  he  discussed  that  interested  the 
menihers  most  was  that  through  being 
advertised  as  the  “city  of  the  hour”  Dal¬ 
las  has  become  better  known  than  any 
other  city  of  its  size. 

PHOTO  PLAY  WORLD  COMING. 

Cleveland  is  to  have  a  motion  picture 
newspaiier,  starting  possibly  next  week. 
The  project  is  backe<l  by  C.  M.  Baxter, 
graduate  of  the  University  of  Pennsyl¬ 
vania,  ’95 ;  Helen  Hewitt  Green,  recently 
of  the  editorial  staff  of  the  Norfolk  (Va.) 
Ledger-Dispatch ;  Myril  Elinore  Hewill, 

A.  D.  Howe  and  Jeannette  B.  Kanner. 
The  publication  has  been  incorporated 
under  the  laws  of  Ohio  for  $5,000.  Mr. 
Baxter  has  been  identifieil  with  theatrical 
work  for  a  number  of  .years.  Mrs.  Green 
will  be  the  editor.  The  paper,  to  be 
known  as  the  I’hoto  Play  World,  calls 
itself  “an  American  home  journal  of  cur¬ 
rent  review.” 

A  new  paper  for  northern  Emmet  coun¬ 
ty,  Mich.,  has  been  started  by  W.  St.  C. 
Gloster,  of  Levering,  Mich.  The  paper 
will  be  known  as  the  Ijcvering  lA)cal. 

Another  new  pnjier  for  Michigan  has 
made  its  appearance  under  the  direction 
of  Fred  A.  Vannater,  publisher  of  the 
lA'nox  (Mich.)  Standard.  The  new  ven¬ 
ture  is  devoted  to  the  interests  of  Mt. 
Clemens,  Mich. 

The  Grand  Kapids  Herald,  a  morning 
dail.v,  has  openeil  a  new  department 
known  as  the  Newspaper  Engraving  Com¬ 
pany.  It  will  handle  oommercinl  and 
newspaper  engraving  in  addition  to  the 
engraving, work  for  the  Herald. 

George  Kenienyi,  founder  and  manag¬ 
ing  e<lltor  of  the  Cleveland  Hungarian 
daily,  Magyar  Hirlap,  was  the  guest  of 
honor  at  a  banquet  last  Sunda.v,  at  which 
city  officials,  judges  and  prominent  citi¬ 
zens  were  present.  Safety  Director  A. 
A.  Benesch,  one  of  the  speakers,  took 
the  opportunity  to  rap  newspaper  at¬ 
tacks  upon  so-called  hyphenated  Ameri¬ 
cans.  “No  naturalized  citizens,  regard¬ 
less  of  his  nationality,”  said  the  director, 
“can  be  a  good  citizen  of  the  T’nited 
States  if  he  has  lost  all  feeling  of  love 
for  his  native  country.” 

The  plant  of  the  Toledo  (O.)  Times 
was  partly  destroyed  by  fire  early  last 
Saturday  morning.  According  to  General 
Manager  R.  C.  Patterson,  the  damage 
will  reach  $25,000.  How  the  fire  started 
is  not  known,  as  no  one  was  in  the  build¬ 
ing  at  the  time.  The  Times  is  a  morn¬ 
ing  paper.  As  soon  as  it  became  known 
the  equipment  was  not  an  shape  to  use, 
an  offer  was  made  hy  the  management  of 
the  News-Bee,  and  the  Times  now  is  be¬ 
ing  printed  on  presses  of  the  evening 
paper.  Other  firms  nffeeted  by  the  fire 
are  the  Buckeye  Engraving  Company,  the 
National  Electric  Company,  the  Odon 
Sign  Company,  and  the  Su|)erior  Color 
Press  Company.  Smoke  from  the  Times 
building  frightened  patrons  of  tlie  Boody 
House,  Widell  and  St.  Charles  hotels. 
POLITICAL  ADVERTISING  IN  Bl'FFAF.O. 
The  Buffalo  Sunday  Times  is  taking 
advantage  of  the  desires  of  candidates 
in  connection  with  the  coming  city  elec¬ 
tion.  and  is  printing  large  quantites  of 
personal  display  advertising.  For  ex 
ample,  in  last  Sunday’s  issue  there  was 
an  eight-page  section  devoted  to  iiolitical 
advertising,  about  three  quarters  of  the 
space  being  given  over  to  ads  from  coiin- 
cilmanic  and  other  aspirants.  The  rest 
of  the  section  was  used  to  cover  the  issues 
at  stake  this  fall,  which  seems  to  show 
this  paper  has  gone  others  in  this  section 
one  lietter. 

William  B.  Powell,  editorial  superin¬ 
tendent  of  the  Sherwin-Williams  Com¬ 
pany.  addressed  the  sales  division  of  the 
(leveland  .Advertising  Club  yesterday  on 
“Staging  Sales  Conventions.”  Mr.  Pow¬ 
ell  says  he  favors  a  daily  paper  in  which 
men  who  have  made  a  record  in  selling 
certain  lines  of  goods  could  tell  others 
how  the.v  aocompished  the  feat  If  the 
facility  for  a  dally  paper  is  not  avail¬ 
able  Mr.  Powell  sa.vs  a  mnltigraph  bul¬ 
letin  could  1)0  made  to  serve  the  purpose, 
to  be  issued  frequently  during  the  con¬ 
vention. 


The  Leader-News  is  conducting  one  of 
the  most  interesting  contests  in  connec¬ 
tion  with  “Tad’s”  (T.  A.  Dorgan)  work. 

It  is  known  as  the  “Indoor  Sports” 
contest,  and  has  taken  embryo  cartoonists 
by  storm.  Several  thousand  “ideas”  have 
swamped  the  Leader-News  office.  Three 
prizes,  original  autographeil  cartoons,  are 
the  prizes.  The  stunt  is  to  create  the 
best  idea,  best  executed ;  the  best  idea 
regardless  of  execution ;  and  the  best  exe¬ 
cution  regardless  of  the  idea.  Every  eve¬ 
ning  somebody's  idea  has  been  printed, 
and  the  similarity  to  Mr.  Dorgan’s  work 
is  marked  in  many  cases. 

A  practical  course  in  advertising  has 
been  started  at  Western  Reserve  Univers¬ 
ity.  The  course  follows  one  on  advertis¬ 
ing  management  which  ran  last  year.  A. 
Miller  Ingraham,  M.  A.,  advertising  coun¬ 
sel  for  banks,  will  conduct  this  depart¬ 
ment.  The  course  is  planned  to  aid  young 
business  men  especially.  Advertising 
writing  will  ooc-upy  the  first  six  months, 
and  during  the  second  semester  advertis¬ 
ing  management,  laying  out  of  a  cam- 
paigD  forms  of  advertising  and  general 
application  of  advertising  principles  will 
he  taken  up.  I’rofessor  Ingraham  con¬ 
ducts  the  largest  business  in  the  United 
States  devoted  to  bank  advertising  ex¬ 
clusively.  He  has  been  a  practical  adver¬ 
tising  man  for  more  than  12  years,  and 
for  eight  .years  taught  advertising  at  the 
Spencerian  Business  College,  this  city. 
He  is  a  member  of  the  National  Associa¬ 
tion  of  Advertising  Teachers,  and  will  re¬ 
ceive  mention  in  “Notable  Advertising 
Men,”  now  being  published  in  Detroit. 

A  PAPER  FOR  SHIPPING  MEN. 

Traffic  managers  and  shippers  in  this 
part  of  the  coiinlry  are  going  to  have  a 
paper  of  their  own.  The  Interstate  Com¬ 
merce  Review  Conii)any  has  been  formed 
at  Cincinnati  hy  Harry  S.  Barnes,  J.  A. 
Sullivan  and  S.  S.  Stewart.  The  com¬ 
pany  will  issue  its  news  in  loose-leaf  bul¬ 
letin  form,  and  will  concentrate  on  deci¬ 
sions  of  the  Interstate  Commerce  Com¬ 
mission,  and  changes  resulting  therefrom. 

Few  men  in  the  publishing  business  in 
this  part  of  the  country  are  better  posted 
as  to  general  trade  conditions  than  Rob¬ 
ert  K.  Beach,  general  manager  of  the 
Ohio  News  Bureau.  He  says  :  “The  most 
striking  phase  of  business  conditions  de¬ 
veloped  from  a  close  observation  of  activi¬ 
ties  ns  they  affect  Cleveland  and  adjacent 
territory  is  that  there  is  work  for  every 
one  in  this  community.  When  it  is  taken 
into  consideration  that  there  are  750,000 
persona  in  the  Cleveland  district  alone, 
this  situation  must  be  considered  signifi¬ 
cant.  Of  course,  much  of  the  activity  in 
this  section  is  abnormal,  due  to  the  heavy 
demand  upon  plants  producing  munitions 
of  war.  At  the  same  time  this  activity  is 
reflected  all  along  the  line,  so  that  all 
business  is  reaping  the  benefit.  The 
money  forthcoming  from  these  enterprises 
gets  hack  into  the  regular  channels.  “Our 
advertising,  during  the  last  six  months 
e8i)ecially,  shows  a  steady  natural  in¬ 
crease,  month  by  month.  The  long-talked- 
of  prosperity  for  the  business  office  of 
publications  is  not  coming — it  has  ar¬ 
rived  ;  and  if  we.  like  others,  are  getting 
the  full  share  of  advertising,  it  must  go 
without  saying  that  people  are  doing  the 
business.”  The  Ohio  News  Bureau,  un¬ 
der  the  direction  of  Mr.  Beach,  who  is  a 
newspaper  man  of  many  years’  experi¬ 
ence,  has  expanded  and  improved  until 
now  a  wide  territory  is  covered,  including 
Ohio,  Michigan,  Kentucky,  West  Virginia, 
Indiana  and  the  western  part  of  Pennsyl¬ 
vania.  This  organization  specializes  in 
business  news,  putting  out  ton  daily  pa¬ 
pers  in  which  every  line  is  covered  sepa¬ 
rately.  Building  news  is  given  particular 
attention,  and  it  is  from  the  data  gleaned 
through  this  source  that  Mr.  Beach  draws 
his  conclusions  as  to  general  business 
conditions.  The  Ohio  Arehiteet  Engineer 
and  Builder,  a  publication  which  has 
been  added  to  the  Ohio  News  Bureau's 
list,  is  being  developed  along  new  lines 
by  Mr.  Beach,  and  within  a  few  weeks 
some  excellent  changes  will  be  announced. 
Guy  Wells,  of  the  nrrhiteetural  depart¬ 
ment  of  the  University  of  Michigan,  has 
taken  charge  of  this  paper,  and  the  value 
of  his  technical  training  at  Ann  Arbor  is 
reflected  in  the  publication. 
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Southern  Prosperity  Expressed  in  figures 

Grain  Crop,  1915 .  $1,330,000,000 

Cotton .  660,000,000 

Cotton  Seed .  180,000,000 

TOTAL . $2,170,000,000 

'I'he  cotton  estimates  are  based  on  the  present  price  of  11c.  per  lb.,  the  cotton  seed  like¬ 
wise  at  $30  per  ton,  both  of  which  give  every  indication  of  going  higher.  It  is  interesting  to 
note  here  the  extent  to  which  diversification  of  crops  has  been  carried  in  the  South,  by  compar¬ 
ing  the  amounts  derived  from  Cotton  and  Grain.  And  note  these  statistics; 

Average  Cotton  Exports  for  Last  10  Years,  8,284,507  Bales 

Cotton  Exports  For  1915  to  June  30.  .  .  8,500,000  Bales 

This  makes  it  clear  that,  despite  the  dire  predictions  of  a  year  ago,  cotton  exports  for  the 
first  six  months  of  1915  are  above  the  annual  average  for  the  last  ten  years. 

Moreover,  here  are  some  significant  facts; 

Cost  of  Raising  the  1915  Cotton  Crop.  .  .  .  7^0  Per  lb. 

Price  as  this  Ad  is  Written .  1 1  ic  Per  lb. 

Adding  to  the  figures  given  above  for  Grain  and  Cotton,  the  income  this  year  from 
Tobacco,  Citrus,  Truck,  Peaches  and  other  Southern  agricultural  products,  we  easily  have; 

Agp-icultural  Income  for  1915 .  $3,000,000,000 

Put,  mark  this,  the  Agricultural  Income  lacks  over  $1,000,000,000  of  equalling  these 
figures; 

Manufacturing  Income  for  1915.  .  .over  $4,000,000,000 

But  how’s  this  for  progressiveness? 

Population,  1910  .  30,510,000 

Population,  1915 . Approximately  35,000,000 

$10,000,000,000.00 

THE  SOUTH’S  ANNUAL  PURCHASING  POWER 

In  round  figures,  the  South  derives  this  year  from-=- 

MANUFACTURES .  $4,000,000,000 

AGRICULTURE .  3,000,000,000 

MINES .  '  500,000,000 

LUMBER .  500,000,000 

Adding  to  this  $8,000,000,000  the  money  received  from  various  other  sources,  gives  the 
South  a  cash  income  this  year  of  fully  $10,000,000,000. 

For  full  information  as  to  rates,  circulation,  territory,  jobbers  and  the  like,  address  any  or  all  of  the  following  important  Southern  newspapers 

ALABAMA  GEORGIA  NORTH  CAROLINA  TENNESSEE 

Blnnin«h«in,  AB*-Her«ld  AIb«iy.  Her  jd  9***'.",  k,  Courier 

5.  *  *1 _ I  mAmmr  .  .  ^  AshavUle,  Gazette-News  Chattanooga.  News 

R  nShlm’  News  AUanta,  Constitution  Charlotte,  News  Chattanoola,  Times 

^dsden  Journal  AUanta,  Georgian  Charlotte,  O^erver  Knoxville,  Journal  and  Tribune 

^dsden  Times-News  Augusta,  Chronicle  ni.  ^‘ntinel 

Mokil.  Item  »  .  u  IJ  S^***!*’  Observer  Memphis,  Commercial  Appeal 

k*:g"lster  »o^iiS  Sentme.  M^e’, 

ARKANSAS  PS  News  SOUTH  CAROLINA  TEXAs”*’ 

LitUe  Rock,  Democrat  Waycross,  Journal  TEXAS 

Charleston,  News  and  Courier  Beaumont,  Enterprise 

*^Vi?;?o?vV  MetropolU  H  J  al  ^e^x^kr^  SUtes  Press 

ttnvU^  Times  Union  I^uisviJ...  Courter  Journal  C.|u»h^^  SUU^  VIRGINIA 

Tampa*  Tribune  Louisville,  Times  Spartanburg,  Herald  Lynchburg,  News 

Members  of  THE  SOUTHERN  NEWSPAPER  PUBLISHERS  ASSOCIATION 


This  Is  the  third  of  a  series  of  advertisements  prepared  by  Tub  Massenoalb  Advebtisixo  Aoencv,  .Atlanta,  Ga.,  for  the  members  of  the  S.  N.  P,  A. 
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Circulation  Features 

All  Big  Business  Getters 

Maps  and  Charts,  Needle  Books,  Foun¬ 
tain  Pens,  Dictionaries,  Sewing  Awls, 
Carving  Sets,  Sewing  Sets,  Spring  Ten¬ 
sion  Shears,  Electric  Lanterns,  Valuable  | 
Paper  Wallets  and  Pocket  Knives. 

Can  Supply  Anything  You  Want  in 
the  Premium  Line 

Write  for  Descriptive  Catalog 

and  Quantity  Prices  I 

S.  BLAKE  WILLSDEN 

Premium  and  Advertising  Specialties 

1606  Heywerth  Bldg.  Chicago 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

East  1 3th  St.  fit  Locust  Are.,  B'kIyn.N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


For  Sale 

DUPLEX  fUT-BED  NEWSPAPER  PRESS 

Prints  from  type,  4-6-8-10- 12-page 
papers,  length  of  page  22^^”,  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  size.  Speed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


IL  PROGRESS© 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postofhee  statement,  134,286  copies 
II  Progresso  Italo-Americano  enjoys 
the  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street,  New  York  City 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 
L*t  <M  smd  you  tompitt  of  our  col¬ 
ored  comiei,  doily  and  Sunday  pagte 
•n  black  and  caJort. 

Newspaper  Feature  Service 

M.  Koeaigsberg,  Manager 
«1  PARK  ROW  KEW  YORK 


SPECIFY 

CLINE- WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CUNE  ELEaRlC  MFC.  CO. 

Finhur  Bldg.,  Chicago 


“BUY  IT  IN  OCTOBER” 


Noteworthy  Success  in  Texas  of  a  “Day” 
Having  the  .4bove  Slogan — “Wantmore 
Pickle  Co.”  of  the  Dallas  Ad  League 
Fulfilling  Its  Destiny  Admirably  — 
Texas  Editorial  Association  Note. 
Dallas,  Texas,  October  12. — In 

the  closing  days  of  Septemlter  a  ‘‘Buy 
It  Ill  October”  movement  was  launched 
by  the  Dallas  Morning  News,  the  Dal¬ 
las  Evening  Journal  and  the  Galveston 
Daily  News,  the  success  of  which,  in 
the  stimulation  of  general  business  and 
commercial  activity,  has  been  phenom¬ 
enal.  Texas  having  produced  a  bumper 
grain  crop  at  top  prices,  cotton  having 
gone  to  twelve  cents,  and  Texas  banks 
being  filled  with  more  surplus  money 
than  at  any  period  in  the  history  of  the 
Ptate,  the  News  and  the  Evening  Jour¬ 
nal  urged  their  readers  to  dismiss  any 
lingering  and  unfounded  fears,  to  re¬ 
alize  that  prosjterity  is  at  hand  and  to 
accept  that  prosp<‘ritj% 

The  News  and  the  Journal  suggested 
Detolx-r  as  an  arbitrary  {leriod  during 
which  all  jiersons  were  urgt  d  to  make 
postponed  purchases,  improvements  and 
investments  and  to  settle  outstanding 
obligations,  arguing  that  with  an  abun¬ 
dance  of  money  on  hand  pros|>erity  can 
automatically  be  re-established  if  every 
one  will  lK*come  disabused  of  the 
“tighten  up”  idea,  and  instead  “loosen 
up”  and  go  ahead,  and  use  that  money 
in  a  normal,  ordinary  manner. 

'J  he  idea  exerted  an  immediate  ap- 
I)eal,  and  spread  like  wildfire  through¬ 
out  Texas  and  the  {Southwest.  A  score 
of  “Buy  It  In  October”  campaigns 
sprang  up  in  other  towns,  and  hundreds 
of  favorable  expressions  were  made. 
The  actual  effeet  in  a  business  and  eom- 
rnereial  way  has  been  that  every  Dallas 
retail  store  has  so  far  during  October 
done  a  much  greater  volume  of  business 
than  at  the  same  time  last  year. 
Wholesalers,  jobliers  and  manufacturers 
report  a  ru.sh  business,  and  in  all  lines 
collections  are  extraordinarily  good. 
Dallas  and  Galveston  have  b<*en  “Buy¬ 
ing  It  In  October,”  and  the  prosperity 
so  ushered  in  seems  certain  to  continue 
in  succeeding  months. 

Attendance  at  the  luncheon  meeting 
of  the  Dallas  Ad  Ijeague  is  increasing 
since  the  beginning  of  the  “dummy”  or¬ 
ganization  of  the  “Wantmore  Pickle 
Co.,”  which  was  started  some  three 
weeks  ago  by  the  members  of  the  Dal¬ 
las  Ad  I>-ague. 

The  idea  is  to  work  out  plans  and  a 
campaign  of  advertising  for  the  dis¬ 
tribution  and  selling  of  the  products  of 
the  new  eomjMiny. 

All  members  of  the  I>'ague  are  stock¬ 
holders  in  the  new  hypothetical  pickle 
company  and  a  board  of  directors  was 
elected,  who  in  turn  elected  a  president 
and  general  manager,  secretary  and 
treasurer  and  sales  manager,  who  are 
directing  the  affairs  of  the  new  com¬ 
pany  at  these  meetings. 

The  company  is  organized  on  a  basis 
of  a  paid-up  capital  of  .$2.3,000,  and  has 
decided  to  appropriate  a  fund  of  $3,000 
for  the  advertising  campaign,  and  this 
to  be  confined  to  Dallas  and  Dallas 
(bounty,  and  as  the  business  justifies,  a 
state-wide  campaign  is  to  be  considered. 

Advertising  plans  and  methods  were 
discussed  at  the  meeting  last  week. 
Frank  Holland,  Jr.,  was  called  upon 
to  present  the  merits  of  Farm  and 
Ranch  and  Holland’s  Magazine.  H.  H. 
IJnnington,  publisher  of  the  Progressive 
Merchant,  submitted  facts  and  figures 
as  to  his  publication.  Byron  W.  t)rr, 
of  the  Southwestern  Publishing  Co., 
was  called  upon  to  give  his  views  as  to 
direct  advertising  in  connection  with 
the  pickle  company  campaign,  and  H. 
E.  MTiittier,  of  the  State  Fair  of  Texas, 
presented  the  advantages  of  making  an 
exhibit  of  the  company’s  products  at 
the  “Made-in-Texas”  exhibit  at  the 
State  Fair. 

The  local  daily  newspHi>ers  are  also 
to  present  their  claims,  and  the  agency 
men  will  also  submit  plans  for  handling 
the  entire  campaign. 

Growing  out  of  the  publicity  given 


Dallas  through  the  “Wantmore  Fickle 
Company,”  the  ad  men  are  preparing 
to  bring  a  real  company  to  Dallas.  The 
real  company  will  not  handle  pickles, 
however,  but  it  is  a  eoneern  that  will 
manufacture  and  sell  inks. 

The  Ad  League  at  its  last  meeting 
discussed  advertising  mediums,  includ¬ 
ing  newspapers,  magazines,  street-car, 
out-door,  direet-by-mail.  distribution  of 
samples  and  other  kinds  of  publicity. 
No  decision  was  reached  as  to  how  the 
theoretical  appropriation  of  $3,000  will 
be  spent.  An  advertising  manager  will 
be  elected  at  the  next  meeting.  So  far 
only  two  ad  men  have  made  applica¬ 
tion  for  this  position. 

Great  preparations  are  being  made 
for  the  entertainment  of  the  Texas 
Editorial  Association  when  it  meets  at 
Dallas,  Texas,  on  November  18,  19  and 
20.  The  membership  of  this  associa¬ 
tion  is  composed  only  of  those  who 
have  been  for  thirty  years  continuously 
in  the  newspaper  work  in  Texas,  and 
among  these  are  some  of  the  best 
known  i*ditor8  in  Texas.  John  R.  Luns¬ 
ford,  of  Fort  Worth,  is  president;  Ma¬ 
jor  Hamp  Cook,  of  Houston,  is  record¬ 
ing  secretary,  and  J.  R.  Ransome.  Jr., 
of  CTeburne,  is  corresponding  secretary. 
Efforts  are  being  made  to  get  the  names 
of  all  who  are  entitled  to  membership, 
and  to  date  more  than  eighty  names 
have  been  enrolled. 

The  Dallas  Typographical  Union  cele¬ 
brated  its  thirtieth  anniversary  on 
October  5  with  a  reception  and  program 
of  addresses  and  musical  selections.  W. 
K.  Thomas,  president  of  the  local,  paid 
high  tribute  to  the  various*  employers 
of  memlxTS  of  the  union,  the  largest 
employer  being  A.  H.  Belo  &  Co.,  pub¬ 
lishers  of  The  Dallas  Morning  News, 
Dallas  Evening  Journal  and  other  pub¬ 
lications.  Among  other  speakers  were; 
H.  M.  Campbell,  foreman  of  The  News 
composing  room;  DeWitt  McMurray, 
wlitor  of  the  farm  publications  of  A.  H. 
Belo  &  Co.;  M.  G.  Heaslip,  Clint  Tullus. 
A.  C.  Sutherland,  W.  M.  Cornett,  John 
Oliver  and  J.  F.  Peske.  Most  of  these 
are  charter  members  of  the  union. 

William  .Jennings  Bryan  was  elected 
as  honorary  member  of  the  Dallas  Press 
Qub  at  a  meeting  following  the  address 
by  the  former  secretary  of  state  under 
the  auspices  of  the  Dallas  C3ub.  The 
Dallas  Club  has  taken  up  its  social 
activities  following  the  summer  months, 
and  at  a  meeting  Friday  night  a  smoker 
was  given  complimentary  to  the  forty 
new  members  that  had  been  brought  in 
during  the  membership  campaign. 
President  M.  W.  Florer  acted  as  master 
of  ceremonies,  and  menilx'rs  of  local 
theatrical  companies  were  present  as 
guests  and  entertained  the  members 
with  numbers  from  their  programs. 

Benefits  to  be  derived  by  the  City  of 
Fort  Worth  through  co-operation  in 
Style  Show  Week,  formed  the  topic  for 
discussion  at  the  weekly  meeting  of  the 
F'ort  Worth  Ad  Club.  Frank  T.  Crit¬ 
tenden,  former  advertising  manager  of 
Washer  Bros.,  was  the  chief  speaker. 
He  said  the  intangible  assets  of  the  city 
would  be  greatly  increased  through  the 
spirit  of  co-operation  which  the  visitors 
would  see,  and  which  thi'y  would  uud<T- 
staiid  as  showing  the  unity  and 
strength  of  the  community. 

Hugh  Jamieson,  manager  of  the  Style 
Show,  also  discussed  the  ne(‘d  of  co¬ 
operation,  especially  in  advertising  the 
city. 

President  Tully  Bostick,  of  the  .4d 
Gub,  reported  that  he  had  ordered  Fort 
Worth  placed  on  the  list  of  cities  which 
the  five  advertising  experts  sent  out 
under  the  auspices  of  the  Associated 
Advertising  Clubs  of  the  World  will 
visit.  The  first  lecture  will  l)e  given 
here  in  November,  and  the  others  will 
be  given  during  the  winter  months  and 
will  form  the  winter  educational  cam¬ 
paign  of  the  ad  men  here. 

Fake  advertising  came  in  for  consid¬ 
erable  discussion  and  a  committee  con¬ 
sisting  of  Walter  Beck,  R.  E.  Kerr  and 
E.  P.  Bj'ars  was  appointed  to  investi¬ 
gate  the  report  that  the  merchants  of 
Fort  Worth  were  recently  Ilwced  of 
several  thousaml  dollars  in  ads  on  a 
fake  advertising  scheme  under  the  im¬ 
pression  that  it  was  a  Chamber  of  Com¬ 
merce  affair.  A.  L.  Shuman  said  that 


if  the  Ad  Club  had  the  proper  co-opera¬ 
tion  of  the  Fort  Worth  merchants,  such 
fake  advertising  schemes  would  Ikj 
stopped  often  before  they  got  started. 

ilembers  of  the  Houston  Rotary  Club 
and  members  of  theatrical  companies 
playing  in  Houston  theatres  were  enter¬ 
tained  by  the  Houston  Press  Club,  at  its 
meeting  last  week.  A  program  of  ex¬ 
ceptional  interest  was  rendered  under 
the  direction  of  Emmet  Ijennon,  chair¬ 
man  of  the  entertainment  committed', 
song  and  story  dancing  being  a  feature. 
Refreshments  were  served  throughout 
the  evening. 

Sumner  M.  Ramsey,  former  telegraph 
editor  of  the  Houston  Post,  is  now 
night  editor  of  the  Galveston  Daily 
News,  succeeding  L.  M.  Thatcher,  who 
resigned  a  few  weeks  ago. 

The  wholesale  jewelry  house  of 
Shuttles  Bros.,  of  Dallas,  is  preparing 
to  inaugurate  an  intensive  advertising 
campaign  and  has  added  a  new  member 
to  its  advertising  staff.  Bernard  L. 
Roemer,  of  Shreveport,  La.,  will  become 
assistant  to  Ailvertising  Manager  Gus 
W.  Thomasson.  Mr.  RfxMner  has  had 
wide  newspaper  exi)erience  and  has  been 
prominent  in  advertising  work.  His 
last  work  was  director  of  publicity  for 
the  Shreveport  Chautauqua  Associa¬ 
tion. 

The  Paris  Daily  Advocate  has  been 
sold  by  Mrs.  W.  M.  Furey,  publisher,  to 
.f.  S.  Bagwell,  of  Paris,  and  George  T. 
Spears,  of  Alulene.  Both  are  experi¬ 
enced  newspaper  men  and  will  continue 
the  publieation  of  the  .-Xdvocate  at 
Paris.  Bagwell  &  Spears  were  partners 
in  the  publication  of  a  newspaper  at 
Terrell,  Texas,  several  years  ago.  1'lie 
Dilily  Advocate  was  founded  by  \V.  M. 
Furcy  who  died  about  eight  months 
ago.  and  since  that  time  his  widow  has 
been  continuing  tbe  publication  of  tlie 
piiper. 

O.  M.  Gibbs,  for  scvi-ral  yciirs  editor 
of  the  Garrison  (Texas)  News,  has  pur¬ 
chased  a  half  interest  in  the  Nacog¬ 
doches  (Texas)  Daily  S<*ntinel  and  has 
assumed  editorial  supervision  of  that 
paper.  The  new  firm  is  styled  Haltom 
&  G'ibbs.  A  Merganthaler  linotyix-  ma 
chine  has  just  been  purchased  and  other 
improvements  made  in  the  plant  of  the 
Sentinel. 

Max  Williams  has  purchased  the 
Barnes  Printing  Company’s  office  in 
Snyder,  Texas,  and  is  making  prepara¬ 
tions  to  establish  a  newspaper  there. 
He  has  ordered  additional  supplies  and 
machinery  for  his  plant. 

New  e(|uipnient.  consisting  of  a  lino¬ 
type  machine  and  new  press,  is  lieing 
installed  by  the  Baylor  County  Banner, 
published  at  Seymour,  Texas,  of  which 
O.  O.  Harrison  is  editor.  The  improve¬ 
ments  being  made  will  cost  several 
thousand  dollars. 

Fire  on  the  night  of  October  9  greatly 
damaged  the  plant  of  the  Dublin  (Tex¬ 
as)  Progress,  putting  linotypi;  and 
j)rcsse8  out  of  commission.  Editor  J. 
S.  Daily  reports  that  damage  will  he 
ie]iaired  and  that  the  Progress  will 
not  miss  an  issue. 

A  gasoline  explosion  in  the  plant  of 
the  Georgetown  (Texas)  Ckimmercial, 
published  by  I>ee  J.  Rountree,  causeil 
minor  damage  but  severely  burned  R. 
E.  Huchingson,  linotype  operator. 
Ilucliingson  will  rex-over. 

Will  Irwin  Draws  Big  Crowd 

Although  the  National  Press  Club  of 
Washington  is  quite  used  to  war  cont-s- 
pondents,  having  had  Irvin  Cobb,  of  tiu* 
Saturday  Evening  Post,  Oswald  F. 
Schuette,  of  tbe  Chicago  Daily  News,  and 
AVilliara  G.  Shepherd,  of  the  United  Press, 
almost  handrunning — a  cajiaclty  andii-nci* 
turned  out  last  Saturday  night  to  hear 
Will  Irwin,  famous  as  the  author  of  the 
story  of  the  battle  of  Ypres. 


Auto  Show  Advertising 
Bromfield  &  Field,  Inc.,  171  Madison 
avenue.  New  York  City,  will  again  handle 
the  advertising  of  the  National  Auto 
Shows,  to  be  held  in  Grand  Central  Pal¬ 
ace,  New  York,  Deietnber  31  to  January 
8,  and  in  the  Coliseum  and  First  Regi¬ 
ment  Armory,  Chicago,  January  22  to 
29.  Newspapers,  automobile  trade  papers 
and  autdoor  advertising  will  be  used. 
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GET  NEW  BUSINESS  IN  NEW  ENGLAND! 

Get  It  Now,  by  Using  These  Progressive  Dailies,  Which  Cover  the  Six  States 

from  Border  to  Border. 


In  New  England,  there  is  nearly  7 
per  cent  of  the  entire  population  of 
the  United  States. 

It  is  an  extremely  thrifty  popula¬ 
tion,  with  “ready  money”  in  the 
banks,  in  winter  when  the  snows 
blow  and  drift,  or  in  summer,  when 
the  flowers  bloom  and  the  merry 
streams  go  leaping  on  their  way, 
greeting  the  great  mills  and  factories 
whose  heart-throbs  are  felt  in  all 
parts  of  the  world. 

These  Industries  of  New  England 
reach  out  to  the  Pacific,  down  to  the 
Gulf  of  Mexico,  to  South  America 
and  across  the  Atlantic.  They  have 
behind  them  the  indomitable  energy 
of  the  hardy  New  Englander,  who 
succeeds  in  wresting  from  the  out¬ 
side  world  two  and  one-half  millions 
of  dollars  every  year. 

These  billions  are  cheerfully  paid 
for  things  which  only  New  England 
can  produce  by  its  skilled  labor, 
which  earns  80  per  cent  more  than 
the  average  paid  for  labor  in  any 
other  equally  prosperous  section. 

When  labor  earns  it  spends,  and 
spends  liberally. 

This  explains  why  the  buying 
power  of  New  England  is  so  high — 
and  why  the  New  England  Daily 
Newspapers  are  among  the  most 
profitable  advertising  mediums  on 
the  face  of  the  earth. 

How  many  general  advertisers 
have  given  this  fact  serious  thought? 

How  many  general  advertisers 
suspect  the  rich  field  that  awaits 
them  in  these  six  successful  states 
whose  factories  now  are  running 
overtime  and  pouring  wealth  out  in 
ceaseless  streams  in  every  city, 
town  and  village. 

Where  can  advertising  agencies 
spend  the  money  of  their  clients  with 
so  much  assurance  of  tremendously 
profitable  returns? 


MASSACHUSETTS. 


Circulation 

2,500 1 

10,0001 

Boston  American  (E) . 

389,944 

.35 

.35 

Boston  Globe  (ME)  . 

227,523 

.30 

.30 

Boston  Herald-Traveler  (ME) 

♦172,852 

.28 

.25 

Boston  Journal  (M) . 

♦53,816 

.16 

.125 

Boston  Post  (M) . 

♦463,578 

.40 

.40 

Boston  Transcript  (E)  . 

29,052 

.15 

.15 

Fall  River  News  (E) . 

♦7,153 

.02 

.02 

Fitchburg  Sentinel  (E) . 

4,879 

.0172 

.0129 

Haverhill  Record  (S) . 

♦♦15,000 

.0285 

.0285 

Lawrence  Telegram  (E) . 

Lawrence  Tribune-Eagle 

♦8,986 

.0286 

.016 

(M  &  E  comb) . 

11,426 

.03 

.02 

Lowell  Courier-Citizen . 

♦16,182 

.03 

.03 

Lynn  Item  (E)  . 

♦13,004 

.0536 

.0357 

Lynn  News  (E) . 

New  Bedford  Standard  and 

8,268 

.0357 

.0207 

Mercury  (ME)  . 

♦20,900 

.03 

.03 

Springfield  Republican  (M) 

14,831  ] 

Springfield  News  (E) . .  15,295  j 

[  30,126 

.09 

.06 

Springfield  Republican  (S) 

15,973 

.065 

.04 

Springfield  Union  (MES) .... 

♦27,370 

.07 

.06 

Taunton  Gazette  (E) . 

♦5,552 

.0215 

.015 

Worcester  Gazette  (E) . 

27,578 

.045 

.035 

Worcester  Telegram  (MS).. 

29,640 

.05 

.05 

Massachusetts  totals  . 

1,578,802 

2.2551 

2.0488 

Population,  3,605,522 

RHODE  ISLAND. 

Pawtucket  Times  (E) . 

21,355 

.05 

.0325 

Providence  Bulletin  (E) . 

49,388 

.09 

.09 

Providence  Journal  (MS^) . . . 

24,495 

.07^08 

.07^08 

Providence  Tribune  (E) . 

18,396 

.05 

.05 

Rhode  Island  totals . 

113,634 

.26 

.2425 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) . 

6,790 

.0178 

.0178 

Portland  Express  (E) . 

20,163 

.0535 

.0375 

Waterville  Sentinel  (M) . 

5,183 

.02357 

.01215 

Maine  totals  . 

32,136 

.09487 

.06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  . 

24,811 

.08 

.05 

Population,  438,662. 

• 

VERMONT. 

Burlington  Free  Press  (M). 

9,317 

.0228 

.0157 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

•  .045 

(E  &  M)  . 

♦♦♦25,000 

.065 

Bridgeport  Standard  (E) .... 

5,343 

.035 

.015 

Danbury  News  (E) . 

5,969 

.0118 

.0118 

Hartford  Courant  (MS) . 

17,624 

.06 

.035 

Hartford  Post  (E) . 

♦13,500 

.025 

.02 

Hartford  Times  (E) . 

23,899 

.06 

.04 

Meriden  Journal  (E) . 

4,910 

.025 

.0143 

Meriden  Record  (M) . 

New  Haven  Journal-Courier 

5,768 

.0357 

.015 

(M)  . 

11,752 

.03 

.025 

New  Haven  Union  (E) . 

16,076 

.05 

.03 

New  London  Day  (E) . 

8,254 

.0285 

.0171 

New  London  Telegraph  (M) 

3,780 

.00857 

.00714 

Norwich  Bulletin  (M) . 

9,250 

.04 

.018 

Connecticut  totals  . 

151,125 

.47457 

.29334 

Population,  1,114,756. 

New  England  totals . 

1,909,825 

3.18 

2.71 

^Government  statements,  April,  1915. 

♦♦Publishers’  statement. 

♦♦♦Government  statement  and  A.  B.  C. — M.  &  E.  Combination. 
Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


No  business  man  who  earnestly 
desires  to  increase  his  business  in 
New  England  will  consider  omitting 
these  New  England  Dailies  from  his 
advertising  list.  It  would  be  poor 
business  to  do  so. 

These  Dailies  circulate  among 
people  who  have  over  two  billions 
of  dollars  in  their  banks  and  pockets. 

Where  today  can  be  found  a  richer 
field? 

New  England  people  are  among 
the  most  progressive  people  in  the 
world. 

They  read  a  great  deal,  spend  a 
great  deal. 

They  take  pride  in  their  homes. 

I'hey  love  music,  art  and  books. 

They  ride  in  automobiles. 

'fhey  wear  fine  clothes. 

'Phere  is  nothing  too  good  for 
them. 

They  spend  money  liberally  for 
things  that  appeal  to  them  and  es¬ 
pecially  when  the  things  are  adver¬ 
tised  in  the  home  papers. 

These  New  England  papers  are 
supported  generously  by  New  Eng¬ 
land  advertisers,  who  get  results. 

This  is  a  test  of  the  value  of  ad¬ 
vertising  in  any  location. 

Local  papers  used  by  local  adver¬ 
tisers  must  have  local  value,  other¬ 
wise  local  advertisers  would  not  use 
them. 

The  advertising  columns  of  the 
local  papers  here  submitted  have 
won  for  themselves  a  reputation  for 
integrity  among  their  own  people. 
They  are  honored  prophets  in  their 
own  land. 

They  bring  business  to  their  own 
people  and  they  will  bring  business 
to  you. 

There  can  be  no  doubt  about  it. 

One  appeal  may  demonstrate  this 
fact,  but  every  wise  advertiser 
knows  that  to  make  advertising  po¬ 
tentially  successful,  there  must  be 
reiteration  and  persistency. 

There  is  no  better  field  in  the 
world  to  practi.se  this  reiteration  and 
persistency  than  the  field  which 
these  New  England  Dailies  so  ef¬ 
fectively  cover. 


AMuming  that  it  would  be  poMible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,909,825  circulation  at  $2.71  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one- third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  England 
territory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  Yoric.  Phones  Beekman  4330,  4331. 
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SCOOR 

THE  ROOKIE 

liej^ins  Xov.  1st,  weeks 
of  Oct.  18th  and  25th 
leadinj^  uj)  to  the  train- 
in.t^  cam]). 

l-et  us  (|uote  price  cov- 
eriiiij^  this  complete 
series. 


THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  l$f9  Baltimore,  Md. 


You  can  now  lease 

for  small  monthly  rentsd 

National  Ilectric  Bulletins 


Publishers  everywhere  should 
investigate.  Write  or  wire 
for  particulars. 


National  Electric  Bulletin  Corp. 
New  York  City 


Editors  Who  Know 


R.  J.  BEAMISH 
Philadelphia  Press 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

GenersI  Offices,  World  Bldg.,  New  York 


HOLLISTER’S  CONTESTS 
PRODUCE  RESULTS 

Below  is  shown  our  records  on  six 
campaigns  in  different  parts  of  the 
Cnited  States.  R  c?lpts. 

Uis  Anfi'les  Times,  Los  Anfeles,  Cal. ..  $67,970.00 

Courier- Journal,  Louisrille,  Ky .  60.000.00 

The  Rxpress,  San  .tntonio.  First  Contest.  .60,000.00 
The  Express.  San  Antonio,  Second  Cxmtest  78,000.00 
Deseret  .News,  Ssit  Lake  City,  Utah — .  33.000.00 

Ca|ittai-Nevs,  Bulae,  Idaho .  22,000.00 

.News-Courier,  Charleston,  8.  C .  25,000.00 

50,000  new  subscribers  were  secured  for 
the  above  papers.  If  you  want  more  cir- 
cuiation  call  upon  our  old  established 
dependable  organization. 

THE  NeRTH  EASTERN  CIRCUUTION  CR. 

C.  B.  HOLLISTER,  Oen.  Ugr. 

DAVEMFORT,  IOWA. 


SURVEY  IDEA  PLEASES 


.la!>on  Kopers,  Publisher  of  the  New  York 

Globe.  Finds  Newspaper  Men  Give 

Prompt  and  Hearty  .Approval  to  His 

Plan  to  Collect  Valuable  Data  That 

Will  Help  Business. 

•■The  plan  of  firaphie  foimiuTfial  sur¬ 
veys,  iiulicatetl  in  iny  article  in  The 
KlilTOU  AM)  Pl  HI.l.SHER  of  Aujeilst  14,  is 
now  an  assnretl  fact,”  said  .lason  Koeers, 
pnhlisher  of  the  Nt*w  Vork  Glolte,  yes¬ 
terday,  who  has  just  returned  from  a 
trip  to  Oliio  and  t'liicaoo  wlieii  lie  met 
represeiitativ«*8  of  the  Ohio  lselt“et  l.ist 
and  of  tlie  Wiseoiisin  Daily  la-afrue. 

•’Witliiii  a  week  forty  or  tifty  daily 
newspajMTS  .in  Wiseoiisin  and  Ohio  will 
have  in  their  hands  a  sample  of  the 
survey  I  liave  preparetl  after  eonsulta- 
tion  with  leading;  advertisers  and  affents, 
and  will  lH*};iii  to  make  their  own  surveys 
for  the  use  of  all  advertisers  and 
aj;eneies. 

“Within  the  next  two  months  1  shall 
have  visitetl  foiirt<‘«*n  stat*‘s  to  show 
newspa|H-r  ori;ani/.ations  in  each  how  to 
^'et  alsiard  the  Ismt  that  is  }!oin<'  to  do 
more  to  promote  a  wider  use  of  news¬ 
paper  sjiaee  than  ever  Is-fore. 

“Copies  of  the  sample  surveys  will 
;ro  out  to  500  leading;  jreneral  advertisers 
for  their  views  and  eritieisni.  Coph-s 
■.vill  also  <;"  to  newsj)a|HT  pnhlishers  in 
every  stab-  in  the  Union  to  show  them 
the  advanta};e  of  joinin';  the  priK-ession. 

“finr  tirsi  survey  will  he  a  very  simple 
affair,  hut  will  reflect  a  fund  of  definite 
and  valnahle  data  and  information  which 
eoiild  not  lie  seeured  hy  any  mannfae- 
tnrer  or  advertiser  for  hiindreils  of  thou¬ 
sands  of  dollars. 

“.Ml  of  the  surveys  will  Iki  kept  on  file 
at  New  Vork  and  Chicago  for  the  full 
ns<*  of  advertisers  and  agi-ney  men,  and 
we  shall  arrange  matters  so  that  copies 
of  the  surveys  can  Is-  seeured  hy  anyone 
willing  to  ))ay  simply  the  cost  of  jiro- 
dnetioii. 

“1  have  the  personal  assurane»‘  of  over 
1.50  of  the  leading  advertisers  of  the 
eonntry  that  these  surveys  will  Ik*  of 
inestimahle  value  to  them.  They  will 
enable  principals  to  study  situations  re¬ 
garding  which  tislay  they  must  accept 
the  casual  reports  in  many  eases  of  in- 
eomjieteiit  subordinates  or  agents. 

•'My  only  interest  in  the  thing  is  to 
get  it  starteil  and  in  operation.  .Inst 
as  soon  as  we  are  able  to  show  the  news¬ 
papers  the  results  that  are  IkuiiuI  to  fol¬ 
low,  the  thing  can  Ik*  whippcnl  into  shape 
as  a  national  service  luireau  at  trifling 
cost  to  each  newspa|K*r.  I  think  it  can 
Ik*  made  s»*lf-sup]K»rting. 

“I  fe<*l  that  this  new  note  in  s»*rvk*e 
lK*hind  newspa|K*r  adv<*rtising  is  going 
to  likewisi*  m<*an  inereaswl  usefiiliu*HS 
and  op|M>rtnnity  for  The  Kihtor  and 
Pl'itl.lKllEK,  which  is  <*xclnsively  devoteil 
to  n(*wspaper  advertising  interests. 

“The  matt(*r  that  yon  can  jirint  will 
Ik*  as  int**resting  and  valnahle  to  the 
advertis<*rs  as  matt<*r  eoiineet«*<l  with 
this  new  movement,  and  the  minute  you 
can  show  newspaper  puhlislicrs  that  ad¬ 
vertisers  r<*ally  want  to  watch  your 
paper  the  more  attractive  it  will  lK*<*ome 
as  a  ni<*dium  in  whieh  to  make  your 
aiinouneeineiits. 

‘•(Inr  adv«*rtisiiig  of  the  GIoIk*  in  The 
Kihtor  ami  Puhi.isher  is  widely  read, 
I  know,  for  ev<*rywhere  1  go  advertisers 
or  agency  men  and  newspaper  publishers 
eongratnlate  me  on  the  showing  the 
GIoIk*  has  lK*eii  making  as  n*flc*ete<l  in 
thos<*  ads. 

“1  know  that  there  are  lots  of  news¬ 
paper  men  who  are  strong  on  selling  ad¬ 
vertising:.  lint  who  won’t  take  their 
own  m(*dieine  and  advertise  their  own 
g'KKls.  1  am  glad  that  there  are  so 
many  of  that  sort,  for  our  advertising 
stands  out  so  much  more  prominently 
than  it  would  if  more  of  them  uwd  your 
pages. 

“The  GIoIk!  is  now  practically  a  million 
lines  ahead  of  1!)14  in  advertising  c*arrii*d 
and  the  end  is  not  yet.  Every  day  and 
everywhere  I  go  1  get  word  of  new  busi¬ 
ness  that  is  shortly  coming  our  way.  It 
is  simply  marvelous  hut  mighty  pleas¬ 
ant  and  satisfactory. 

“You  may  state  that  I  have  no  per¬ 


sonal  or  selfish  inten*st  in  developing 
this  new  idea  of  surveys  by  the  news¬ 
papers  except  for  the  good  of  all  news- 
pa|M*r  advertising.  I  have  alMiut  all  I 
want  to  do  in  earing  for  the  business 
that  is  euming  to  the  Glolie. 

“Anything  1  can  do  to  help  convince 
advertisers  that  newspaper  advertising 
is  iK'tter  than  any  other  kind,  and  to 
help  make  every  manufacturer  of  a  com- 
iiKKlity  in  general  demand  a  giKsl  pros¬ 
pect  for  newspaper  advertising,  will  Ik* 
done  on  the  side,  as  it  wen*,  for  the  giKid 
of  the  cause.’’ 

During  this  week  Mr.  Kog»*r8  has  liwii 
at  Coliimlius,  O.,  where  he  met  repre¬ 
sentatives  of  the  ;i‘2  papers  constituting 
the  Ohio  Select  List.  These  adopted  the 
survey  idea  and  appointt*d  a  committee 
to  work  it  out.  In  Chicago  he  met  a 
committee  from  the  Wisconsin  Daily 
League,  which  took  similar  action. 

Next  week  Ylr.  Rogers  will  address 
Illinois  jiulilishcrs  at  Chicago  on  Wednes¬ 
day,  Indiana  publishers  at  Marion  in 
tliat  state  on  Thursday  and  Texas  pub¬ 
lishers  at  Dallas  on  Saturday. 


SPHINX  CLUB  DINES 

Two  Hundred  .Advertising  Men  Gather  at 
the  Waldorf-Astoria. 

Tile  141st  dinner  of  the  Sphinx  (’lull, 
which  was  the  first  dinner  iiiilled  off  un¬ 
der  the  presidency  of  Preston  P.  Lynn, 
o<H*urred  at  the  Waldorf-Astoria  on  Thurs¬ 
day  evening. 

There  were  over  2(HI  members  and 
guests  tliere,  not  including  nearly  all  of 
the  colored  employees  of  Wanamaker's, 
who,  dressed  in  various  fancy  costumes, 
lent  an  air  to  the  affair.  It  was  a  warm 
evening. 

It.  F.  R.  Iliintsman  is  to  he  congratu¬ 
lated  upon  the  sneeess  that  his  new  jiresi- 
(leiit  attained  in  his  first  effort  as  a  host. 

The  dining  room  was  darkened,  ditiner 
was  announced  hy  the  blowing  of  bugles, 
and  the  west  wall  of  the  dining  room  was 
hung  with  a  curtain  iiainted  to  resemble 
the  walls  of  the  Temple  of  Karnack  with 
a  line  of  Sphinx  guarding  the  wall.  Be¬ 
hind  tile  curtain  were  numerous  colored 
singers  wlio,  from  time  to  time,  con¬ 
tributed  more  or  less  music  to  the  edifica¬ 
tion  of  tlie  guests. 

.V  eharming  lady  also  sang  for  the  audi¬ 
ence. 

The  dinner  was  the  usual  kind,  which 
means  one  that  could  not  be  improved 
upon. 

'I'he  jirogram  (*alled  for  a  speech  by  Mr. 
Ingalls  Kimball  on  “The  Money  Value  of 
Good  Typography  in  Advertising”;  Mr. 
.fob  Hedges  on  “Ethics  in  Business,”  and 
-Mr.  Irving  Bacheller  on  “Sidelights  of 
Advertising.” 

Mr.  Kimball  was  reported  to  lie  in 
D(*troit. 

Mr.  Baeheller’s  address  was  interesting 
and  for  the  most  jiart  humorous,  lint  he 
wound  up  with  a  serious  thought  on  the 
European  war. 

-Mr.  Hedges,  after  addressing  the  audi¬ 
ence  on  “Eltiics  in  Business,”  eontinued 
until  he  had  used  up  Mr.  Kimliall's  time 
talking  iiolitics. 

The  dinner  was  voted  a  suc*<*ess,  and 
being  the  first  one  of  the  season  tliere  was 
a  great  deal  of  time  siK-nt  in  renewing 
old  ae(|uainlnne*‘ship  and  friendship,  talk¬ 
ing  over  golf  s<*ores,  vnealions  and  general 
fraternal  greetings. 

.Tudge  Swan  sat  at  the  speakers’  table 
and  was  intr<Klnced  by  President  Lynn  as 
the  next  i)rose<*nting  attorney. 

Wlien  Mr.  Lynn  introdiK*ed  Mr.  Hedges 
as  I  he  next  governor.  Mr.  Hetlges  con¬ 
fessed  that  when  Mr.  Lynn  had  r(*ferred 
to  .lodge  Swan  as  the  next  prosecuting 
attorney,  he.  Mr.  Hedges,  had  some  doubts 
as  to  .Mr.  Lynn’s  ability  as  a  prophet. 
But  inasmuch  as  Mr.  Lynn  had  intro¬ 
duced  him  as  the  next  governor,  he  really 
thought  better  of  I.ynn  and  sincerely 
trusted  that  Lynn  was  a  real  prophet. 

President  Lynn,  in  explaining  the  ab¬ 
sence  of  Mr.  Kimball,  said  that  Mr. 
Hotelikin  of  the  Cheltenham  .Agency  would 
explain  why  Mr.  Kimball  was  absent. 

In  explaining  this  Mr.  Ilotcbkin  said 
that  Mr.  Kimball  had  prepared  his  speech, 
had  it  typewritten,  and  when  he  was 
called  to  Iletroit  had  arranged  to  have 
Mr.  Ilotcbkin  deliver  it,  so  that  the  Chel- 


tenliam  .Vgeiicy  would  lie  represented  on 
the  idatforiii.  But  .Mr.  Lynn  had  put 
the  kibosh  on  this  idea,  because  he  wanted 
the  speech  from  Mr.  Kimball  personally 
and  said  that  he  did  not  want  to  turn  it 
over  to  an  understudy  to  he  butchered. 

West  Florida  Printers  Organize 

In  accordance  with  a  i*all  sent  out  by 
the  (Jadsden  ('ounty  Times,  the  newspa¬ 
per  pnhlishers  and  printers  of  West  Flor-’ 
ida  met  at  Quincy,  Fla.,  on  September 
to  and  formed  a  permanent  organization. 
The  following  officers  were  elected  :  Pres¬ 
ident,  R.  E.  L.  McKarliu ;  vice-jiresident, 
G.  M.  West ;  secretary,  J.  P.  Clarkson  ; 
treasurer,  R.  W.  Storrs.  Various  com¬ 
mittees  were  appointed  and  a  vote  was 
passed  to  attend  the  t*onvention  of  pres.s 
associations  at  .Tacksouville  the  present 
week.  Resolutions  were  passed  demand¬ 
ing  in(*rea8ed  railroad  transportation  fa¬ 
cilities  for  Western  Florida,  and  also  to 
favor  the  employment  by  all  auxiliary 
State  press  associations,  jointly,  of  an 
expert  cost  finder  to  whom  all  commercial 
jobs  out  of  the  ordinary  shall  he  sub¬ 
mitted  in  order  that  he  may  name  the 
price  at  which  the  printer  is  to  sell  the 
job. 


Carroll  Has  Baltimore  News  Now 

Dan  A.  Carroll,  Trilinne  Building,  New 
Y’ork,  now  repre.s<*nts  tlie  Baltimore  News 
in  tlie  Eastern  territory,  being  in  charge 
of  the  general  advertising  department. 
The  Baltimore  News  was  formerly  repre¬ 
sented  in  Mr.  Carroll’s  organization  for 
a  number  of  years,  and  up  to  the  time 
the  paper  was  purchased  hy  Frank  .A. 
Mnnsey  in  P.KKS,  when  the  general  work 
was  taken  over  hy  the  Mnnsey  organiza¬ 
tion.  Mr.  Carroll  already  rejireseiits  the 
Wnsliiiigton  Star,  the  Inilianapolis  News, 
the  Philadelphia  Bulletin  and  the  Mon¬ 
treal  Star. 

For  Pacific  Northwest  Farmers 

By  changing  the  form  of  the  Tuesday 
issue  of  its  Farmer’s  Twice-a-YV’eek  edi¬ 
tion,  the  Spokane  (Wash.)  Spokesman- 
Review  will  hereafter  iiulilish  a  w(H*kly 
liaiier  devoted  exclusively  to  farming  and 
allied  subjects  and  closely  following  the 
standard  agricultural  publications  in 
style  and  makeup.  The  first  issue  under 
the  new  name  and  form  appeared  October 
5.  It  lK*ar8  the  name  Agricultural  Ag<*. 


The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 

New  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  cover  tho  GREAT  SOUTHWEST 

Sunilar  Circulation  1  C/Y  /WY/Y 
MORE  THAN  -  -  lOUjUUU 


Good  News  Service 

Isthatwhidi  reaches  you  FIRST 
Is  WELL  WRinFN,  Is  ACCURATE 

TIis  IS  the  Specialty  of 

International  News  Service 

238  William  St  New  York  City 
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The  National  Advertiser’s 
Opportunity 

Never  in  the  history  of  advertising  have  national  advertisers 
had  such  an  opportunity  to  reacli  the  foreign  element  of  the  United 
States,  numbering  32,000,000  people. 

The  foreign  press  received  an  unusual  en<lorsenient  in  the  edi¬ 
torial  column  of  one  of  the  world’s  greatest  newspapers — The 
Chicago  Tribune,  September  26,  1915 — as  follows: 


d|tra0o  S^rtbunr 

THE  WORLD’S  GREATEST  'NEWSPAPER 

SUNDAY,  SEPTEMBER  26,  1915. 

THE  FOREIGN  LANGUAGE  PRESS 

At  no  other  time  in  the  history  of  the  country  has  been 
so  manifest  the  very  consideral)le  influence  of  the  foreign 
language  press  in  the  United  States  as  since  the  war 
began.  This  product  of  our  cosmopolitanism  has  grown 
at  the  same  rapid  rate  as  immigration.  With  the  advent 
of  dominati  ig  foreign  issues  these  publications  have  as¬ 
sumed  special  importance. 

The  foreign  language  newspaper  goes  into  recesses  of 
the  city  and  country  where  the  currents  of  American 
thought,  expressed  in  English,  are  seldom  felt.  It  is  al¬ 
most  wholly  relied  upon  for  information  of  events. 


It  Costs  1-20  as  Much 

to  Bring  Your  Interests  Before  the  Foreign-Speaking  Population 

through  the  medium  of  their  own  foreign-language  periodicals  as 
you  are  now  paying  to  reach  English  readers. 

742  Newspapers  and  Periodicals  in  30  Different  Lan¬ 
guages  of  from  5,000  to  200,000  Circulation  each,  with 
8,000,000  Combined  Circulation. 

Think  these  figures  over,  .mil  consider  whether  your  product  would  nol 
interest  this  big  market.  Many  of  the  largest  and  best-known  manufacturer.s 
of  standard  articles  are  now  using  this  medium.  It  will  pay  you  to  try  it. 
Send  for  rates  and  other  information. 

Our  translation  bureau  of  expert  translators  puts  your  copy  into  the  proper 
colloijnfaf  form  of  any  language. 

THE  AMERICAN  ASSOCIATION  OF 
FOREIGN-LANGUAGE  NEWSPAPERS,  Inc. 

LOUIS  N.  HAMMERLING,  President 
^  1  Suite  912-926  Woolworth  Building,  New  York  City 

Ckicago  Office:  Room  764  Peoples  Gas  Buildinr,  Michigan  Boulevard  and  Adams  Street 


NEWSPAPER  NEWS  OF  YESTERDAY 

What  Happened  Twenty-five  Years  Ago 
as  Reported  in  the  Journalist. 

(The  following  Items  were  culled  from 
the  .louinallst  Issued  October  4.  1890.) 

.Judge  Thayer  of  Philadelphia  decides 
that  Tolstoy’s  “Kreutzer  Sonata’’  is  not 
■’ail  ininionil  or  obscene”  book. 

I..  Clarke  Davis,  editor  of  tlie  Phila¬ 
delphia  l.edger,  sjient  August  with  ex- 
President  Cleveland  at  Marion,  Mass. 

Hon.  John  Russell  Young,  of  New 
York,  was  in  Philadelphia  this  week. 

A  quartette  of  Boston  reporters  in¬ 
dignantly  left  a  meeting  of  tlie  I.oyal 
Women  of  American  J.iberty  on  account 
of  the  language  ami  deineamir  of  one  of 
tlie  speakers  toward  them. 

Henry  Watterson  was  entertained  at 
dinner  on  Saturday  night  by  Editor  E. 
B.  Haskell,  of  the  Boston  Herald. 

'I'he  Florence  Flower  is  a  new  blossom 
in  Texas. 

Perry  S.  Heath  and  his  bride  have 
lieen  lieard  from  by  their  Washington 
friends.  They  have  just  left  Old  Point 
Comfort  for  Boston  by  boat. 

Tlie  efforts  of  Democrats  to  start  a 
morning  paper  selieme  at  Rochester  have 
met  with  failure. 

Thomas  M.  I’atterson  recently  jiiir- 
cliased  the  Rocky  Mountain  News  of 
Denver.  Mr.  Patterson’s  act  is  descrihwl 
as  "a  notable  event  in  the  liistory  of 
Western  journalism.” 

Joseph  Howard,  Jr.,  sailed  for  F^ngland 
on  tlie  Majestic  on  Wednesday  morning. 

Colonel  C.  H.  Taylor,  of  the  Boston 
(ilohe,  visited  the  city  the  other  day, 
hut  Boston  could  only  spare  him  for  a 
sliort  time. 

A.  Oakey  Hall  contrihiites  his  iiersonal 
reminiscences  of  Henry  .1.  Raymond  and 
the  elder  Bennett  to  the  New  York 
Press. 

Henry  A.  Chittenden,  Jr.,  a  reporter 
on  tlie  New  York  Herald,  is  awarded  a 
prize  of  .$.)00  by  Mr.  Bennett  for  furnish¬ 
ing  the  largest  number  of  aceejited  edi¬ 
torial  paragraphs  contributed  in  a  con¬ 
test  by  members  of  the  city  staff. 

The  entire  edition  of  tlie  Cincinnati 
Wilks  Freund,  the  most  important  Ger¬ 
man  jiajier  in  Ohio,  was  seized  by  the 
Post  Office  authorities  because  it  con¬ 
tained  an  advertisement  of  the  l.oiiis- 
iana  State  l.ottery. 

Mr.s.  I'Yank  Leslie  is  among  the  at¬ 
tractions  in  the  Grand  Ha])iils  lecture 
course  for  the  coming  winter.  It  is 
'■laiined  slie  is  to  get  .$r)(M)  a  night. 

Illustrated  Weekly  for  Lansing 

.\n  illustrated  weekly  will  he  launched 
from  Lansing,  the  capital  city  of  .Michi¬ 
gan,  within  the  next  few  weeks,  to  he 
published  by  a  company  of  which  .Tames 
S.  IlitchciH-k  is  to  Im*  business  and  edi¬ 
torial  director.  The  newspaiier  will  fea¬ 
ture  political,  social,  iminstrial  and  atli- 
letic  activities  in  .Micliigan.  .Mr.  Hitch¬ 
cock  has  been  identified  with  Lansing 
newspapers  for  several  years  and  leaves 
tlie  position  of  editorial  and  iiolitical 
writer  on  the  Lansing  .Morning  Press  to 
take  charge  of  tlie  new  venture. 


Seattle  Printers  in  Session 

The  annual  meeting  of  the  pnhlisliers 
and  master  jirinters  of  the  Pacific 
Northwest  is  being  held  today  in  tlie 
Coinmereial  Club,  Seattle.  Representa¬ 
tives  from  all  sections  of  the  state  of 
Washington  and  Britisli  (kdnmbia  are 
participating,  also  Mr.  Horn,  of  Roston; 
I’resident  Suzzallo,  of  the  University  of 
Washington;  Mr.  .fames,  of  Portland, 
and  Messrs.  Allen.  Moulton  and  Rummel, 
of  Seattle,  all  of  whom  have  just  re¬ 
turned  from  Los  Angeles,  where  they 
attended  the  national  sessions  of  the 
United  Typothetie  and  Ben  F'ranklin 
Clubs  of  America. 

NEW  INCORPORATIONS 

.Vi.BANY,  N.  Y. — Wynnonk  I’nbllshing 
Co.,  photograiihic  printing,  works  of  art. 
publishing;  ;  .T.  B.  Patterson,  .T. 

I>.  Haas,  F.  F\  Flammer,  247  West  102d 
street. 

W00.STER,  Ohio. — The  Wayne  County 
Democrat  Company ;  $!.'», 000  to  $.31,000. 


Nkw  Yokk  City. — I.rfiw  Publishing  Co., 
.^.■iti.IMM) ;  ,f.  N.  Rosenberg,  W.  L.  Ball, 
F.  W.  Allen.  74  Broadway. 

SoMERSKT,  Ky. — The  News  Publishing 
Company;  l.'i.OOO ;  Thomas  M.  Owsley. 
W.  R.  Warren  and  Virgil  McClure. 

Nkw  Yokk  City. — Toronto  Car  Adver¬ 
tising  Co. ;  .$,■>, (XM) ;  A.  Schnidler,  C.  Wine- 
hnrgh,  11.  Winehnrgh,  .">27  ."ith  avenue. 

Olympia,  Wa.sii. — Capitol  Publishing 
Co.;  .$1,4100;  I).  F.  McKenna  and  F'.  C. 

O wings.  F’iled  by  I).  F'’.  McKenna,  Olym¬ 
pia. 

Ixi.s  Axoei.es,  Cal.' — L’Union  Nouvelle 
Puldisliing  Company;  $10,000;  Maurice 
F'og,  Antoine  I’ellissier  and  .Marcellin  Ky¬ 
ra  ud,  Jr. 

Dover.  Del. — Sin  Wau  R<mi  Co.,  New 
toll,  Mass.,  to  publish  newspapers  in 
Sliaiigtiai.  Cliiiia  ;  eaiiital,  $100,000. 

llAKKLSiiuiui,  I’A. — The  Department 
Reports  company  for  the  transaction  of 
a  printing  and  inihlishing  business;  capi¬ 
tal  .$.1,000.  The  incorporators  are  C.  R. 
.Miller,  Geo.  Ross  Hull,  William  S.  Sny¬ 
der,  A.  A.  Herr,  J.  P.  ^McCullough,  John 
A.  F’.  Hall  and  F.  F.  Downes,  all  of  Har¬ 
risburg.  Mr.  Snyder  is  the  treasurer. 

CHANGE.S  IN  INTEREST 

St.  .Mauys,  O.nt. — The  Wallserton 
Teh'scopi'  has  been  luirchased  by  Lome  A. 
F“d.v,  B.A.,  who  has  been  associated  for 
a  numhei  of  years  with  Ids  father,  .John 
W.  Fedy,  in  the  publishing  of  the  St. 
.Marys  Journal.  The  Telescope  is  the 
pioneer  Liberal  organ  of  Bruce  County. 

Nac(hiikkheh.  Texas. — O.  M.  Gibbs, 
editor  of  the  Garrison  Gleaner,  a  iiews- 
jmper  published  at  Garrison,  has  sold  his 
interest  in  tliat  paper  to  U.  B.  Walthall, 
and  bought  a  half  interest  in  the  Daily 
and  W<“ekly  Sentinel  from  Giles  JI.  Hal- 
ton.  Mr.  Gibbs  will  edit  the  Sentinel,  and 
Halton  will  he  manager.  Dr.  J.  Mayfield, 
will)  lias  been  editor  of  the  Sentinel  for 
the  ])ast  year  and  a  lialf,  retires. 

LtH'kKsm'Ru.  Ark. — ().  H.  Smith  has' 
purchased  tlie  interest. of  his  partner,  J. 
C.  Graham  of  tlie  firm  of  Graham  & 
Smith,  pnhlisliers  of  the  Tribune.  .Mr. 
Graliain  has  leased  the  Times  at  Hora¬ 
tio.  this  county. 

Hariior  SPKlNiiS,  Mutl — The  Ueiuih- 
liean  and  Graphie  here  has  been  sold  by 
W.  C.  Palmer  to  .John  Groscoop  and  (J.  S- 
Babcock.  Mr.  Palmer  will  make  a  trip 
to  the  Pldlipiiines.  %=!•* 

Tieh.n,  Diiio. — V.  K.  Leezer,  of  I’itts- 
Inii'gh,  has  just  taken  over  the'nitwspaper 
sales  business  of  J.  F'.  Carrigan.  The* 
former  owner  will  remain  a  short  time 
until  the  new'  owner  becomes-  familiar 
with  the  hnsiness. 

.Jolin  L.  Snllican,  former 'tnanager  of 
the  Evening  Review,  who  for  the  jiast 
several  monflis  has  been  part  owner  and 
manager  of  tlie  Shield,  a  daily  paper  at 
.Mansfield,  has  disposed  of  his  interest  to 
Mansfield  parties  and  retired  from  the 
managenient.  Henry  <L  Brunner,  former 
advertising  manager  of  the  Shield,  will  fill 
the  vaeaney. 

'I'he  owners  and  proiirietors  of  the  Ran¬ 
dolph  .Advance  are  now  Browne  &  Ciim- 
iiiings,  ('.  .\.  Forbes  having  recently  sold 
a  half  interest  to  the  former  owner.  'P.  .V. 
Cuininings. 

NEW  PUBLICATIONS 

Wi.NONA  Lake,  I.nd. — Masonic  Tidings, 
a  new  Masonic  paper,  is  to  he  piililished 
in  tliis  city  liy  Stanley  B.  Dustman,  for¬ 
mer  pnlilislier  of  tlie  New  Haven  Register. 
His  new  pnlilii-atioii  is  endorsed  l>y  such 
prominent  Masons  as  Vice- Pres.  Tlioiims 
K.  Marshall.  Speaker  Champ  Clark,  Clias. 
W.  Miller,  former  Vice-President  C.  W. 
I’nirlianks,  and  others. 

Suspension 

HamSiond,  Ini». — The  Hammond  Daily 
.News,  the  oldest  daily  newspaper  in  I.4ike 
Connt.V,  has  Hiis|iended  publication,  be¬ 
cause  of  lack  of  business.  The  owner 
will  eontiniie  his  weekly  edition. 


L.  M.  Davis,  former  editor  and  manager 
of  the  F''airmont  West  Virginian,  is  now 
editor  and  manager  of  the  Charleston 
Post.  Charleston.  W.  Va. 


OPINION 

The  Hook  contains  the  Secrets  for 
Beautifying  Woman,  or  Keeping  Her 
Heautifnl,  from  Her  Toes  to  the  Hair  of 
Her  Head. — New  York  Sun. 


OPINION 

It  is  a  Moral  Obligation  of  Men  as 
well  as  Women  to  follow  within  sane 
limits  some  of  the  rules  laid  down  by 
Wm.  A.  Woodbury  in  “Beauty  Culture.” 
— Boston  Herald. 


I  lUlN 


A  NEWSPAPER  that  uses  Premiums  at  all  can  hit  on  nothing 
better  than  Wm.  A.  Woodbury’s  Book. — M.  M.  GILLAM 
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ISO  Illustrations 
300  Formulas 


OBSERVATIONS 

The  better  looking  women  and  men  give 
much  thought  to  their  appearance.  They  habit¬ 
ually  seek  improvement,  adornment  and  amuse¬ 
ment. 

Handsome  women  and  men  sometimes  over¬ 
dress,  but  carelessly  or  slovenly — never.  "The 
particular  people  are  the  spenders,  and  they  buy 
the  good  goods. 

One  reader  is  as  good  as  another  to  the  cir¬ 
culation  man — ^only  the  spenders  are  of  value 
to  the  advertising  man — a  rich  mixture  is  best 
for  the  publisher. 

This  Woodbury  book  gets  the  eye  of  every 
reader.  "They  will  all  wish  for  it.  The  subject 
is  of  universal  interest  to  people  intelligent 
enough  to  read  a  daily  paper.  The  particular 
people  will  step  up  and  buy — the  others  will 
just  wish. 

DEDUCTION 

Do  it  now.  Offer  it.  Find  out  if  you  have 
buyers  or  only  readers.  If  you  find  lots  of 
buyers,  brag  about  it.  If  not,  you  can  still  brag 
about  circulation. 


ELIOT  LORD, 


110  West  34th  Street, 
New  York  City. 
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THE  BOSTON  HERALD 

An  Intimate  Story  of  Its  Rise,  Fall  and 

Resurrertion — How  One  of  the  Greatest 

Newspaper  Properties  Slid  from  Suc¬ 
cess  to  Receivership  and  Is  Now  De¬ 
cidedly  ''Coming  Back.” 

(Continued  from  page 
capacity  grew  out  of  actual  ex|)«*rience, 
he  having  started  on  the  sole  basis  of 
personal  honesty  and  a  commercial 
school  course.  The  other  three  partners 
had  graduated  from  the  compositor’s 
‘•case,’’  and  the  younger  Bailey  was  given 
sole  control  in  the  composing  room,  as 
foreman.  This  was  a  fairly  effective 
arrangement,  by  which  was  gained,  in 
each  department  of  the  plant's  produc¬ 
tion,  a  combinatitm  of  ownership  and 
practical  knowlcilge. 

VtRY  PKO.SI'KKOI  S  YEARS. 

In  this  way  the  business  went  on  with¬ 
out  frictum  and  the  partners  piled  up 
their  protits,  year  by  year,  without  any 
new  element  of  change  fur  nearly  half 
a  dozen  years. 

After  a  few  years  of  pro8p«*rity, 
George  G.  Bailey  and  Justin  Andrews  sold 
out,  and  the  business  was  owned  by 
Messrs.  Royal  M.  Pulsifer,  Edwin  B. 
Haskell  and  diaries  H.  Andrews,  the 
firm  name  b<*ing  R.  M.  Pulsifer  &  Co. 
And  a  wonderful  business  it  was!  As 
regards  circulation,  noliody  disputed  the 
fact  that  the  Herald  sold  more  papers 
than  all  the  other  papers  in  Boston,  com- 
biiusl.  As  regards  advertising,  its  po¬ 
sition  was  no  less  enviable.  For  years 
no  solicitors  were  eniployisl.  It  was  n»*c- 
essary  only  to  o|K-n  the  office  doors  and 
go  through  the  office  mail. 

One  of  the  regular  callers  at  the  Her¬ 
ald  advertising  desk  at  this  time  was  a 
man  now  known  iiiiernationally  for  his 
great  sms-ess  as  a  iiublisher— C.vrus’  11. 
K.  Curtis.  .-Xt  the  |a-riod  now  in  mind 
Mr.  Curtis  was  issuing  a  small  iierio<l- 
ical  in  Boston,  ami  it  was  bis  habit  to 
run  a  short  classifieil  ad  or  two  in  the 
Sunday  Herald  in  an  endeavor  to  foster 
his  publication :  and  it  will  very  likely 
do  no  barm,  under  present  day  con¬ 
ditions.  to  recall  the  fact  that  the  now 
multi-millionaire  would  <H-casionally, 
when  leaving  his  copy  for  Sunday,  ask 
the  clerk  to  "let  it  go  till  Monday,”  as 
regard«*d  |»aym«-nt.  This  reipiest  was  al¬ 
ways  grantt^,  and  Mr.  Curtis  invariably 
came  in  as  promised  and  settled  his 
small  account. 

The  three  partners  owning  the  Her¬ 
ald  were  reliably  understisKl  to  draw 
salaries  of  a  week  each,  and 

to  divide  large  surplus  profits  in  ad¬ 
dition.  In  due  time  the  pa|ier  iKXight 
a  large  and  choice  lot  of  land  in  the 
heart  of  the  city,  and  thereon  erceted  a 
model  newspa|M-r  plant.  Rich,  powerful, 
at  the  very  a|a*x  of  the  business  pyr- 
anud.  it  seems  incredible  that  so  great 
a  business  should  have  besm  compelled  to 
sell  its  land  and  its  building,  and  become 
a  tenant  in  the  home  that  it  had  made 
for  itself,  and  that  the  ‘‘tolioggan  slide” 
should  eml,  after  the  lapse*  of  years,  in  a 
ns-c'ivership.  Furthermore,  it  should  lie 
understood  that  the  causes  for  this  tre- 
menilous  drop  were  not  to  lie  found  in 
newspaper  publishing  conditions,  but  in 
quite  other  matters. 

However,  it  is  not  well  to  anticipate. 
Along  in  the  middle  seventi«*s  there  came 
upon  the  horizon  a  man  of  or  40  years, 
named  John  H.  Holmes,  whose  main  oc- 
c-upation  had  been  that  of  a  public  li¬ 
brarian  in  f'harlestown  (now  a  part  of 
Boston),  and  who  had  done  some  news¬ 
paper  work.  The  Herald  at  that  time 
liad  a  regular  form  of  four  pages,  daily 
and  Sunday,  with  a  two-page  supple¬ 
ment  on  Saturdays  to  accommodate  the 
slightly  increased  advertising  matter. 
Mr.  Ilolmc-s  at  on<?e  revealcnl  the  posses¬ 
sion  of  that  “nose  for  news”  which  was 
calculated  to  M*t  the  town  buz-Z-ing.  He 
dug  up  and  worked  out  the  details  of 
a  big  case  involving  fraud  against  the 
United  States  Government,  and  the  Her¬ 
ald  “scoopcnl”  all  the  other  Boston  papers 
in  so  effective  a  manner  that  Holmea 
was  quickly  plac'ed  in  charge  of  the  Sun¬ 
day  paper. 

Hardly  was  he  warm  in  that  seat  be¬ 


fore  he  made  the  hair  of  the  Herald  own¬ 
ers  rise  by  a  proposition  to  increase  the 
siz-e  of  the  Sunday  Herald  from  four 
pages  to  eight. 

HUSTLING  AIXI.NG  WITH  THE  “SUNDAY.” 

“What  in  the  world  can  you  fill  the 
extra  pages  with  ?”  asked  the  puzzled 
owners. 

“With  clipped  matter  until  we  can  get 
something  fresher  and  better!”  replied 
the  revolutionary  new  Sunday  editor. 
And  that  was  what  he  did  for  some 
weeks.  Meantime  he  got  the  city  editor 
and  the  reporters  stirred  up  to  hustle  for 
l<K*al  sjiecial  articles,  which  they  did  with 
nu>nsurable  succ-ess.  Soon  the  advertisers 
la-gan  to  take  notice  and  hand  in  their 
offerings,  and  it  wasn’t  long  before  the 
cohipositors  ceas«‘d  to  be  ealled  on  to 
set  "horse.”  The  new  editor  had  proved 
the  accuracy  of  his  theory  that  the  more 


matter  provided  for  readers,  the  more 
they  will  read  and  demand. 

As  the  pa|K‘r  increast>d  in  size,  so  it 
did  in  e<litorial  importance.  Mr.  Haskell, 
as  editor-in-chief,  had  leanings  towards 
free  trade  and  a  real  enthusiasm  for 
civil  service  reform.  At  that  time  Henry 
('alK)t  Lodge,  then  not  long  out  of  col¬ 
lege  and  filled  with  high  ideals,  unham¬ 
pered  by  the  office-holding  inclination, 
joined  heartily  in  the  movements  which 
the  Herald  was  advocating.  Not  many 
years  later  he  decided  that  his  early  en¬ 
thusiasms  had  l>een  unwise,  and  within 
a  few  months  he  has  taken  occasion  to 
deny  somewhat  8pe<*ific  charges  that  he 
was,  in  early  life,  a  believer  in  free  trade. 

As  Mr.  Haskell  grew  older  he  withdrew 
more  and  more  from  editorial  responsi¬ 
bility,  and  Mr.  Holmes  gradually  took  on 
the  management  of  the  paper,  as  to  news 
and  editorial  policies.  Both  departments 
were,  in  consequence,  largely  extended. 
The  profits  of  the  paper  continued  ample 
and  there  was  no  sparing  of  expense. 
Mr.  Haskell  went  on  long  tours  abroad; 
Mr.  Holmes  kept  his  journalistic  nose  to 
the  grindstone,  and  continued  to  make 
the  paper  grow.  The  staff  of  editorial 
writers  which  he  gathered  about  him  was 
not  exceeded  in  ability  in  any  office  in 
the  country.  In  other  newspaper  offices, 
all  over  the  land,  the  Herald  was  awaited 


and  closely  read  for  its  editorial  opin¬ 
ions,  while  its  news  facilities  were  every¬ 
where  acknowledged  as  first  class.  Un¬ 
der  the  Holmes  regime,  expense  was  the 
very  last  consideration  in  securing  news 
or  editoriah  ability.  At  the  great  politi¬ 
cal  conventions,  between  the  years  1880 
and  1896,  the  array  of  staff  reporters 
sent  from  the  home  office  to  cover  the 
proceedings  was  a  marvel  to  all  the  visit¬ 
ing  newspaper  men  and  to  the  local 
scribes,  as  well  as  to  the  delegates. 

In  the  home  office  Mr.  Holmes  strength¬ 
ened  his  forces,  both  for  news-getting  and 
for  editorial  work,  with  what  seemed  to 
be  a  determination  not  to  be  outdone  by 
any  paper  in  the  country. 

SUDDEN  DEATH  OF  MR.  PUL8IFIER. 

Right  at  this  point  liegan  the  trouble 
— nothing  to  do  with  Mr.  Holmes,  or  his 
policies,  or  the  paper’s  course,  however. 


but  quite  outside  of  all  these.  Mr.  Pul¬ 
sifer,  the  head  of  the  firm,  as  he  grew 
rich,  began  to  become  a  target — as  all 
rich  men  do — for  those  who  wished  to 
secure  his  mom>y  in  “investments”  in 
which  they  were  interested.  It  is  sad 
to  think  how  he  permitted  himself  to  be 
deceived.  He  was  defrauded  right  and 
left,  in  ways  that  not  only  seriously  in¬ 
volved  his  own  great  assets,  but  also 
those  of  the  very  profitable  paper  itself. 
Imagine,  if  you  can,  one  of  the  biggest 
money-makers  in  the  land  so  “hard  up” 
that  it  could  not  always  pay  all  its  help 
on  Saturday,  but  delayed  some  of  them 
until  Monday.  The  employees  supjwsed 
that  the  delay  was  caused  by  slowness 
in  the  clerical  department.  Not  a  man 
but  would  have  thought  the  person  in¬ 
sane  who  should  have  told  him  that  the 
cause  for  the  salary  payments  “going 
over”  was  the  fact  that  the  counting- 
room  heads  were  out  “hustling”  for 
money.  Yet  that  was  the  fact! 

The  sudden  death  of  Mr.  Pulsifer 
naturally  caused  an  immediate  reor¬ 
ganization.  The  firm  passed  out  of  ex¬ 
istence  and  a  corporation  took  its  place. 
New  men.  employees  hitherto,  were  en¬ 
abled  to  obtain  an  interest,  and  the  big 
paper  swung  along,  seemingly  as  strong 
as  ever. 

With  ample  financial  backing,  Mr. 


Holmes  became  one  of  the  owners.  But 
temperamental  differences  between  him 
and  the  other  proprietors  were  not  slow 
in  revealing  themselves.  It  could  not 
help  becoming  known  that  the  partners 
were  working  at  cross  purposes.  What 
the  business  office  commendtKl,  the  edi¬ 
torial  management  condemnt'd,  and  vice 
versa.  There  was  little  secrecy  main¬ 
tained  on  either  side  in  this  must  dis¬ 
astrous  condition  of  affairs.  Almost  open 
was  the  break  in  the  relations  between 
the  shareholders. 

Mr.  Woods,  one  of  the  later  owners, 
having  died,  a  combination  of  Haskell 
and  Holmes  interests  resulted  in  the 
bringing  to  Boston  of  Mr.  Haskell’s  son, 
Wm.  E.  Haskell,  as  business  manager. 
Young  Mr.  Haskell  achieved  the  revolu¬ 
tionary  act  of  abandoning  the  old  site  in 
Newspaper  Row  and  securing  the  erec¬ 
tion  of  a  new  building  half  a  mile  re¬ 
moved  from  the  Row  and  fronting  on 
Boston  Common.  Within  a  year  the  en¬ 
tire  property  was  transferred  to  the  con¬ 
trol  of  young  Mr.  Haskell,  whose  father 
soon  after  passed  away.  The  further 
disasters,  including  bankruptcy,  are  too 
recent  to  recount. 

A  LOOK  AHEAD. 

As  for  the  present  owner,  Morton  F. 
Plant,  his  standing  as  a  successful  busi¬ 
ness  man  and  capitalist  is  too  marked  to 
require  further  emphasis  here.  His  edi¬ 
tor,  Robert  Lincoln  O’Brien,  belongs  to 
the  new  and  rising  generation.  And 
everybody  who  knows  him,  even  to  a 
limited  degree,  believes  in  him  as  a  com¬ 
ing  man.  The  size  and  weight  of  the  load 
which  is  now  laid  upon  his  shoulders  are 
recognized  by  all  as  must  formidable. 
-\s  private  secretary  of  President 
Cleveland  during  his  second  term,  he 
made  a  good  start  in  acquaintance 
with  public  life;  as  an  absolutely  tireless 
and  unsquelchable  reporter  he  showed 
his  capacity  to  rise  superior  to  obstacles 
and  discouragements.  He  is  believed  in 
and  backed  by  many  of  the  most  sub¬ 
stantial  men  of  business  and  of  the  pro¬ 
fessions  in  Boston,  and  it  is  only  neces¬ 
sary  to  see  him  and  hear  him  talk  to 
feel  that  he  has  many  of  those  qualities 
that  ought  to  win  success  because  they 
deserve  it. 

Mr.  O’Brien  was  born  in  .\bington. 
Mass.,  and  is  just  entering  his  51st  year. 
He  is  a  Harvard  man,  and  when  he  re¬ 
signed  his  sw-retaryship  with  President 
(Jeveland  he  at  once  became  head  of  the 
Boston  Transcript’s  Washington  Bureau. 
For  11  years  he  maintained  an  office  in 
Washington,  representing  many  news¬ 
papers,  including  the  New  York  Evening 
Post.  He  also  wrote  editorials  for  the 
Youth’s  Companion  and  conducted  a  de- 
jiartment  for  Edward  Bok  in  the  Ladies’ 
Home  Journal.  He  has  written  more  or 
less  for  the  .\tlantic,  the  Century,  Scrib¬ 
ner’s,  etc.  He  W'ent  with  the  Herald  in 
1910  and  is  reputed  to  l)e  the  highest 
salaried  newspaper  executive  in  Boston. 

Then  there  is  James  H.  Higgins,  at  the 
head  of  the  Herald’s  business  depart¬ 
ment.  He  is  treasurer  of  the  Gloucester 
Times,  the  Newburyport  News  and  the 
Lynn  News,  but  the  larger  part  of  his 
activity  is  naturally  with  the  Herald.  It 
goes  without  saying  that  he  is  a 
thoroughly  capable  business  executive. 

THERE  IS  A  CRAVING  FOR  NEWS. 

Of  course  it  is  quite  true  that  dur¬ 
ing  the  passage  of  the  years  in  which 
all  the  great  changes  have  been  going 
on  with  regard  to  the  Herald,  there 
has  been  a  decided  making  of  news¬ 
paper  history  in  “The  Hub,”  in  which 
other  papers  have  had  a  most  im¬ 
portant  part:  but  there  certainly  is  no 
denying  the  fact  that  dear  old  Boston 
delights  in  the  many  evidences  of  the 
.returning  power  and  prestige  of  the 
Herald. 


Hamilton  B.  Clarke,  formerly  presi¬ 
dent  of  the  United  Press,  who  spent  the 
past  year  on  his  ranch  in  I^ower  Cali¬ 
fornia,  is  in  New  York  calling  on  old 
acquaintances.  Mr.  Clarke  is  now  en¬ 
gaged  in  raising  lemons  and  hogs,  and  he 
is  also  interested  financially  in  the 
Seripps  California  papers. 


ROBERT  LINCOLN  O’BRIEN, 
Editor  of  the  Boston  Herald. 
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BERRI,  A  JOY  DISPENSER 


Publisher  of  Brooklyn  Standard-Union  a 
Midsummer  Santa  Claus — Bought  Straw 
Hals  for  Call  Boys — Gave  Large  Din¬ 
ners— Saratoga  Hotel  Prices  Daunted 
Him  Not — No  Political  Ambitions. 


Those  imaginative  persons  who  dream 
away  the  summer  hours  planning  what 
fine  things  they  would  do  for  others  if 
they  were  rich,  are  invited  to  consider 
the  case  of  William  Berri,  the  owner  of 
the  Brooklyn  Standard-Union. 

Had  one  happened  to  be  in  Albany's 
most  exclusive  haberdashery  shop  on  a 
certain  afternoon  last  Summer  he  might 
have  observed  a  courtly  gentleman,  of 
mature  age,  and  old-fashioned  politeness, 
absorbed  in  the  curious  pastime  of  buy¬ 
ing  straw  bats  for  tbe  page  boys  of  the 
Constitutional  Convention.  That  was 
William  Berri  enjoying  himself  ex¬ 
tremely. 

On  another  occasion,  still  in  the  self¬ 
ish  pursuit  of  pleasure,  he  took  a  party 
of  constitiTtional  convention  delegates — 
more  than  thirty — to  Lake  George.  They 
went  up  from  Albany  in  a  special  car 
and  had  a  special  dinner.  Tlie  party 
passed  the  better  part  of  a  week  at  the 
resort.  Not  one  of  the  guests  was  per¬ 
mitted  to  pay  even  for  a  cigarette  for 
himself. 

At  another  time  he  took  fifty  of  the 
leaders  and  delegates  to  the  constitutional 
convention  for  a  week-end  stay  at  Sara¬ 
toga.  It  required  two  special  cars  to 
convey  the  guests.  They  occupied  two 
floors  of  the  United  States  Hotel. 

Every  week  during  the  convention  Mr. 
Berri  gave  a  dinner  party  at  the  Ten 
Eyck.  No  limit  was  placed  by  him  on 
the  number  of  guests.  Mr.  Bern's  dinner 
souvenirs  were  the  talk  of  Albany,  so  ex¬ 
pensive  were  they. 

The  strange  thing  about  Mr.  Berri  is 
that  he  is  without  political  or  social  am¬ 
bitions. 

“I'm  too  old  a  bird  to  be  cajoled  into 
the  political  vortex,”  said  Mr.  Berri  to  a 
friend  who  asked  him  if  he  looked  for 
political  preferement.  “I  wouldn't  take 
a  certificate  for  the  Governorship  oi 
United  Stales  Senatorship  even  if  accom¬ 
panied  by  a  certified  check  for  $100,000.” 

Of  course  no  one  will  ever  know  what 
efforts  Mr.  Berri  has  made  to  break  him¬ 
self  of  this  habit  of  giving  things  away, 
but  it  is  quite  evident  that  he  is  still  far 
from  cured. 

In  order  that  there  shall  be  no  mis¬ 
understanding  about  it,  let  it  be  clearly 
understood  that  he  earned  the  money 
himself,  every  cent  of  it.  William  Berri 
was  just  a  common  or  garden  variety  of 
American  boy,  with  his  head,  his  two 
hands  and  an  infinite  capacity  for  hard 
work,  like  thousands  of  others  in  .\merica 
this  minute.  He  is  an  example  for  all 
boys,  not  so  much  because  he  amassed  a 
million  dollars  as  because  when  he  had 
enough  he  threw  on  the  reverse  gear 
and  began  to  give  the  money  away  again. 


CANADIAN  PRESS  MEETINGS 


Three  Recent  Gatherings  of  Much  Inter¬ 
est — Dominion  Notes. 

Toronto,  October  13. — Two  or  three  dis¬ 
trict  press  association  meetings  have  been 
held  recently.  On  Monday  last  the  pub¬ 
lishers  of  Perth  and  Huron  Counties,  On¬ 
tario,  held  a  meeting  in  Goderich,  repre¬ 
sentatives  of  the  Stratford  Beacon,  Clin¬ 
ton  Record,  Clinton  News-Era,  Seaforth 
News,  Goderich  Signal,  Goderich  Star, 
Wingham  Times,  Wingham  Advance,  Mil¬ 
verton  Sun  and  Zurich  Herald  being  pres¬ 
ent.  The  main  object  of  the  meeting  was 
to  discuss  the  possibility  of  raising  the 
subscription  price  of  the  weeklies  to  $1.50 
per  annum.  J.  J.  Hunter,  Kincardine 
News,  secretary  of  the  weekly  section  of 
the  C.  P.  A.,  addressed  the  gathering  and 
told  of  the  plans  that  had  been  formulated 
for  a  general  increase  in  the  rate.  Those 
present  favored  the  change  but  definite 
action  was  deferred  to  a  later  date. 

The  annual  meeting  of  the  Bruce 
County  Press  Association  took  place  in 
Port  Elgin  about  the  same  time,  with  a 
good  attendance  of  members.  Tbe  main 


business  was  the  question  of  raising  the 
subscription  price  to  $1.50.  After  some 
discussion  the  proposal  was  agreed  to. 
though  the  raise  will  be  made  gradually 
and  will  not  come  into  full  effect  until 
May  1,  1910.  Officers  were  elected  as 
follows :  Honorary  president,  Wm.  Wes¬ 
ley,  Walkerton  ;  president ;  J.  J.  Hunter, 
Kincardine  News ;  vice-president,  II.  A. 
Vandusen,  Tara  Leader ;  secretary-treas- 
urer,  I).  A.  McKenzie,  Pai-sley  Advocate ; 
executive  committee,  E.  E.  Short,  South¬ 
ampton  Beacon ;  II.  E.  Steincamp.  Tiver¬ 
ton  Watchman ;  A.  Wesley,  Walkerton 
Herald  and  Times. 

A  meeting  to  organize  a  district  press 
ass(K'iation  was  held  in  ivo.setown,  Sask., 
on  September  27  and  the  West  Central 
Press  .\ssociation  was  formed  as  a  result. 
.•  ..e  new  association  made  a  vigorous  pro 
test  against  the  provinicial  regulation  re¬ 
quiring  municipalities  to  advertise  in  the 
Saskatchewan  Gazette  all  lands  offered 
for  sale  on  account  of  arrears  of  taxes.  It 
was  ])ointe<l  out  that  advertising  in  the 
local  papers  would  be  much  more  advan¬ 
tageous  than  in  the  Gazette,  which  had 
only  a  very  limited  circulation.  Officers 
elected  were :  President,  H.  N.  Stephen¬ 
son,  Kerrobert  Citizen ;  vice-president,  P. 
E.  Black.  Kindersley  Clarion ;  second 
vice-prt*8ident,  J.  J.  White,  Outlook;  sec¬ 
retary-treasurer,  E.  F.  Gare,  Kindersley 
Expositor ;  committee,  C.  W.  Holmes, 
Rosetown  Eagle;  T.  J.  McConica,  Luse- 
land  Despatch;  Jas.  Palmer.  Alsask 
News;  W.  W.  Knight,  Plenty  Planet. 

The  Weyburn  (Sask.)  Herald,  is  con¬ 
ducting  a  guessing  contest  to  stimulate 
circulation.  For  every  dollar  paid  on 
subscriptions,  either  new  or  old,  during 
October,  three  guesses  are  given.  Com¬ 
petitors  have  to  tell  the  number  of  grains 
of  wheat  in  a  gallon  jar.  Prizes  ag¬ 
gregate  $205. 

The  Winnipeg  (Man.)  Telegram  is  at¬ 
tracting  the  interest  of  school  children  by 
offering  prizes  for  the  best  letters  de¬ 
scribing  the  seven  most  wonderful  things 
in  Winnipeg. 

Following  the  attempt  made  by  a  dele¬ 
gation  of  Windsor  (Ont.)  citizens  to  in¬ 
duce  the  attorney-general  of  Ontario  to 
permit  the  circulation  of  I>etroit  Sun¬ 
day  palters  in  Windsor  on  Sunday,  the 
secretary  of  the  I^ord's  Day  Alliance  of 
Canada  has  addressed  an  open  letter  to 
the  press  explaining  the  attitude  of  that 
organization  in  opposing  the  application. 
It  shows  that  the  law  is  most  explicit  on 
the  subject  and  then  appeals  to  the  peo¬ 
ple  to  forego  the  pleasure  of  having  the 
Sunday  papers  in  view  of  the  larger  is¬ 
sues  involved.  “If  it  is  permitted  in 
Windsor,  then  why  not  in  other  border 
cities :  if  in  the  border  cities,  why  not  in 
all  cities ;  if  in  connection  with  United 
States  papers,  why  not  in  relation  to  Ca¬ 
nadian  papers?”  Arguing  thus,  the  Al¬ 
liance  seeks  to  prove  that  it  is  acting  in 
the  interests  of  the  Canadian  newspaper 
workers. 

Serious  damage  was  done  to  the  plant 
of  the  St.  Thomas  (Ont.)  .Toiirnal  on 
Saturday  morning  last  by  a  fire  which 
partly  destroyed  the  building  in  which 
the  .Toumal  is  published.  Tlie  linotypes 
and  presses  were  seriously  injured. 


FAVOR  STEVENS  BILL 

(Continued  from  page  4()2. ) 

f!traus»  rf-  Letriii  Co.,  Danville,  III. — 
“In  our  own  buying  we  favor  goods  that 
have  a  restricte<l  price  provided  the  mar¬ 
gin  of  profit  is  satisfactory  to  us.  On 
the  contrary  we  keep  away  from  all  ar¬ 
ticles  that  are  favored  by  price  cutters. 
This  being  our  attitude  we  feel  favorable 
to  the  enactment  of  the  Stevens,  or  a 
similar  bill,  except  in  so  far  as  it  may  be 
I>o8sible  in  that  event  for  the  manu¬ 
facturer  to  advance  his  price  so  that  a 
satisfactory  margin  cannot  be  made  by 
the  retailer.” 

Eiker  Brot.  Optical  Co.,  Bt.  Louis,  Mo. 
— “On  general  principles  we  are  ojtposed 
to  any  manufacturer  fixing  the  retail  sell¬ 
ing  price  of  his  products.  On  the  other 
hand,  dealers  like  ourselves  have  usually 
been  benefited  though  the  fixing  of  prices 
by  the  manufacturers.  The  reason  is  that 
some  of  the  principal  lines  of  goods  which 
we  are  handling  are  nationally  advertised 
and  these  are  just  the  ones  upon  which 


the  department  stores  count  to  make  a 
cut,  which  would  be  credited  by  the  gen¬ 
eral  public.  If  department  stores  could 
be  prevented  from  entering  into  tinfair 
comi>etition  w'ith  the  specialty  stores  then 
there  would  be  no  net*d  and  no  advantage 
to  be  gained  by  having  fixed  prices.  As  it 
is,  however,  we,  ourselves,  derive  more 
benefit  from  a  fixed  price  tlian  unlimited 
competition,  as  is  now  the  case.” 

T.  D.  Whitney  rf  Co.,  Linen  (loods, 
Boston. — “It  apjtears  to  us  that  a  manu¬ 
facturer  who  sjiends  a  large  amount  of 
advertising  in  bringing  to  poptilar  notice 
a  special  brand  of  goods  is  entitled  to 
some  protection  in  maintaining  the  ad¬ 
vertised  retail  price  and  therefore  we  are 
inclined  to  favor  the  Stevens  bill.” 

The  O.  T.  Johnson  Company,  (Jaleshurg, 
III. — “While  there  are  some  itoints  in  the 
Stevens  bills  that  are  objectionable,  yet 
we  find  it  contains  many  more  points 
favoring  a  proper  price  maintenance  law. 
We  could  name  quite  a  number  of  items 
that  are  making  us  gootl  profit  because  of 
a  restricted  selling  price,  which  we  would 
be  forced  to  sell  at  an  absolute  loss  if 
there  was  no  restricted  price  fixed  by  tbe 
manufacturer.  At  the  present  time  we 
doubt  if  there  is  a  drug  store  or  drug  de¬ 
partment  in  a  medium  or  small  sized  city, 
which  is  paying  running  expenses,  owing 
to  the  persistent  price  cutting,  and  were  it 
not  for  such  lines  as  “Colgate's”  with  a 
restrictetl  selling  price,  all  drug  stores 
would  show  a  decided  loss.  We  herewith 
register  our  emphatic  approval  of  a  “price 
maintenance”  bill  which  will  protect  the 
retailer,  at  least  to  a  certain  extent.  We 
firml.v  believe  that  competition  amongst 
manufacturers  will  make  it  possible  for 
retailers  to  secure  a  reasonably  decent 
margin  of  profit.” 

Stiles  it  Son.  Bridgeton,  .V.  J. — “We 
strongl.v  favor  the  price  maintenance  bill, 
hut  at  the  same  time  request  all  manu¬ 
facturers  to  allow  a  fair  and  sufficient 
profit  for  the  retailers.  Of  course,  in  a 
free  country  where  we  buy  goods  we  have 
a  right  to  sell  them  for  any  price  we  may 
desire.  However,  we  look  upon  it  in  the 
same  way  that  we  do  on  the  liquor  ques¬ 
tion — that  it  is  best  for  the  majority  not 


to  cut  prices  as  it  is  best  for  the  majority 
of  men  not  to  drink.” 

I{.  H.  White  Co.,  Boston. — “We  hesi¬ 
tate  very  much  about  giving  an  opinion 
where  there  is  so  much  to  be  said  on 
lH)th  sides.  Based  upon  our  experience, 
such  as  we  have  had,  for  instance,  in  our 
toilet  goods  department,  it  would  seem  as 
tliough  it  was  to  our  interest  to  have  the 
manufacturer  fix  the  retail  selling  price. 
When  we  have  a  price  cutting  war  in 
toilet  gootls,  the  volume  of  business  for  a 
year  would  not  greatly  exceed  the  nonnal 
amount,  and  the  department  would  show 
a  heavy  loss ;  and  we  doubt  that  the  store 
would  be  benefited  thereby.  Now,  as 
practically  all  the  large  stores  in  Boston 
ask  the  same  retail  prices  for  most  arti¬ 
cles  which  the  department  sells,  we  get 
our  normal  business  and  enough  profit  to 
pay  the  expenses  of  operating  the  depart¬ 
ment.  We  feel  that  we  are  much  better 
off  under  such  a  system  and  we  do  not 
believe  the  purchasing  public  has  a  right 
to  get  the  merchandise  at  a  price  that  does 
not  pay  the  retailer  for  it,  plus  his  ex- 
Iteiise  of  doing  business.” 

Hoyt  Sons,  Philadelphia. — We  are 
heartily  in  favor  of  the  Stevens  bill.  In 
our  opinion  a  trade  mark  after  having 
been  made  valuable  by  the  expenditure  of 
effort  and  money  is  too  vahiable  an  asset 
to  be  jeopardized  by  merchants  who  kill 
a  trade  marked  article  to  gain  a  little 
cheap  temixtrary  advertising  for  them¬ 
selves.” 

Shepard  'Sortcell  Co.,  Boston. — .^s  a 
broad  principle  all  stores  would  be  very 
much  lietter  off  if  prices  were  maintained 
on  the  vast  majority  of  articles  which 
these  stores  sell.  There  seems  to  be  no 
reasonable  way  in  which  the.se  prices  can 
be  maintained  between  the  stores,  and, 
therefore  why  would  it  not  be  better  to 
have  them  maintained  by  law  so  that  all 
stores  would  be  placed  on  the  same  basis? 
I  believe  that,  as  a  rule,  the  public  is 
better  off  in  buying  advertised  articles 
than  unadvertised,  for  the  reason  that 
usually  when  an  article  is  advertised  it 
has  some  standard  merit,  whereas  an  un- 
adverti.sed  article  may  or  may  not  have 
this  merit.” 


THE 

N.Y.  SUN 

now  has  a  com¬ 
posing  room 
where  its 

MULTIPLE 
MAGAZINE 
LINOTYPE 

battery  can  be  utilized  to  the  greatest 
advantage. 

5  Model  K’s  were  added  when  the 
SUN  moved  and  out  of  30  Linotypes,  27 
are  Multiple  Magazine  Machines. 


MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


ALONG  THE  ROW 

WILLING  TO  PAY  THE  EXPENSE- 
Tax  C’oinmissioiior  Charles  T.  White 
several  years  aj;o  ran  a  little  weekly  in 
an  up-State  town.  One  day  an  old  far¬ 
mer,  who  was  one  of  the  original  suh- 
s<-rilK-rs,  dro)>])ed  in  and,  after  receiving 
liis  siihscription,  said:  "See  here,  Cliarlie, 
I’m  getting  along  in  years  and  niy  eye-i 
are  not  as  good  as  they  used  to  la*,  now 
I  want  yon  to  do  me  a  favor — print  my 
i-oijy  ill  larger  type.”  Then,  slapping 
down  a  half  didlar,  he  added:  "I  rwkon 
that  will  pay  for  the  e.xtra  expense.” 

SOC  IAL  COPY  KKOM  A  BEGINNER. 

"The  hridal  jiarty  was  taken  to  tlie 
hall  in  sixtc-en  antomohiles,  where  tli(*y 
thoroughly  enjoyed  a  caterc'd  supper. 
The  hride  was  attiri*d  in  a  dress  costing 
which  had  Iteen  purchased  at 
(  idien’s,  where  her  brother  is  in  charge 
of  the  credit  deimrtnient.” 

THE  REASON. 

Why  do  the  eo|iy  rc*aders  swear? 

Well,  they  have  lots  of  cause 
In  handling  words  which  to  proiioniice 
Would  (lisIcK-ate  their  jaws. 

They  swear  la*cause  the  flimsy  comes 
To  them  all  faint  and  dim 
-Viid  full  of  holes — in  editing 
Thc‘y  tc-ar  it  limb  from  limb. 

Wh.v  do  the  copy  readers  swear 
•Vnd  thus  eumiuit  a  siii? 

Ihs-aiisc*  some  mutt  has  left  out  what 
lie  should  have  written  in. 

Ih'causc*  they  have  to  chase  around 
To  find  a  missing  date. 

And  then  lie  calhsl  ilowii  by  the  boss 
Kor  having  copy  late. 

IN  ^  ^  I 

Colorado  Springs 
THE  TELEGRAPH 

j.  p.  McKinney  son 

I  New  York  Chicago 


Canadian  Press  Clippings 

Tbe  probU^m  of  ooverlnK  the  Canadian 
Field  ta  auawered  by  obtalniof  tbe  aerrlce  of 

The  Dominion  Press 
Clipping  Agency 

which  grives  the  clipplnga  on  all  matters  of 
Interest  to  .tou,  printed  In  over  93  per  cent, 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  office. 

74-76  CUUBCH  ST.,  TOBONTO,  CAN. 
Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


Successful 

Men  in  every  walk  of  life  are  all  familiar 
W'itb 

Romeike’s  Press  Clippings 

Among  our  |iatrous  sre  professional  and 
huslness  men  and  women,  public  personages 
and  the  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  indis|>cnsablc  adjunct  in  every  busi¬ 
ness,  If  you  have  never  used  them,  write 
for  information  and  terms  today. 

HENRY  BOMEIKE.  INC., 

106-110  Seventh  Ave.,  New  York  City. 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


KROM  THE  SKINNERSVILLE  SIGNAL. 

‘‘Wc  arp  in  favor  of  the  new  Constitu¬ 
tion  of  the  State.  There  are  some  things 
in  it  that  might  be  lietter,  but,  on  tbe 
whole,  we  consider  it  a  fair  document. 
It  will  lie  noticed  that  we  are  carrj’iiig  a 
tive-page  ad  of  the  Constitution.  As  the 
(oiistitutioii  lielp.s  to  siipjmit  us,  we 
shall  support  the  Constitution.  We  l>e- 
lieve  ill  reeiprwity — it  is  one  of  our  linid- 
iiig  cards.” 


HEARD  AT  THE  TELEGRAPH  HEAD. 

"The  Kreiicli  are  rapidly  advancing  on 
the  IJermaiis.” 

“Is  that  so?” 

“Yes.” 

"Well,  then,  reduce  the  Kaiser  to  a 
small  head.” 


THE  ONLY  WAY. 

-All  goats  delight  to  take  a  bite 
Of  posters  on  a  fence. 

Both  night  and  day  they  chaw  away 
With  apjietites  immense.. 

And  then  again,  the  merry  rain 
Will  posters  wasli  away. 

You  can't  insure,  that’s  true  for  sure. 
How  long  the  sheets  will  stay. 

.So  all  wise  guys— they  advertise 
III  papers,  so  they  do — 

When*  rain  can  nit  hurt-  it  a  bit 
Or  goats  break  in  and  chew. 


1  ROM  THE  .SKI.NNErSVII.LK  SIGNAL. 

"We  note  that  the  .kllies  are  having 
>.oa;e  trouble  swnriiig  a  loan  of  one  hil- 
r<>n  dollars.  We  can  sympathize  with 
I  l  eal,  for  we  once  had  difficult.v  in  seenr- 
ii  g  a  loan  when  we  put  in  our  new  color 
press,  although  the  amount  involved  was 
I  ot  the  same.  Our  esteemed  fellow  towns- 
naiii.  Kill  Scudder,  is  also  having  trouble 
in  negotiating  a  loan.  He  has  sjient  a 
wiH'k  in  the  ipiest,  and  as  yet  has  not 
riiiswl  a  nickel.  So  it  is  se«*n  that  finan¬ 
cial  troubles  are  not  entirely  confined  to 
tl'.e  nations  at  war.” 


.11  .MP  IX. 

This  is  the  time  when  hi-  who's  wise 
Starts  in  Fall  goods  to  advertise — 
.Ml  sorts  of  things. 

From  wedding  rings 
To  hats  and  flats. 

Hugs,  clothes  and  mats. 

Scarf  ties  and  sh<s‘s. 

FikmI  that  one  chews — 

Silk  gloves  and  h<s>ks. 

(lrai»e  juice  and  Ixsiks. 

.Taji  fans  and  jars 
.\nd  anto  cars — 

Hoods  dr.v  and  wet. 

Hey,  .von.  now  get 
Your  ad  in.  see? 

Frost  sril.v 
To  heat  the  hand 
Will  shake  your  hand 
If  .von  are  wise 
,\nd  advertise. 

Do  not  delay. 

.Tump  in  tislay — 

.\  iiage.  a  column  or  a  stick — 

Take  what  yon  wish  and  take  it  (inii-k  ! 

Tom  W.  .Iacks'ix. 


Press  Censorship  in  Hot  Water 
The  British  official  press  censorship  is 
lieing  criticised  right  and  left.  The  air 
in  London  is  filled  with  charges  and 
counter-charges.  On  Monday  the  Pall 
Mall  Gazette  employed  the  words  “scan¬ 
dalous”  and  “chaos”  in  speaking  of  the 
matter.  The  French  censor  is  “catching 
it.”  too.  The  Association  of  Paris  Xews- 
liairers  this  week  raised  a  loud  outcry. 


New  Sunday  Paper  in  Indianapolis 
tin  Sunday  last  a  new  Sunday  paper 
called  the  Forum  was  started  in  Indian- 
aiiolis,  edited  b.v  Horace  H.  Herr,  until 
recentl.v  managing  editor  of  the  Indian- 
H|H>lis  Times.  It  is  niiderstixMl  to  Ix' 
hacked  by  intlueiitial  DeiinxTMtic  ixditi- 
cians.  It  takes  the  Fnited  I’ress  service. 


New  Press  for  N.  O.  Times-Picayune 


Editors  Favor  Woman  Suffrage 


The  New  Orleans  Times-Picayune  hav¬ 
ing  found  that  its  rapid  growth,  lioth  in 
circulation  and  advertising,  necessitated 
increased  press  facilities,  has  placed  with 
]{.  Hoe  &  Co.,  printing  jn-ess  builders  of 
New  York,  an  order  for  a  new  high 
sjieed,  four  deck,  two-plate,  wide  press 
of  (jiiailruple  cajiacity.  This  new  ma¬ 
chine  will  1k'  capahle  of  turning  out  tlie 
Times-Picayune  at  the  following  niiiiiing 
speed  per  hour:  .‘hi.OIK)  pajiers  of  4,  (i,  8, 
10,  12,  or  Hi  [lages;  IS.IKIO  papers  of  Hi. 
20,  24,  28,  or  .‘12  jiages.  The  jiress  is 
equipped  with  five  extra  color  foniitaiii.s 
and  a  reversible  cylinder  on  tlie  foiirtli 
deck,  so  that  the  ’J'inies  can,  when  it  is 
desired,  (iriiit  jiapers  with  various  com 
hiiiatioiis  of  colors  on  the  outside  and  in¬ 
side  jiages. 


William  A.  Small. 

New  .\ssistaiit  Advertising  Manager  of 
the  Wisconsin  State  Journal. 


W’ho  Will  .\nswer  Mr.  Vella? 

KUITOK  and  I’fBI.lSIlKR  : 

Ccntlcmcn.— Wc  arc  thinking  of  Install. 
!ng  a  cost  s.vstcni,  but  wc  employ  four  men 
and  sometimes  two.  Is  It  too  sixm  to  Ix'- 
gin,  the  employees  too  few?  How  may 
we  get  Information  on  the  sulijeet,  Inelnd- 
liig  the  best  forms?  What  book  or  liooks 
would  you  recommend?  What  periodicals 
an-  Itrimfiil  of  subjects  concerning  news¬ 
papers,  such  as  eireulntion,  advertising 
midhods,  etc.?  Thanking  you  heartily  for 
any  suggestion  you  will  lie  good  enough  to 
make. 

Very  respectfully  yours, 

8.  M.  Vei.i.a, 

I’uldisher  It  1‘opolo  Italiano  and  l.a  I>o- 
meiiica.  ' 

Itoehester,  X.  Y.,  October  1 1 . 


Mr.  Galvin  Buys  Wilmington  (U.t  Herald 
W.  J.  Galvin  has  purchased  the  Wil¬ 
mington  (().)  Daily  Herald,  changed  the 
name  of  the  paper  to  the  Wiliniiigtoii 
Daily  News  and  nddeil  mdv  jiresses  anil 
other  eiiuipment,  bringing  the  plant  up  to 
a  good  standard.  Mr.  Galvin  founded  the 
Morning  Advertiser  at  Washington  ('.  11., 
(>..  selling  it  lust  .vear.  For  years  the 
Greene  Cininl.v  Journal  at  .Iiimestown,  ()., 
has  been  owned  first  by  his  father  and 
then  by  himself.  The  caption,  "4."(  Years 
Father  and  Son,”  is  carried  on  its  adver¬ 
tising.  He  is  also  a  lirother  of  L.  S.  Gal¬ 
vin,  pnhli.sher  of  the  Lima  Daily  .News 
and  was  city  editor  of  that  publication 
at  10  years  of  age. 


New  Haven  Circulations  Queried 
The  New  Haven  (Conn.)  Times-Leader 
issues  this  challenge ;  “We  will  pay  the 
sum  of  $1,000  to  any  well-known  local 
charitable  organization  which  may  be 
designated  by  the  New  Haven  Union  if 
the  publisher  of  that  newspaper  will  un¬ 
dergo  an  examination  of  his  circulation 
and  will  disprove  our  claim  that  the  av¬ 
erage  daily  net  paid  circulation  of  the 
Times-lA»ader  is  75  per  cent,  greater  than 
that  of  the  Evening  Union — the  examina¬ 
tion  of  the  two  newspaper  to  be  made  by 
the  .\udit  Bureau  of  Circulations  within 
llirei'  months  or  ns  soon  as  the  auditors 
of  that  organization  can  lie  brought  to 
New  Haven.” 


The  Literary  Digest  has  taken  a  poll  of 
the  press  of  the  United  States  on  the 
question  of  woman  suffrage  and  the  re¬ 
sults  show  that  “the  ayes  have  it.”  Let¬ 
ters  were  sent  lo  LfHKt  papers  in  all  parts 
of  the  country  requesting  that  they  an¬ 
swer  two  questions,  one  to  determine  tin- 
editorial  attitude  toward  the  proposition 
and  the  other  to  discover  tlie  sentiment 
of  the  community  represented.  A  total 
of  .■>2(1  rejilies  was  received,  and  every 
State  was  represented.  The  personal 
views  of  the  editors  were  shown  in  the 
following  vote  ■  .Vffirmative.  Bill  ;  nega¬ 
tive,  !I7  :  uiidei  ided.  JS. 


■Activity  in  University  of  Washington 
t'o-iqieralion  in  the  collecting  of  news 
and  the  submitting  of  articles  for  the 
Washington  Newspaper,  the  newspaper 
men’s  magazine  whi<-h  is  soon  to  be  issued 
by  the  deimrtment  of  journalism  in  the 
University  of  Washington,  is  being  sought 
by  the  department  through  the  appoint¬ 
ment  of  a  correspondent  or  two  for  each 
of  the  counties  of  the  state  ami  for  each 
metropolitan  newspaix'r  staff.  The  cor¬ 
respondents  are  commissioned  to  obtain 
and  report  news  and  articles  for  the  mag¬ 
azine  from  the  newspaper  men  resident  in 
their  districts  or  emplo.ved  on  their  staffs. 


Two  Hundred  Lathes  for  England 

The  Keott  Printing  Press  Company,  of 
I’lainfield,  N.  J.,  has  received  an  order 
from  the  British  government  for  20(1 
hitlies,  which  it  will  take  two  years  to 
fill. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip* 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Century 
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Pacific  Coast  Representative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 
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NEW  YORK  AU  LEAGUE 


Dinner  Called  for  Monday  Evening — ■ 

Resolulioni^  Praitsing  Offirer^  Passed. 

A  diiiiuT  ineetiii}'  of  the  Advert isiii}’ 
.Men’s  League  of  New  Vorlf  is  railed  for 
0  o'eloek  next  -Monday  evening,  at  wliieli 
the  leading  re])resentatives  of  the  differ¬ 
ent  niediuins  will  attend — trade  papers, 
newspapers,  national  magazines,  ageneies, 
farm  papers  and  magazines,  general  ad¬ 
vertisers,  outdoor  advertisers,  and  maiin- 
factiirers.  The  following  organizations 
will  also  have  representatives  at  the  meet¬ 
ing;  Technical  Publishers'  Association, 
Asso<'iation  National  -Advertisers,  Itein-e- 
seutatives'  ('liih.  Fifth  .Vveiine  .Associa¬ 
tion,  .Merchants'  .Association,  Ittdail  .lew- 
elers’  AsscH'iation,  and  AA'holesale  .lewel- 
ers'  .Association. 

This  iiK'eting  is  f<»r  consnitation  and 
for  devising  ways  and  means  for  securing 
sniiscriptions  to  push  "vigilance”  work. 

The  office  of  the  hnrean  is  U(K)m  Mil, 
Fifth  .Avenue  Itiiilding. 

The  league  has  adopted  resolutions  in 
high  approval  of  the  efficient  work  done 
hy  its  officers  in  securing  the  clnh-honse. 
recently  tK'cnpied. 


Reformatory  Inmates  Study  Jouriialisiii 

Five  inmates  of  the  reformat<ir.v  at 
.Monroe,  Wash.,  are  taking  coriespondence 
courses  in  journalism.  Seven  have  en¬ 
rolled,  one  completing  the  work  and  one 
dropping  out.  These  memhers  of  the 
‘•Fniversity  of  .Another  Chance"  make 
use  of  their  instruction  in  newsjiaper 
writing  in  the  inihlication  of  the  Index, 
the  reformatory  periodical.  Their  aver- 
.age  age  is  2tl  years.  The  student  who 
completed  the  work  has  been  dismissed 
from  the  reformatory,  and  is  succeeding 
in  newspaper  work. 


Evening  Law  Record  for  New  York 
.lohn  T.  Parkerson  and  .lohn  P.  M. 
■Mc.N’eil,  both  newspaper  men  who  have 
covered  the  courts  of  New  A’ork  for 
their  respwtive  ])apers  for  years,  have 
started  the  Evening  laiw  Record,  which 
is  intended  to  give  all  news  »)f  courts, 
calendars,  ete„  in  the  evening,  instead 
of  on  the  following  morning,  as  is  the 
case  with  the  already  existing  law  pai)er. 
-Mr.  Parkerson,  the  president  of  the  com¬ 
pany,  has  covered  state  courts  for  the 
Evening  World  and  the  .Morning  World, 
while  Mr.  McNeil  has  covered  state  ami 
city  courts  for  the  New  York  City  News 
.Association. 


Owen  Moves  Up 

Harry  L.  Owen  is  the  new  manager  of 
the  Canton  till.)  Daily  Ledger.  .Mr. 
Owen  is  a  practical  printer  and  news¬ 
paper  man  and  his  promotion  is  due  to 
his  success  in  the  circnhition  and  adver¬ 
tising  departments,  lie  snc(eeds  L.  (J. 
Willeox,  who  will  continue  as  editor. 

DEATH  OF  JACOB  GOOLTZ 

Well-Known  Boston  Newspaper  Man 
Passes  Away,  in  His  34tli  Year. 

.lacoh  Gmdtz,  for  more  than  ten  .vears  a 
nieni1)ers  of  the  Boston  .American  staff, 
died  .Monday  night  at  his  home.  44  East 
Dedham  street,  after  a  two-month  illness. 

•Mr.  (iooltz  eovereil  the  Charlestown  dis¬ 
trict  for  the  .American  for  many  years  and 
later  was  assigned  to  the  court  house, 
where  he  was  not<>d  as  an  accurate  re- 
IMU'ter.  Every  j\idge  and  every  prominent 
member  of  the  bar  was  numbered  among 
his  friends.  His  ac(iuaintnnee  was  wide. 
He  was  a  member  of  the  Knights  of 
Pythias,  the  Masons,  the  City  Club  and 
the  Newswriters’  Union. 

.Mr.  (bsdtz  was  Ik'f  .vears  and  7  months 
ohl.  He  is  survived  by  his  widow  and 
two  little  sons — one  four  and  a  half  years 
old.  the  other  a  year  and  half  old.  The 
funeral  services  were  held  front  his  late 
hottte  Tttesday  afternooti,  tttitny  friettds 
tittd  relativ<>s  ladttg  jtresent.  The  services 
were  itt  charge  of  Shawttiitt  l-tslge  of  Ma¬ 
sons  and  there  were  delegations  presettt 
from  the  Ktiights  of  Pythias,  the  City 
Chtb  itnd  the  Newswriters'  Utiion.  Uev. 
Harry  11.  Itubinowitz,  rabbi  of  the  Con¬ 


gregation  Mishkatt  Tefiht,  Coitelattd  street. 
Uoxbttry,  officiated.  There  were  many 
floral  tributes.  Interment  was  in  the 
family  lot  in  the  .Jewish  cemetery,  Hand- 
iti-llatid.  West  Hoxbury. 

Before  Mr.  (iooltz  begati  his  newspaper 
work  he  was  widely  and  well  known  in 
theatrical  circles.  He  was  playing  a 
pitrt  itt  the  Iro(|Uois  theatre  in  Chicago  at 
the  time  of  the  fire  that  resulted  in  the 
loss  of  so  many  lives.  Mr.  (Iooltz  was 
overcome  by  the  smoke  and  never  re¬ 
covered  his  health.  He  was,  for  a  time, 
an  understudy  of  Eddie  Foy. 


DANIEL  M.  HOUSER  DEAD 


Publisher  of  St.  Louis  Globe-Democrat 
Passes  Away  at  81. 

I'aniel  .M  Houser,  president  of  the 
ldob(‘  I’uldishiirg  (  ompany,  anil  pub¬ 
lisher  of  the  St.  Louis  (Jlobe-Denuwrat, 
diiKl  in  .St.  Louis  on  Sunday.  He  was 
81  years  old  and  for  more  than  tit)  years 
had  been  an  active  newspaper  man.  He 
was  for  many  years  a  director  of  the 
AA’estern  .Associatiil  Press.  He  was  born 
in  Washington  county,  Md.,  and  came  to 
.Missouri  when  a  child.  The  funeral  tiaik 
place  on  Tuesday.  The  active  jiallbear- 
ers  were  old  associates  of  Mr.  Houser 
on  the  (Jlobe-I)emocrat.  The  honorary 
pallbearers  were  selected  from  the  news¬ 
paper  men  of  St.  Louis  and  from  busi¬ 
ness  and  political  leaders. 


OBITUARY  NOTES 

Fkank  (-.  .Mancak.  a  veteran  news¬ 
paper  man  and  the  shiii  news  editor  of 
•  hi  New  York  Commercial,  died  in  St. 
Mary’s  Hospital,  Brooklyn.  N.  Y.,  on  Sat- 
urilay  last  after  a  brief  illness.  He  was 
i:i  his  forty-ninth  year. 

AA'ii.i.ia.m  B.  Nkwma.n,  a  newspaper 
ccm|iositor  for  a  ipiarter  of  a  centrry  and 
a  member  of  Typograiihical  Union  No.  (i 
and  of  Court  Bushwick,  F.  and  A.  M.,  died 
on  Friday  at  his  home,  d.I.-i  Chauncey 
street,  Brooklyn,  aged  .H)  years. 

.loii.N  Bishop  Pi-t.\am.  president  of  the 
Knickerbocker  Press,  of  New  Bochelle, 
and  treasurer  of  the  publishing  house  of 
(L  P.  Putnam's  Sons,  died  from  heart 
disease  at  his  home  in  Bye,  .N.  Y.  He 
was  til  years  old.  Mr.  Putnam  was  a 
memher  of  the  firm  of  (L  P.  Putnam’s 
Sons  for  forty-seven  years.  He  had  been 
connected  with  the  Knickerbocker  Press 
ever  since  its  plant  was  erected  in  New 
Itcchelle,  tweiily-three  years  ago. 

.Ain  iit  I!  Pii.iisni  KY  Dnm  K.  publisher, 
inventor,  and  memher  of  the  bars  of  New 
York,  New  Hampshire,  Illinois  and  .Mas- 
sa<4iusett.«.  died  last  Monday  at  his  home 
in  Freeport,  L.  1.  He  was  born  May  2M. 
184!),  at  Enfield,  N.  Y.  During  his  career 
before  the  bar  he  was  personal  attorney 
for  .Mrs.  Mary  Baker  (1.  Eddy.  Later  he 
founded  the  New  England  .Magazine,  the 
Bay  Slate  Monthly  and  the  Granite  Stale 
Monthly.  Associated  with  him  in  the 
publishing  business  at  one  time  was  the 
late  Edward  Everett  Hale  and  William 
Dean  Howells. 

Coi,.  UoitKltT  Gatks,  a  pioneer  in  Ten¬ 
nessee  journalism,  died  in  his  Toth  year 
at  his  liome  in  .lackson,  Tenn..  on  Octo¬ 
ber  4. 

Information  has  just  reaciied  New  York 
to  the  effect  that  Private  George  A.  .Mas- 
cord.  a  member  of  the  staff'  of  The  Dail.v 
Chronicle,  London,  has  been  killed  at  the 
front.  He  enlisted  .soon  after  the  out¬ 
break  of  the  war  and  was  to  have  received 
a  commission  in  the  Uoyal  Field  .Artillery 
on  the  termination  of  his  stay  in  the 
tieiiches  when  he  met  his  death. 

.AfoisT  P.  Dl'NWtP,  for  many  years 
well  known  in  newspap««r  and  theatrical 
cif'les  in  New  York,  was  fotiinl  dead  in 
his  room  on  October  .8  at  his  home.  He 
was  seventy-six  years  old.  Death  was 
due  to  n  com|)licaliou  of  diseases.  He 
was  born  mair  New  Orleans.  I.a.  The 
e.arly  years  of  his  life  were  sia'iil  in  Paris, 
where  he  stmlied  art  umler  Henri  Pene 
Du  Bois  and  others.  He  obtained  his 
lirst  newstaiper  exiierience  in  New  York 
City  on  the  old  New  York  Star.  Later 
he  woiked  tor  other  newspapers  in  Park 
Bow.  anil  was  for  many  years  a  well 
known  dramatic  editor.  He  was  n  friend 


of  many  noted  actors,  especially  of  Mr. 
.Maurice  Barrymore.  He  was  also  a 
theatrical  manager,  and  .later  published  a 
stage  jinper  known  as  Dunlop’s  Stage 
News.  He  also  wrote  a  book  called 
"Dunlop’s  Stage  Names.”  Mr.  Dunlop 
went  through  the  civil  war  as  a  druminer 
hoy  and  through  the  Spauish-.American 
war  as  a  newspaiaw  correspondent.  His 
wife,  who  was  .Miss  Blanche  .Marsilen, 
daughter  of  Mr.  Edward  Marsden,  play¬ 
wright,  died  several  years  ago. 

H.  Pol.K  BfKHA.xs,  aged  7(i  years,  for 
the  last  thirty-five  years  in  the  newspa¬ 
per  business  at  Denison,  Texas,  died  at 
his  home  there  on  October  t’>.  Mr.  Bur- 
hans,  had  been  identified  with  .several 
newspapers  in  Denison.  He  founded  the 
Denison  Daily  Crescent,  the  first  daily 
newspaiM'r  in  that  city,  which  was  later 
consolidated  with  the  Sunday  Gazelter, 
of  which  paper  .Mr.  Burhans  was  pub¬ 
lisher  at  the  time  of  his  death. 

Michael  J.  O’Keefe,  editor  of  the  (,’on- 
fectioners’  Review,  and  well  known  in 
DenuK-ratic  political  circles  in  Cincin¬ 
nati.  has  imrhased  a  residence  on  Mismey 
avenue,  Hyde  Park,  Cincinnati,  from  Mrs. 
Florence  E.  Holhrimk,  for  .$10,.">l)0. 


MISCELLANEOUS 


A  man  with  wide  experience  In  Reneral  adver- 
tUins.  and  Hiicceasful  record  In  developiiitj  ad¬ 
vertisers.  wants  to  connect  with  a  publisher, 
who  has  a  field  that  Is  undeveloped,  to  devebtp 
the  advertisins  In  his  field,  ON  A  STRICTLY 
COMMISSION  BASIS.  1  have  the  ability,  ex¬ 
perience  and  knowledge  necessary,  and  can  make 
my  work  worth  while  to  any  publisher  who  has 
the  field.  Address  A.  I-.  T.,  care  Editor  and 
Ibiblisher. 


FOR  SALE 


Adrcrtiurmrnls  under  this  classification  fif¬ 
teen  rents  per  line,  each  insertion.  Count 
six  words  to  the  line. 

FOH  SALE  AT  A  BABOAIN 

noiihlc  DpcIe  Potter  Newspaper  press.  4-6-8-10- 
12-16  pases.  Owners  have  eonsnltilateil;  perfect 
cointitloii.  Write  for  particulars.  Union-Sun 
Company.  I»ckport.  N.  Y. 


.V  plan  telling  in  iletail.  “HOW  TO  OUT 
SATISKAtTOKY  -SITT'.VTION’.”  iimileil  |s.sl- 
paiil  for  $1.06.  Some  say  it's  wortli  a  hnnilreil. 
Your  copy  is  reaiiy.  lI.VUKIS-HIIlltl.E  COM¬ 
PANY.  171  .Madison  Avenue.  New  York. 


.\  wiM’kly  newspajipr  and  Jidi  printing  plant 
doing  a  large  and  profltahle  huslness  In  a  snhiirh 
of  a  city  in  Pennsylvania  is  offered  for  sale  at 
a  liargain  price  and  on  easy  terms.  .Vddress 
Siilinrhan  Newspaper,  e/o  Kditor  anil  l‘iildislier. 


SITUATIONS  WANTED 


.Advertisements  under  this  classification  ten 
cents  per'line  each  insertion.  Count  six 
words  to  the  line. 


KiHTOK— Editcrial  writer.  exiMwieneed.  .\.  It.. 
72!)  North  l.'tth  St.,  Cosliwton,  Ohio. 


PUBLISHER’S  ANNOUNCEMENT 

THE  EDITOR  AND  PUBLISHER  AND 
THE  JOURNALIST 

.MHliitaiiis  an  cttl<detit  (NirpH  of  paid  curreK- 
iKUidcntH  at  tin*  following  imiH»rtant  trade  cen¬ 
ters:  Boston,  IMdbidelphia,  Toronto,  Cleveland. 
Chicago,  Atlaida.  New  Orleans,  Dallas  and  San 
Kraiielscu.  Other  correstKUideiits  will  Ik*  added 
from  time  to  time.  Advertisers  and  newspaper 
men  will  find  a  ready  market  for  stories  of  ad- 
vertisimr  aclilevemeiits.  news  beats,  ete.,  by  ad 
dressliiff  tlie  main  office,  1117  World  Bnildin;;, 
New  Vi  rk  City. 

Brancli  offices  are  bs'atiMl  ns  fidlows:  Clib-aife. 

S.  .Micliitran  Ave..  Ryan  A  Inman,  nmrs.. 
'plioiM*  llari'isoii  21t»1 ;  San  Framdsco,  712  .Mai- 
ket  St..  K.  J.  Bidwell,  manaK«r,  ’phone  Kearney 
2121 

Tile  Kdkor  ninl  Dublisher  pa^e  contains  <172 
tmate  lines.  IfiS  on  four.  (  olnmiis  are  Vi  picas 
wide  and  twelve  Inobes  deep. 

Advertlslm:  Rate  Is  2.V.  an  aKfite  line.  $10i) 
a  pajce,  .$75  n  half  pance  and  $42  a  cpiartcr  iiaj^e, 
IVfsition  extra.  Mlieral  dlseounts  are  allowed 
on  either  time  or  space  cfmtracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  Im>  cliai'Ked  as  ffdlows:  For  Sale  hibI 
Help  Waiittd.  fift<*on  iMUits  a  line;  Business  Op 
portunity  and  Miscellaneous,  twenty-live  cents  a 
line,  and  Situations  \tHiitod.  ten  cents  a  line, 
count  six  words  to  the  line. 

Tlie  Kdit(*r  and  rul»lis!ier  sells  regularly  ;it 
Bn-,  h  copy,  $2.fMi  per  year  In  tin*  Cnlted  States 
and  Colonial  I'ossessioiis.  $2..‘'Hi  in  Canada  and 
foreign. 

Readers  are  iir^^ed  to  lane  tlie  paper  mulled  to 
Hie  Inune  uddnss.  This  will  insure  prompt  de 
**'*ery.  ^ 


$9,000 or  LESS 

cash  will  be  used  as  first  payment 
on  satisfactory  daily  or  weekly 
newspaper  property.  Weeklies 
must  be  in  county  seats.  Northern 
Illinois  and  northern  Ohio  loca¬ 
tions  preferred.  Proposition  M.  V. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 

New  England 
Weeklies 

$13, (XX)  Well  known  paper,  no  com¬ 
petition,  good  equipment,  includ¬ 
ing  Linotype,  good  field  and 
business.  $7,0(X)  cash  required. 
$4,(X)0  No  competition,  good  field 
and  opportunity.  Present  gross 
business,  $5,725.  Terms  possi¬ 
ble. 

HARWELL,  CANNON 
&  McCarthy, 

Sewspaper  &  Magaxine  Properties, 

Times  Bldg.,  New  York 


HELP  WANTED 

.idvertisemrnts  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 


|■Ilt(T’I.ATIO^•  MANAGEK.  for  Oiiily  unit  Sun- 
day  newspaper  near  New  York.  Must  Im*  Keiiuino 
hustler;  im  eontests.  no  premiums;  Just  leKlti- 
mate  pusliiii.i;  of  pape*  (»ii  news  merit,  by  adver- 
tisiiik'.  cii’<*nbirs.  |iro|»er  distrllmtion.  ete.  Ad¬ 
dress  -CIRl  CLATIDN,*’  care  Editor  and  Dub- 
lisher. 


A 

“LIVE  WIRE” 
WANTED 

There  i.s  a  splendid 
openinj:!;  in  New  ^'ork 
for  a  man  who  is  able 
to  do  promotion  work 
for  a  newspaper,  plan 
and  prepare  copy  for 
advertisers.  Must  have 
original  ideas.  Write 
stating  experience, 
submit  samples  of 
work  and  state  salary 
expected.  XYZ,  care 
lulitor  and  Publisher. 
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“MONEY  TALKS”  IN  GEORGIA 


Bu!<inei>t<  Manafter  of  the  Columbuts  En¬ 
quirer-Sun  Writes  a  Proper  Letter. 

L'nder  date  of  SepteiiilHjr  27,  the  I.a/.- 
ani8  Maniifaeturiii};  Company,  of  Cleve¬ 
land,  sent  the  following  to  the  Kn<iuirer- 
Siin  of  Columbus,  Ca.: 

“Wc  are  CDclosing  a  brief  writeup,  to- 
Eetlier  with  mat  for  same,  on  the  latzco 
Lnfcine  TYouble  l>otector.  which  carries  a 
particular  news  vaiue  to  automohiie  en¬ 
thusiasts,  inasmuch  as  it  is  not  oniy  a  new 
cievi<'e.  but  a'  new  iiurpose  in  motor  car 
acc«*8Kories  accompIislK^.  We  shouid  ap¬ 
preciate  your  using  this  in  any  manner 
you  se<*  fit. 

"The  device  is  just  going  on  the  market 
and  will  be  largely  advertised  in  the  trade 
journais  in  the  motor  and  hardware  held, 
during  the  next  fiO  days.  As  soon  as  we 
have  sold  one  or  more  dealers  in  your  city, 
we  wili  forward  to  you  two  or  three  pieces 
of  made-up  news|m|>er  copy  to  turn  over 
to  your  soiititing  staff,  together  with  the 
name  of  the  local  dealer  handling  the  laizco 
Knginc  Trouble  Ih'twtor.  On  this  co-oper¬ 
ative  advertising  we  will  l)e  pleased  to 
stand  one-half  the  charge  in  cases  where 
.vour  solicitor  is  able  to  get  the  dealer  to 
agree  to  accept  or  pay  for  one-half  the 
charge  on  his  local  contract,  in  cas«*  he 
has  one.' 

To  this.  Business  Manager  Boeshaus 
of  the  Enquirer-Sun  sent  tlie  following 
reply : 

“We  are  in  receipt  of  your  letter  of 
September  U7,  and  notice  particularly  that 
you  say  you  are  going  to  advertise  this 
commodity  largely  in  the  trade  Journals 
and  motor  and  hardware  papers.  It  seems 
to  us  that,  inasmueh  as  .vou  are  going  to 
advertise  tliese  goods  outside  of  the  regular 
daily  newspapers,  that  would  be  the  place 
to  ask  for  frt*e  readers. 

"We  should  l)e  very  glad  Indeed  to  run 
this  copy  at  our  regular  price  of  so  much 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC.. 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


FRANK.  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S.,  ADV.  AGENCY. 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H.. 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 


BUDD,  THE  JOHN,  COMPANY. 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CONE.  LORENZEN  &  WOOD¬ 
MAN, 

Brimswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St 


GLASS.  JOHN. 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit  Mich. 


VERREE  ft  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
TeL  Madison  8q.  962. 


per  iino  or  inch.  W'e  wili  keep  your  copy 
on  file,  and  ui>on  receipt  of  your  order  to 
insert  same  as  a  paid  advertisment  we  will 
give  it  our  best  attention.” 

WORK  OF  VIGILANCE  COMMITTEE 


During  September  It  Handled  Twenty- 
three  Investigations. 

Twenty-three  investigations  were  han¬ 
dled  hy  the  National  Vigilance  Committee 
(luring  Septenilter.  Eight  have  been  com- 
plettnl  and  fifteen  are  still  under  way. 
Tlie  committee’s  rejmrt  mcntiom*d  these 
siH'cifications : 

liivestigatioii  showed  the  advertising 
of  a  chain  of  stores  operating  in  almost 
ItKi  cities  of  the  United  States  to  be  mis¬ 
leading  in  effect.  The  comiiiitt(»e  pre- 
s(nted  the  facts  gathered  to  the  adver¬ 
tising  agent  handling  this  acoiint  and  he 
clu'erfully  extended  his  co-operatiou  in  the 
correction  of  the  statements  in  question. 

The  investigation  of  a  publication  in  a 
large  Middle  West  city,  at  the  retjuest  of 
an  advertising  agency,  showed  the  publi¬ 
cation  to  l>e  delintjueiit  in  some  wrious 
ess<‘iitials. 

In  good  faith,  a  cut  s<‘rvice  house  used 
the  Truth  Seal  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  wrongfully. 
This  case  was  amicably  and  satisfactorily 
adjusted. 

Investigation  of  statements  of  a  direct- 
hy-niail  service  company  showed  them  to 
Im‘  substantially  true  although  apparently 
contradictory.  The  company  expressed 
appreciation  of  the  committee’s  service  in 
directing  their  attention  to  the  unbe¬ 
lievable  character  of  the  statements  made. 

Investigation  of  a  widely  advertised 
medical  product  showed  the  newspaiter 
advertising  to  Irn  misleading  in  effect, 
though  not  actionable  under  existing  laws. 

Investigation  of  a  nationally  advertised 
medical  product  showed  that  it  was  not 
harmful  and  that  the  advertising  is  es¬ 
sentially  truthful  and  free  from  objec¬ 
tionable  features. 

Facts  gathered  in  an  investigation  of 
the  advertising  statements  of  an  oil  com¬ 
pany  which  is  doing  extensive  newspaiier 
advertising,  offering  its  sttM-k  for  sale, 
have  l>een  furnished  to  vigilance  com¬ 
mittees  and  several  clubs,  upon  their  re¬ 
quest. 

'Iliirty-two  .Stat«*8  and  Hawaii  now 
have  advertising  laws  on  their  slatute 
IsMcks. 

The  committee  has  rendered  definite 
service  in  the  organization  of  vigilance 
work  to  clubs  in  twenty-five  cities  during 
the  past  month.  \  bureau  to  conduct 
paid  vigilance  work  has  Iteen  established 
in  New  York  City  and  several  other  im¬ 
portant  centers  of  the  United  States  and 
Canada'. 


What  Do  You  Know  About  Macaroni? 

The  Skinner  Macaroni  Company, 
Omaha,  Neb.,  is  offering  $5(X)  in  prizes 
for  r<M;ipes  showing  tenipting  ways  of 
serving  macaroni  products.  There  are 
.318  prizes,  dividetl  as  follows:  First, 
$.->();  second,  ,$2.5;  third,  .$20;  six  prizes, 
$10  each;  nine  prizes  $5  each;  .300  prizes 
$1  each.  Awards  will  be  made  November 
24 — and  will  lie  based  on  the  following 
features:  First,  the  appetizing  flavor  of 
the  dish;  second,  its  value  as  a  main 
dish  rather  than  a  side  dish;  third,  its 
(“conomy  in  taking  the  place  of  expensive 
dishes;  fourth,  its  adaptability  to  the 
greatest  number  of  homes;  fifth,  new 
ways  of  (Htmbining  marcaroni  or  spag¬ 
hetti  with  meats,  vegetables,  fish, 
cheese,  etc. 


Dishonest  Storekeepers  Take  Warning 
The  New  York  City  Department  of 
Weights  and  .Measures  intends  this  Win¬ 
ter  to  prosecute  storekeefters  accused  of 
puhlishing  misleading  advertisements. 
That  promise  was  made  the  other  night 
hy  Commissioner  .Joseph  Ilartigan  in  a 
siteech  to  the  meinlters  of  the  I>‘ague  of 
Foreign-Born  Citizens.  “Dealers  must 
l>e  honest  to  keep  out-  of  the  clutches  of 
this  deitartment,”  the  Commissioner  said. 
“Storekeepers  are  very  culpable  for  mis¬ 
leading  advertisements,  and  we  propose 
to  take  decisive  action  in  this  field.” 


Forrest  E.  Dye,  formerly  with  the  New¬ 
ark  Star  of  Newark,  is  now  a  reitorter 
on  the  State  Gazette  at  Trenton. 


Importance  of  Correct  Mail  Addressing 

I’ostinaster  Schutz,  in  a  recent  address 
before  the  Advertisers’  Club  of  Milwaukee. 
VV’ls.,  laid  great  stress  on  the  imiKtrtance 
of  definite  address  and  urged  the  frequent 
revising  of  mailing  lists.  As  a  direct  as¬ 
sistance  to  the  post  office  he  suggested  that 
mail  be  posted  as  soon  as  written  and  not 
allowed  to  accumulate.  Heavy  mailings 
of  advertising  matter,”  be  went  on  to  say, 
“should  be  made  after  the  first  week  of 
the  month  because  other  business  is 
In-avier  than  at  any  other  time.” 


Mr.  Lawson  In  tlie  Field  Again 

Thomas  W.  Lawson,  the  prominent 
Boston  financier,  is  advertising  again 
using  his  customary  large  space.  He’s 
boosting  “eopjiers,”  as  usual. 


Goldsmith  With  Phila.  Ledger  Now 

George  F.  Goldsmith,  who  for  the  past 
two  years  has  been  Philadelphia  man¬ 
ager  for  Albert  Frank  &  Co.,  has  been 
made  manager  of  the  advertising  de¬ 
partment  of  the  Philadelphia  Public 
l>edger,  which  paper  he  served  prior  to 
the  Curtis  regime  for  more  than  thirty 
years. 


Wehb  with  Birmingham  (Ala.)  Ledger 
.F.  W.  Webb,  formerly  advertising 
manager  of  the  Montgomery  (Ala.)  .Jour¬ 
nal.  has  taken  a  responsible  position  in 
the  advertising  department  of  the  Bir¬ 
mingham  I.rf^ger.  He  had  been  with  the 
•Montgomery  Journal  for  three  years  and 
last  March  was  promoted  to  the  position 
of  advertising  manager  of  that  paper. 


Cost  Finding  and  Estimating  Courses 
Two  courses  for  tlie  master  printer — 
cost  finding  and  estimating — are  an¬ 
nounced  in  a  leaflet  that  is  lieing  dis¬ 
tributed  hy  the  px'ension  division  of  the 
I'niversity  of  Washington.  The  publica¬ 
tion  is  devoted  entirely  to  business  courses 
that  are  available  to  the  people  of  the 
state,  by  corresi»ondence. 


Advertising  Is  the  Great  Teacher 

“.Advertising  is  one  of  the  educational 
means  of  this  nation.  We  are  learning 
more  by  advertising  put  in  print  than 
by  the  reading  matter  printed.”  So  said 
Bev.  Scott  B.  Wagner  in  a  recent  ad¬ 
dress  liefore  the  Reading  (Pa.)  Ad  Club. 

Spokane  Tastes  “Hoine  Products” 

A  “Home  Products  Day”  was  cele¬ 
brated  in  Spokane,  Wa(^h.,  the  other  day. 
(Jovernor  Lister  proclaimed  it  an  official 
event.  The  object  was  to  give  the  people 
of  Spokane  a  free  taste  of  home 
products. 


Liquor  Prohibited 

By  the  will  of  William  It.  Nel.son,  for¬ 
mer  editor  and  owner  of  the  Kansas  City 
Star,  no  liquor  is  to  be  sold  on  the  model 
farm  left  by  him  to  be  used  exclusively 
for  instruction  in  stock  raising  and  farm¬ 
ing  for  the  Jienelit  of  the  public. 

$25  for  a  Name  for  Soap 

The  Western  Soap  Company,  Spokane, 
Wash.,  is  advertising  to  award  $25  in 
gold  to  the  person  suggesting  the  best 
short,  snappy  name  for  a  pound  bar  of 
amlicr  color^  laundry  soap,  selling  for 
five  cents. 


Advertising  to  Boost  Omaha 

The  Bureau  of  Publicity  for  the  city 
of  Omaha,  Neb.,  is  cashing  in  on  the  in¬ 
terest  in  the  Lincoln  Highway  by  a 
newspaper  campaign  advising  people  to 
“Stop  Off  At  Omaha — The  ^st  City  of 
Its  Size  in  the  World.” 


“Dollar  Day”  in  San  Diego 

Down  in  the  far  Southwestern  corner 
of  the  U.  S.  A.  the  bustling  city  of  San 
Diego.  Cal.,  has  just  had  a  “Dollar  Day” 
that  was  the  real  thing.  'Die  Sun  and  the 
Union  of  that  city  had  big  issues,  crowded 
with  local  ads. 


AD  FIELD  PERSONALS 

(Jeorge  J.  Auer,  of  the  foreign  advertis¬ 
ing  department  of  the  New  York  Ameri¬ 
can,  has  returned  to  New  York  after  a 
visit  to  Canada. 

W.  K.  Ellis,  advertising  manager  of 
the  Ho.ston  Herald  and  Traveler,  was  in 
New  York  this  week. 

Ixmis  (lilman,  the  New  York  siiecial, 
has  added  the  Montreal  (Jazette  to  his 
list  of  paiiers.  Hyan  &  Inman,  Chicago, 
represent  this  pai>er  in  the  West. 

.James  Schermerhom,  publisher  of  the 
Detroit  Times,  is  to  be  the  principal 
siieaker  before  the  .Manchester  (N.  H.) 
I’ublicity  Association  on  Tuesday  next. 

LIVE  AD  CLUB  NEWS 

The  Ad  Club  of  Buffalo,  N.  Y.,  which 
recently  joined  the  AssiKdated  Advertis¬ 
ing  Chibs  of  the  World,  resuii^i  its 
weekly  business  meetings  last  Saturday 
in  the  assembly  room  of  the  Lafayette 
Hotel. 

N.  W.  Barnes,  professor  of  English  in 
DePauw  University  and  a  lecturer  on  ad¬ 
vertising  in  the  University  of  Chicago, 
told  members  of  the  Advertisers’  Club, 
Indianapolis,  Ind.,  that  mere  cleverness  in 
advertising  was  giving  way  to  less  spec¬ 
tacular  forms  that  have  been  demon¬ 
strated  ns  result  getters.  Mr.  Barnes  said 
that  to  be  highly  effective,  advertising 
must  have  real  service  behind  it  in  busi¬ 
ness  dealing. 

Arrangements  are  being  made  by  the 
Newark  Advertising  Men’s  Cluh  of  New¬ 
ark,  N.  .J.,  for  a  dinner  October  2t>  at  the 
Down  Town  Club.  Several  speakers,  in¬ 
cluding  Mayor  Raymond  and  .lolin  H. 
Appell.  advertising  director  of  Wana- 
innker’s.  have-been  invited  to  attend.  An 
effort  will  also  be  made  to  have  Edward 
.James  Cattell  deliver  an  address. 


Jacobs  With  News  and  Observer 
Fenton  S.  .Jacobs,  for  the  last  seven 
years  identified  with  the  advertising  field 
of  Richmond,  has  accepted  a  position  with 
the  News  and  Observer  of  Raleigh.  N.  C., 
the  leading  newspaiier  of  that  state.  Mr. 
Jacobs  has  also  been  identified  with  The 
News  I.eader  and  Richmond,  a  monthly 
publication. 


Freeman  Agency  Busy 

The  Freeman  Advertising  Agency, 
Richmond,  Va.,  is  sending  out  contracts 
to  newspapers  and  magazines  for  the  C. 
F.  Sauer  Company,  flavoring  extracts, 
Richmond ;  the  Carolina  Metal  Products 
Co.,  (metal  shingles  and  canning  outfits), 
Wilmington,  N.  C. ;  also  for  the  industrial 
department  of  the  Norfolk  &  Western 
Railway. 


Find  the  Newspapers  Best  for  Them 
In  order  to  protect  themselves  against 
the  multitude  of  advertising  schemes  that 
have  been  in  evidence  in  recent  cam¬ 
paigns,  York.  (I’a.)  political  candidates 
held  a  meeting  recently,  when  it  was 
decided  lo  confine  advertising  to  per¬ 
sonal  cards  and  the  columns  of  the  news¬ 
papers. 


“Points  With  Pride” — Indeed,  Yes! 

The  Detroit  Free  Press  declares  that 
it  prints  its  circulation  statement  with 
“even  more  thsn  its  customary  satisfac¬ 
tion  and  pride” — and  this  is  why  :  “From 
October  1,  1!H4,  to  October  1,  191.’),  the 
Free  I’ress  added  20,(KK)  to  the  names  on 
its  list  of  buyers,  a  proportionate  advance 
of  24.8  per  cent.,  covering  Sundays  and 
week  days.  The  circulation  of  the  Free 
Press  between  Sundays  in  the  same  i)eriod 
has  increased  even  more.  Tlic  propor¬ 
tionate  advance  of  the  weekday  circula¬ 
tion  has  been  27.6  per  cent.  It  is  prob¬ 
able  that  the  increase  in  circulation  made 
by  tlie  Free  Press  according  to  this  show¬ 
ing  is  the  largest  increase  made  in  the 
last  year  by  any  morning  newspaper  in 
the  United  States.” 


At  the  McAlpin  Hotel,  on  October  4, 
the  New  .Jersey  Women’s  I’ress  Club  held 
its  opening  meeting.  “Vacation  Notes” 
forming  the  keynote.  'Mrs.  Virginia 
Wheat,  president,  acted  as  hostess. 
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TIPS  FOR  THE  AD  MANAGER 
Amsterdam  Advertising  Agency,  1180 
Hi-.tadwny.  Xew  York  C'ity,  is  agning  plac¬ 
ing  :i5  1.  r>  t.  orders  with  Eastern  uews- 
|iai>ers  for  the  Atlantic  Coast  Line,  71 
I’li'oadwav. 


|!eriien-J>urstiiie,  Inc.,  42  Hroadway, 
Xew  York  (.'ity,  is  placing  orders  with 
newspaper  in  the  Middle  West  for  Mine. 
.Margaret  Smith,  "(Jowns.  etc.,”  7  East 
l.sth  street.  New  York  City. 

I’hKimiiigdale-Weiler  d  v  e  r  t  i  s  i  ii  g 
.\gency.  Ill’ll  Chestnut  street,  I’hiladel- 
pliia.  Pa.,  is  jilaeing  the  advertising  for 
the  .Mirror  Films.  Inc.,  Hi  East  42d  street, 
Xew  York  City. 


Ilf.  lilosser  Company,  .‘>8  lYallon  street, 
.Mlanta.  (la.,  is  again  placing  4-time  or- 
deis  with  a  selected  list  of  newspapers 
for  •‘Hlosscr  Catarrh  Kemedy.” 


E.  11.  Clarke  Advertising  Agency,  Ste- 
•jer  I’lttilding,  Chiraigo,  111.,  is  reported  to 
he  tiow  iilaeing  the  Imsitiess  of  the  Im¬ 
perial  Cnderwe.ir  Company,  I’iiina,  Ohio. 

Andrew  Cotie  (ienenil  Advertising 
.\gency,  Trihune  Hiiilding,  Xew  York 
City,  is  placing  .‘i-in.  S  t.  orders  with  a  se¬ 
lected  list  of  newspapers  for  Chas.  A. 
Stonelntin  &  Co.,  brokers,  41  Itroad  street, 
Xew  York  City. 


Cieoperative  Advertising  Coiniiany, 
Ileal  Estate  Tritst  Huildittg.  l’hiladel|)hia, 
Pit.,  is  again  ]ilaeing  orders  with  mail  or¬ 
der  newsjiap«-rs  for  the  Philadedphia  Hird 
FoimI  Comiiany,  Philadelphia,  Pa. 


lletiry  Decker,  Ltd.,  Fuller  Hiiilding, 
.New  York  City,  is  again  placing  orders 
with  weekly  newspapers  for  the  Cornish 
Coinpanv,  "Cornish  Pianos,”  Washington, 
X.  .1. 


Fletcher  Company,  Widener  Hiiilding, 
Phihidel]ihia,  Pa.,  is  now  placing  the  ad¬ 
vertising  for  the  Pullman  Motor  Car 
Coiii|iany,  "Pullman  Auto."  York.  Pa. 

Kiehard  A.  Foley  Advertising  Agency, 
Hulletin  Piiiilding,  I’hiladelphia,  Pa.,  is 
placing  It!  in.  1  t.  orders  with  Pennsyl¬ 
vania  newspapers  for  the  I’hiladelphia 
(Pa.  I  I’uldii-  Ledger. 

Ernest  .L  (Joulston  Advertising  Agency, 
1.x  'rremont  street,  Boston,  Mass.,  is 
placing  orders  with  newspapers  in  select¬ 
ed  sections  for  the  Life  Like  Haseball 
Players  Company,  1114  Times  Hiiilding, 
-Xew  York  Cit.v.  The  same  agency  is 
again  placing  orders  with  some  Western 
newspaiiers  for  the  Hoot  and  Shoe  Work¬ 
ers’  I'nion.  Boston,  Mass. 


F.  .\.  Gray  Advertising  Company, 
Dwight  Building.  Kansas  City,  .Mo.,  is 
making  isintracls  with  Western  newspa¬ 
pers  for  \'arle.\  .Manufacturing  ('om|iany, 
"\'arlex.”  .Medical,  Kansas  City,  .Mo. 

II.  E.  .lames  .Vdvertising  .Vgency,  (11(1 
Stephen  Girard  Building,  Philadelphia, 
Pa.,  is  making  new  contracts  with  a  se¬ 
lected  list  of  new's|ia|iers  for  II.  E.  Hiick- 
leii  &  Co..  “Dr.  King's  Xew  Life  Discov¬ 
ery,”  Philadelphia,  Pa. 


New  Orleans  States 

Sworn  Ket  Paid  Circulation  for  6  Montha 
Ending  Karcli  81,  1»U 

33,796  Daily 


Oain  OTar  Octobor  1,  1814 .  888  eopita 

Morning  paper  LOST . 7,048  coplea 


Otber  evening  paper  LOST . 7,878  ooplaa 

We  guarantee  tbe  largeat  whit#  borne  de- 
llrered  evening  circulation  in  tbe  trade  ter¬ 
ritory  of  New  Orleana. 

To  reach  a  large  majority  of  tbe  trade 
proapecta  In  tbe  local  territoiy  tbe  Statea  la 
tbe  logical  and  economic  medium. 

Circulation  data  tent  on  requeat. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepreaentatiTea 
Mew  York  Ohioago  St.  Lonlt 
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Wylie  B.  .lones  Advertising  Agency, 
Hinghaniton,  X.  Y.,  is  making  contracts 
with  Western  newspapers  for  Dae  Health 
I.jilioriitory. 

II.  W.  Kastor  &  Sons  Advertising  Com¬ 
pany,  Commerce  Trust  Building.  Kansas 
City,  Mo.,  is  placing  28  1.  8  t.  orders  with 
weekly  newspapers  for  1.  Ahraham,  "Furs, 
etc.,”  21:>  X.  Main  street.  St.  T.oiiis,  Mo. 


I.ee-.Tones,  Inc.,  Kepuhlic  Building,  Chi- 
<-ago,  HI.,  it  is  reported,  will  do  consider¬ 
able  newspaper  advertising  for  Asstx-iated 
Films,  lit*  West  -Kith  street,  Xew  York 
City. 


II.  II.  l>'vey,  Marhridge  Building.  Xew 
York  City,  is  again  making  trade  deals 
with  newspapers  for  the  .Martiniiiiie  Ho¬ 
tel,  Broadway  and  22(1  street.  Xew  York 
City. 

Lord  &  Thomas,  Mailers  Building,  Chi¬ 
cago,  111.,  are  placing  1’2  in.  3  t.  orders 
with  some  Western  newspapers  for  the 
V-Bay  Company.  The  same  agency  is 
also  imikiiig  contracts  with  some  Western 
newspapers  for  Kamethol  Laboratory 
Com|>iiny. 

Lyddon  A-  Hanford  Company,  ‘200  Fifth 
avenue.  Xew  York  City,  and  Cutler  Build¬ 
ing,  Rochester,  X.  Y.,  are  making  con¬ 
tracts  with  Ohio  newspaiiers  for  Peterson 
Bi  ‘OS.,  “Rays  Mixture,”  Medical,  180  Sen¬ 
eca  street.  Buffalo,  X.  Y. 


Robert  M.  .Mc.Mullen  Company,  Cam¬ 
bridge  Building,  Xew  Y'ork  City,  are  plac¬ 
ing  orders  and  some  new  contracts  with 
practically  the  same  list  of  newspapers  as 
last  year  for  .Tohn  Duncan’s  Sons,  "Lea 
&  Perrins  Worcestershire  Sauce.”  241 
West  street,  Xew  York  City. 


.Tohn  .T.  Morgan,  147  Summer  street, 
Boston,  Mass.,  are  placing  orders  with  a 
selected  list  of  newspapers  for  Deerfisit 
Farms,  "Deerfoot  Farm  Sau.sages,”  Bos¬ 
ton,  .Mass. 


.Morse  .Vdvertising  .Vgeiicy.  3.7  .Milwau¬ 
kee  avenue,  Detroit.  Mich.,  is  making 
contracts  with  some  Southern  newspapers 
for  the  Herpicide  Company.  "Xewbros 
llerpicide,”  3.7  Milwaukee  avenue  W..  De¬ 
troit,  Mich. 

Dr.  .T.  11.  Schenck  &  Son.  .717  Arch 
street.  Philadelphia,  Pa.,  are  reported  to 
be  making  up  a  list  of  newspapers  for  ad¬ 
vertising  Mandrake  Pills,  etc. 

.8nit7,ler  .Vdvertising  Company,  Garland 
Building,  Chicago,  Ill.,  is  placing  copy  on 
contracts  for  the  Dearborn  Supply  Com¬ 
pany,  “Silmerine,”  Medical,  5  North  La 
Salle  street.  Chicago.  III. 

Taylor  -  Critchfield  -  Clagite  Company. 
Brooks  Building.  Chicago,  HI.,  is  again 
making  contracts  with  Wi'stern  newsim- 
jiers  for  the  .Vmericaii  Radiator  Company. 
8’22  South  .Michigan  avenue.  Chicago.  III. 

.1.  Walter  Thompson  Company,  Lytton 
Building,  Chicago.  HI.,  is  reported  to  have 
secured  the  accounts  of  Thomas  B.  .lef- 
fery  &  Co..  “.Teffery  Auto.”  Kenosha. 
Wis.  ;  .V.  S.  Boygle  Company.  “Old  Eng¬ 
lish  Floor  Wax.’’  1!M)S  VVest  18th  street. 
Cincinnati.  Ohio;  Perkins-Campbell  Com¬ 
pany.  Cincinnati.  Ohio. 

Watroiis-Estey  .Vdvertising  Company, 
Lytton  Building,  Chicago.  HI.,  is  now 
idacing  the  advertising  for  the  Interna¬ 
tional  Souvenir  Sixxin  Comiiany,  4.70 
F’oiirth  avenue,  Xew  York  City. 

Capehart’s  Maiknown  Methods.  Inc.. 
4.70  F'ourth  avenue  Xew  X’ork  City,  is 
placing  advertisements  for  Huxley’s  Men¬ 
thol  and  Wintergre<*n  Cream  in  the  news¬ 
papers’  Sunday  magazines. 


Hyland  F".  Hodgson  recently  resigned 
from  the  reportorial  force  of  the  Trenton 
Times  to  become  identified  with  the  newly 
organized  “classified  department”  of  the 
same  pajier. 


The  Followiag  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi¬ 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEWS  . BirmlDghain 

Vvcram*  cimilutioii  for  SeptenilK.»r:  iMilIy, 

,  '17. •'’‘<>4.  l*rlut<Mi  U.1J07.>^S4  lines  more  a<l- 
yertislng  tbao  its  nearest  competitor  in  1914. 


CALIFORNIA. 

EXAMINER  . Ixw  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning  and 
Sunday  circulation.  Greatest  Home  DeliTery. 

BULLETIN  . San  Pranclsco 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Clr.  57.531) . Atlanta 

CHRONICLB  . Augusta 

LEDf  1 E  R  . Colli  mbus 

ILLINOIS. 

HERALD  . Joliet 

STAB  (Circulation  21,589) . Peoria 

IOWA. 

REGISTER  &  I.KAIIER . Pea  Moines 

EVENING  TRIRCNE . Dea  Molnea 

Eaaential  to  covering  Dea  Moinea  and  vicinity, 

THE  TIMESJODRNAL . Dubu<ine 

SUCCESSFUL  FARMING . Pea  Molnea 


.More  than  TOO.nPO  ctrcnlatlon  guaranteed  and 
proven  or  no  pn.v.  .Member  Audit  Bureau  of 
Clrcolatlona. 

KENTUCKY. 


MASONIC  HOME  JOURNAI . Ixiulaville,  Ky. 

iSeiiil'Montbly,  3‘J  to  54  pagea.)  Ouarantaed 
largeat  clrciilatlon  of  any  Maaonlc  publication  in 
the  world.  In  exceas  of  90.000  coplea  monthly. 

_  LOUISIANA. _ 

TIMES  PICAYUNE.. . New  Orleana 


MICHIGAN. 

PATRIOT  (No  Monday  lisoe) . Jackioo 

.Vverage  three  mnntbi  ending  March  81,  1818: 
Dally,  11,349;  Sunday,  13,104.  Member  "Amer¬ 
ican  Newspaper  Pub.  Aaa'n.”  “Gilt  Edge  Newa- 
papera."  and  A.  B.  C. 


MINNESOTA. _ 

TRIBUNE,  Morning  and  Blvening. . .  .Mlnneapolla 


MISSOURI. 


I'OST-DISPATCn . St.  Ixmla 

la  the  only  uewapaper  In  Ita  territory  with  tbe 
beautiful  Rotogravure  Picture  Section.  Clrcn- 
lation  drat  alx  montlia,  1915; 

Sunday  average  . S.VO.OflO 

Dally  and  Sunda.v .  304,497 


MONTANA, 


MI.VER  . Butte 

.\(eiage  dally,  11,084;  Siiiidny,  17,971,  for  3 
iiiniiiliH  ending  Mnicii  31st.  Ittl.'i. 


NORTH  CAROLINA. 

SENTINEL  . Winston-Sali’in 

October  gov’t  report  5,843.  net  gain  Octiiber, 
over  October,  1914,  1,028  copies. 


NEW  JERSEY. 


PRESS  (Circulation  7,945) . Aabury  Park 

JOURNAL  . Elliabeth 

PRESS  CHRONICLE  . Pateraon 

COURIER-NEWS  . Platnfleld 


NEW  YORK. 


COURIER  &  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 


day . 

The  Natiunal  Jewish  Dally  that 
rtUveptiaer  should  overlook. 

no  genera) 

NEBRASKA. 

TRIBUNE  . 

. .  .Hastings 

Clrnilation  A.  B.  C.  report,  7,100. 
wire  reiKirt  United  Press. 

Full  leased 

OHIO. 

I’LJklN  DEALER . Cleveland 

Circulation  fur  Aiiguat,  1915; 

Daily  .  134,952 

Sunday  .  104.749 


REGISTER  . Sandusky 

Tbe  moat  widely  read  dally  publlibed  In 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . Youngstown 


PENNSYLVANIA. 

TIMES  . 

. Blrla 

DAILY  DEMOCRAT 

TIMES  LEADER  ... 

SOUTH 

CAROLINA. 

DAILY  MAIL . 

SOUTH  DAKOTA. 


i'be  Sioux  Falla  Daily  Preaa  la  tbe  medinir 
tliat  reaches  tbe  people  in  tbe  towns  and  In  the 
country,  I.argeat  Sunday  paper  of  any  town  itr 
aixe  anywhere.  Q.  l.ogaD  I’ayne  Company,  Naw 
York  and  Chicago. 


TENNESSEE. 


BANNBfa  . NaahvllU 


TEXAS. 


AMERICAN  . Anstla 

•‘The  Twentieth  Century  Paper  of  Texas"  la 
aliaoliitely  Independent,  printing  all  tba  news  all 
tbe  time  and  printing  It  first.  Seventy  per  cert, 
city  circulation  by  carrier. 


STAR-TELBGBAM  . Fort  Wortb 

Net  Paid  Circulation,  30,000  dally.  Over  S0% 
more  net  paid  city  clrculatioD  and  over  8,000 
more  net  paid  Sunday  circulation  than  any  otber 
paper  In  Fort  Wortb. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  35,000 
daily  and  45,000  Sunday. 


POST  . Houston 

Over  80%  city  circulation  to  regular  aubacrib- 
era  by  carrier.  The  "Home  Paper’’  of  South 
Texas,  .<0,000  guaranteed. 


TELEGRAM  . Tempts 

Net  paid  circulation  over  6,000. 

UTAH. 

HERALD-REPUBLICAN . Salt  Ijlke  City 

VIRGINIA. 

DAILY  NEWS-RECORD . Harrlaonbnrg 

111  tbe  famous  Valley  of  Va.  only  paper  In 
tbe  richest  Agricultural  County  in  UnlM  States. 

WASHINGTON.  T 

POST-INTELi.IOENCBR  . Seattle 


CANADA. 


ONTARIO. 


FREE  PRESS  . Ixmdaw 

DAILY  HERALD . Stratford 


Largest  circulation  In  Perth  County.  Hie 
paper  that  Perth  County  people  want  to  read. 


ROLL  OF  HONOR 


The  following  publiahera  guarantee  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

NEW  YORK. 

INDIANA. 

BOLI.BTTINO  DELLA  SERA . 

...New  York 

^_^»>aria;:.....".:.::.:Noi^  Pennsylvania. 

NEBRASKA. - - 


FUBIE  PRBSSB  (Clr.  128.384) . Lincoln  TIMES 


492 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


October  16,  1915. 


A  Remarkable  Gain 

Made  during  a  period  when  most  all  other 
newspapers  have  scored  losses. 


During  the  first  eight  publication 
days  in  October,  1915,  as  compared 
with  the  same  period  of  1914 

The  NEW  YORK  GLOBE 

Gained  3822  columns 
in  volume  of  advertising 

Over  939,000  lines  gain  since  January  1st 


THE  GLOBE  does  not  offer  ad¬ 
vertisers  the  largest  circulation, 
but  yields  results  far  out  of  pro¬ 
portion  to  most  other  newspapers. 


184,000  CIRCULATION 
Member  of  A.  B.  C. 


O’MARA  &  ORMSBEE,  Inc. 

CHICAGO  Special  Representative  NEW  YORK 

Tribune  Bldg.  —  Brunswick  Bldg. 


TMI 


\  Ntw  rotm 


